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x2 Downloads Nearly Twice As Fast 

Introducing x2 Technology from 
U.S. Robotics. A revolutionary break- 
through in analog modem design that 
lets you download at nearly twice the 
speed of today’s 28.8 modems. 

By cutting the time you spend 
waiting for downloads virtually in 
half, x2 fundamentally changes the 
face of online communication. 


x2 Technology Is Available Today 

Any Sportster 33.6 modem pur- 
chased after August 15, 1996 is soft- 
ware upgradable to x2. Or you can 
find the Sportster that’s right for you, 
with x2 capabilities already built in, 
on store shelves today. 

Either way, you can start down- 
loading nearly twice as fast with the 
dozens of Internet service providers 
supporting x2 Technology. 


Software-Upgrade To Standard 

U.S. Robotics has a long history of 
supporting international communica- 
tions standards. And, while the ITU-T 
committee has not yet recommended 
a standard for 56 Kbps modems, we 


URobotics 


©1996 U.S. Robotics. All rights reserved. U.S. Robotics, the USRobotics logo and Sportster are registered trademarks and x2 and the x2 logo are trademarks 
of U.S. Robotics. Product specifications subject to change without notice. Contact your U.S. Robotics representative for current product information. 
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are working closely with them to create 
one. Whatever standard is eventually 
established, U.S. Robotics will offer 
the easiest possible upgrade path. 


Supported By Industry Leaders 

x2 is already being supported by 
major chipset makers and original 
equipment manufacturers, as well as 
online services with more than 15 
million subscribers. With widespread 
acceptance and deployment from such 
industry leaders as America Online, 
CompuServe and NETCOM,, it’s easy 
to see why x2 is setting the pace for 
online speed. 


x2: The Right Choice For Speed 

U.S. Robotics connects more 
people online than anyone else. Now, 
with x2 Technology we offer one 
more reason why we're the world’s 
#1 maker of modems. 

To learn more about x2, visit us at 
www.usr.com/x2 or give us a Call at 
1-800-525-USR1. 

And don't wait a minute longer 
than necessary. 
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Features 


) Interv-Yoo! Robin Williams 
By David Sheff 
In which our guest genie admits that his comedy style is a 


human simulation of the Internet. 


Anatomy of a Web Site: Women's Wire 
By Sean Elder 
From Bosnia to Barbie to bank loans, this Web zine tells it 


to you straight, then lets you vent—or just soak up the 
vibes for a while. 


Party Mardi 


By Charles Rogers 
On the Net, Mardi Gras partying carries on year round. 
Here are the sites where the revelry never ends. 


African America Online 


By Karen Murphy and Lisa Napoli 
Martin Luther King, Jr. had a dream for the future. Is the 
Net playing a role in making it come true? 


Sneak Preview: 
Where the Web is Lightning-Fast 


By Sean Elder 
Small companies, big dreams: the providers of Web-via- 
cable are gearing up for the next century. 
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Get Free Real-Time 
Quotes & News 


Never be misled by delayed 


Stay on Top of 
The Market 


Now you can have crucial 


investment information as it quotes and stale news feeds. 


happens — right at your finger- You get real-time quotes and 
tips. Get up-to-the-minute news as it happens on thou- 
market information on the sands of stocks, options and 
major exchanges, indices and mutual funds free as a PC 


Financial Network Member. 
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Access Research & Ideas 
Gain insight and advantage 
with information that used to 
be available only to investment 
professionals — detailed research 
reports, earnings estimates, 
analysis and commentary from 
some of the most respected 
names in investing: Standard & 
Poor’s, Zacks, Lipper and more. 


Take Control of 
Your Portfolio 


Make accurate, informed 
investment decisions because 
you have access to your portfolio 
day and night, 365 days a year. 
Get instant portfolio Alerts! 
and nightly updates on your 
balances and holdings, order 
status information and execu- 


tion reports. 


@ Apply Online Now: You could be trading within minutes. 


Welcome to PC Financial Network 


Bow Jones Industrial Average 
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Trade Stocks, Options & 
Mutual Funds Instantly 


Trade from your PC on your 
schedule, when the time is 
right for you — you could even 
receive execution reports in as 
little as 60 seconds during 
trading hours. 


“Best Internet or Online 
Product or Service 
Interactive Services Association, 1995 


“The Leading Online | 
Investment Service in America 
SIMBA Information Inc., 1996 
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Invest on Your Own or 
On The Phone 


Place orders by PC or phone 
and pay the same low flat 
commission* When you call, 
specially-trained and licensed 
Investor Services Represen- 
tatives are standing by to assist 


you day and night, 365 days a 


year, toll-free, at no charge. 


1-800-237-PCFN 


PC FINANCIAL NETWORK™ 


Information and the Power to Use It 


PC Financial Network is a service of Donaldson, Lufkin & Jenrette Securities Corporation. Member NYSE, SIPC. 


* PC Financial Network Frequent Trader rate for members who have generated $1,000 in trailing 12 month commissions. Standard commission is $39.95. Rates effective 11/1/96. For more information please consult the commission schedule. To apply to 
become a PC Financial Network Member, apply online and establish an account. Offer subject to change without notice. America Online is a registered trademark of America Online, Inc. Prodigy is a registered trademark of Prodigy Services Corporation. 
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Mind Like the Web 


Given that a fair amount of what we encounter.on the Net 
is either intentionally or unintentionally funny, talking to 
Robin Williams for our cover story isn’t much of a stretch. 
As one of the funniest men on the planet, he knows a thing 
or two about comedy. As a 10-year veteran of the online 
world, he knows his way around the Net. Good for a start, we figured. But an 
added reason Williams seems such a perfect companion for a tour of this medium 
is the way his quicksilver mind works: similar to the Web itself, darting from topic 
to topic. It’s no wonder he is such a Net enthusiast—and it is no surprise that, amid 
the jokes, he is so thoughtful about it, too. We sent West Coast editor David Sheff 
in as designated straight man. A longer version of the interview will be up on our 
Web site (www,yil.com), and, depending on schedules, so may Williams himself, 
fielding your questions. Check in with us throughout the month. 

To round out the package, John Buskin, a writer and satirist who created sever- 
al best-selling parodies (including a celebrated New Yorker spoof), has reviewed the 
sites he thinks are the funniest on the Net. Disagree? ‘Take our writer, please. 

February is Black History Month, and in “African America Online,” we’ve 
taken a look at the sites that commemorate Dr. Martin Luther King, Jr., as well 
as some of the leading black communities on the Net. Lisa Napoli and Karen 
Murphy did the rounding up. And to further puncture the adage that the Web is 
“mostly male, mostly pale,” our five-star “Anatomy of a Web Site” this month 
is about Women’s Wire, the most varied and successful female community the 
Web has produced yet. Contributing writer Sean Elder, who has had a lock so 
far on our five-star awards, does double duty this month, reporting from 
“Where the Web is Lightning-Fast,” an inside look at what the Net is like 
for the few towns experiencing the tryouts of cable modems. It’s faster, all 
right—but is it better? 

One thing that still is not better online is eating—no e-mail about pizza 
deliveries on the Net, please. But choosing where to eat can be a lot more 
fun, as John Mariani, food critic for Esguire and 
Diversion and author of The Virtual Gourmet e-mail fe lool a 
newsletter, tells us in his Guest Review of restaurant 
guides online. 

Check, please. Oh, it’s in the e-mail? 


Barry Golson 
Editor-in-Chief 
bgolson@zd.com 


OUR TEAR-OUT SITE ADDRESS GUIDE IS ON PAGE 101 


How does this magazine work together with your Web site? 
You can find the entire issue—and other, daily features—on our site at www.yil.com 


What’s this got to do with Yahoo!, the directory? 
You go to Yahoo! (www.yahoo.com) for directions to sites on the Web; you come to us for info about why 
you would want to go to those sites, and for a sense of what all the daily hoopla really means. 


Subscription questions? Here’s where you get answers: 


1. Snail mail: Yahoo! Internet Life Subscriber Service, PO Box 53380, Boulder, CO 80322-3380, USA 
2. On the Web: subscribe.yil.com/service/ 

3. E-mail: yii@neodata.com (please include your name and the address at which you subscribe) 
4. Phone: (303) 665-8930 


Remember, please allow 4-6 weeks for new subscriptions to begin, 6-12 weeks outside the U.S. 
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An Unscientific Pick 

In November’s issue, you have some very 
useful sites listed on pages 44 and 45 
[Incredibly Useful Sites]. However, the 


“find-out-how-long-you-have” site is an 


absolute waste and about as unscientific as ; 


you can get. You should really be embar- 
rassed to recommend such a place for 
your readership. Do better next time. 
—STEVE (sjshult961@aol.com) 


All Wrapped Up in Pretty Strange 
After 47,595 popped bubbles and 502 
levels, I would like to offer some advice 
for those venturing to the Virtual Bubble 
Wrap Page [Pretty Strange, Nov. 1996]: 
1. Do not team up with someone you 
plan to stay friends with. 

2. After popping 10,000 bubbles, remove 
anyone from the room who might be 
offended if you accidently refer to them 
by your ex-spouse’s name. 

3. Once you have reached level 200, the 
cute mackerel saying “Holy mackerel!” 
becomes annoying. 

4. By level 300, you will want to yell “Kill 
the mackerel!” at each new level. 

5. Do not try to explain to family mem- 
bers why you spent four hours popping 
the virtual bubbles just to get your name 
onto the roll of honor. 

6. Remove yourself from access to a 
computer if the idea of reaching 
1,000,000 popped bubbles to break the 
current record crosses your mind (unless, 
of course, you have 80 hours to kill). 
—LEONA “THE KAMELEON” SMYKAL 
(kameleon@kreative-kameleon.com) 

Gosh, Leona. Do you ever sleep? 


More! More! Tell Us Again! 
I must say that as both a “computer nut” 
and as a teacher, I really look forward to 
my monthly issue of Yahoo! Internet Life. 
So do my students. 

I just received a bill for what promised 
(in the ad and on the site) to be a rich 


alternate source of Internet information.... : 


Forget it! I thought you might like to see 
a copy of the note I just sent to them re: 
my cancellation. “...For a little more than 
one-third of your price, I receive Yahoo! 
Internet Life....1t takes me and my students 
most of the month to check out all the 


' sites in a single issue. They stay in a 
' special container next to our online 
- computer for quick and easy reference.” 


Keep up the great service. 


| —SISTER THERESE GREGOIRE 


(eagistaf @ acadian.net) 


~ And Again! 


Yahoo! Internet Life is hands down the 


- best Internet magazine on the market. 

- Your publication is actually useful! Other 
_ Net magazines just talk about equipment 
- that I can’t afford. I’m glad that you 


devote some space to the tech side, too, 


- but your main focus is on the Internet 

— itself, and I appreciate that. Thanks for 
- your hard work! 

/ —TROY GAILEY (tdg13@bitstreet.com) 


Gray Area 


- John Gray is wrong about “quickies,” he 
- 1s wrong about “no means no,” he is 

3 wrong about how men are, and he is 

- wrong about how to keep a relationship 

- together. I know where of I speak. I have 
- been in a happy relationship (now mar- 


riage) with one man since I was 15 and he 


- was 17. We are just as much in love now 


as we were when we met, so I cannot be 
accused of being some kind of frustrated, 


| man-less feminist full of sour grapes. Just 


because John Gray sells a lot of books 
doesn’t mean he’s right. I am a little dis- 


: turbed that you gave this creep implicit 
- validation by publishing his tripe in your 


otherwise fine magazine. 


. —DIANE GRECH 


(dianeg@community.net) 


RE LO A.D 


In last month’s “Year on the Net” fea- 
ture, we listed the official Olympics 
site as having the “Most Hits in One 
Day,” ‘Thursday, August 1. That 
record appears to have been broken by 
the AllPolitics site on Election Day. 
Exact figures were not available, but 
best estimates were 50,000,000 “hits” 


on a single day, November 4-5, 1996. 

And yes, you eagle-eyed readers: 
The word “wondrous” in that feature 
was misspelled because of a communi- 
cation glitch. It’s a “wonder” it doesn’t 
happen more often. 


contains a 
balanced 
combination 
of two pure 
vegetables 


: CHARGED 


Ingredients: 


Action Sports 
and Extreme 
Leisure. 


PUT SLUGGISH 
MUSCLES TO WORK 


Action sports get the blood 
flowing. You'll be mountain biking, 
snowboarding, skateboarding, and 
surfing with the best of them. 

Why extreme leisure? Because 
you're not a fool. You don't wear a 
dumb bandanna and you actually 
enjoy thinking. In moderation! 


(cuarceny 
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“The U.S. Robotics Sportster ISDN 128K stood out for its performance, ease of use, all-around flexibility, and 
reasonable price... it blew away the competition in our remote access tests, making it an ideal choice for 
telecommuters. The Sportster was a dream to install—you simply plug it in and go." PC World, August '96 


“The Sportster ISDN 128K might have been named the Screamer. It was the only product in our test group to 
provide data compression, and this ISA-bus ISDN adapter, from U.S. Robotics, blew the other five products 
away on our performance tests." PC Magazine, June '96 


‘A top performer in our testing, the inexpensive, feature-rich Sportster 128K has ‘buy me’ written all over it... At 
only $399, this internal adapter rockets you from place to place on the Internet at speeds of over 113 Kbps 
with none of the limitations imposed by a serial port.’ CNET, July ’96 


Let's just say light is starting to get jealous. 


It’s not surprising, considering 
the Sportster’s features: TurboPPP™ 
provides compression up to 512 Kbps. 
The onboard analog port lets you 
connect a standard phone or fax, 
allowing you to talk or send/receive 
a fax simultaneously with data 


transmission. 

Plus, PC Magazine felt that 
“the Sportster was one of the easiest 
products to install and configure.” 
And we back it up with toll-free 
support from our I-Team. 

It all adds up to the fastest, 
easiest way to get around online 
short of a T-1 line. If you'd like to 
learn more, visit us at www.usr.com 
or call 1-800 DIAL USR. 

The Sportster ISDN 128K. 

A sure-fire way to make the speed 
of light green with envy. 


“The Screamer” 
- PC Magazine 


U; Robotics 


U.S. Robotics, the USRobotics logo, and Sportster are registered trademarks and TurboPPP is a trademark of U.S. Robotics. PC World, PC Magazine, and CNET are used for identification purposes only and may 
be trademarks and/or registered trademarks of their respective companies. Product specifications subject to change without notice. Contact your U.S. Robotics representative for current product information. 


OF THE MONTH 


then Kenneth Chan certainly is 
right about Vivian Chow, a 
Chinese singer and actress with 
as many sites as any 
respectable American super- 
model. The 29-year-old, who 
has recorded more than 20 
albums (a dozen in Cantonese, 
some in Mandarin, and a few in 
Japanese) and appeared in 
more than 20 films, inspires 
adoration from young men all 
over the world. What many of 
these sites lack in English gram- 
mar and spelling skills, they 
more than recover in pure ardor. 


OF THE MONTH 


Beware, Madeleine’s Mind (www.madmind.com) is lovely, 
dark, and deep. This animated series is so mesmerizing, it 
will suck you in, and more time will pass than you realize. 
Madeleine’s Mind starts like Saturday-morning 
Japanimation, but it’s not for kids. Soon, you find yourself 
lost within a Myst-like labyrinth full of mental hospitals, 
bizarre characters, and creepy music. Sometimes you are 
Madeleine, and must make choices. Other times, you 


observe as Madeleine explores her surroundings and her “Vivian Wai Man Chow, whose Ah Huat’s Vivian Chow Page 
memories, struggling toward some resolution. beauty is unequaled to allandis | www.nussu.nus.sg/nussu/stud/ 
| re Caveat: even standard of perfection, has eng40747/vivian02.html 
on a fast modem, graced us for years with her Vivian Chow 
it takes a minute presence in her many films and www. jyu.fi/~tjko/hkmpl/actors/ 
or so between songs. Her innocence...and pure | f/vivian_chow/ 
“scenes” as the spirit has captured the hearts of Kenneth Chan’s Vivian Chow 
animation loads, thousands of fans since she first | Individual Homepage 
but during the made her debutin the entertain- | wwwscf.usc.edu/~kennethc/ 
wait, you can play | mentindustry. She is well- LEDSign/WWW/vjgr.htm 
“chase the known throughout the world.” Vivian Chow Romance Gallery 
Macromedia logo” If the number of fan sites www.concentric.net/~amoy/ 
with your mouse. determines a star’s popularity, vchow/vchow.html 


Not that you will 
need it to keep 


your attention.... What the Found 


Tell Us Chip, Just What Is The Net? 
“The Net is all too much like the world we 
already live in...essentially a vast, ever- 


sprawling shopping mall....The Net is...a MaeBOnuO 700 
forum...the electronic newsstand for mil- gayeshond.....- sist 10,000 
lions of private presses....The Net is full of Bondage = 13,000 
ranters standing on invisible soapboxes....If : | 

the Net is a basement in need of cleaning, | St. Valentine ...... ........ .. 1000 
it’s also the library at Alexandria....Itis also | Gai geimaiag == 
an unparalleled research tool....The Internet| S| Giaes race =i i‘(‘i‘(‘(‘;é‘(Ces;););) hv. 4A 
for now more often recalls that black-lit ol. (pOmasAduiNas...........,........ 5 
book-stuffed, beer sticky, hemp-smelling, OL PalicK ......... ........... si 
hormone-raging grotto that was my college 

dorm room back in 1968.” Audgy Gata 800 
—Charles McGrath, The New York Times Magazine, Jerr y Gac2a.. ti “‘(iéi‘(i‘<‘iC(;é;S#(YN.C.ULULUC 4,000 
December 8, 1996 Gheny Gata... 200 
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im ee Mo Re ON er 


Kiss & Make Up 


THE CYRANO SERVER | 
www.nando.net/toys/cyrano.html : 
For those lacking poetry, Cyrano 
speaks straight from your heart. 


SOMETIMES YOU GET 
THE GIRL 


“RUETERS LTD. 


Ask Dr. Love www.askdrlove.com 
The Art Of Wooing 
Superchannel.pair.com/Tran/woo.html 

Swoon www.swoon.com 
Romantic Gestures 
www.math.swt.edu/~bg01699/ 
1001 Ways To Be Romantic 


What Kind of Letter? Poetic 
What Ils Your Name? Bill Gates 
Give an Adjective that 
Describes Your Beloved. 


VIRGO 


Nordic www.godek.com/1001.htm! 

Give an Adjective that Best ~~ On Beauty And Love | 

Describes Your Relationship. www.cc.gatech.edu/grads/b/Gary.N.Boone/beauty_and_love.html 
Tempestuous Amore On The Net 


Give a Noun. Storm www.melizo.com/amore/index.html! 
Give an Adverb. Randomly 
What Is Your Beloved’s Favorite : 
Food? Chips : 
What Is Your Beloved’s Most 
Attractive Physical Feature? 

His Big Brain 

What Piece of Clothing Do You 
Like Best On Your Beloved? 


> SOMETIMES YOUR HEART 
GETS CRUSHED 


Alt.Suicide.Holidays alt.suicide.holidays 
Sour Grapes 
homearts.com/discussion/ha/main/hacnvyuk.htm 


Browsers An Anti-Valentine 
What Is Your Beloved’s Name? www.ccs.neu.edu/home/Ipb/anti-valentine.html 
Marc Andreessen Valentine’s Day Survival Kit 


www.contrib.andrew.cmu.edu/~norm/ love.html 
Hopeless Romantics 
www.primenet.com/~ejones/hrhome.htm| 


Dearest Marc Andreessen, 
| vowed that | would dedicate 


my powers, Anti-Love Potion 

To thee and thine—have | not enuxSa.eas.asu.edu/~mingbao/song/Anti-Love-Potion.html 
kept the vow? Just Say ‘No’ to Valentine’s Day 

With beating heart and www.westworld.com/~elson/me/columns/index.html 


streaming eyes, even now, 

| call the phantoms of our 
chips hours, 

Each from his voiceless storm: 
they have in visioned bowers, 

Of Tempestuous zeal or love’s 


SOMETIMES YOU WANT 
=) TO HEAVE 


Lovvahuggasnugglesoppyhugorama 


delight, : www.icbl.hw.ac.uk/~cjs/hugs.html 
Outwatched with me the Cuddleland 
Nordic night, www-users.informatik. 


rwth-aachen.de/~olmur/cuddle 
Snuggle Bunny’s Homepage 
qlink.queensu.ca/~3jrs3/sbunny.html 


They know that never joy 
illumed my big brain, 

Unlinked with hope that thou 
wouldst free, | Love You, Heather 

Your browsers from a dark www.lookup.com/Homepages/84281/home.html 
slavery My Lovey Dovey Baby 

~ www.tdl.com/~jgambol/alley/my_luvdu_baby.html 

Fuzzy Wuzzy, The Warmest Whuggle of a Bear 
Irc.csun.edu:8888/browse/object/340 


Yours randomly, 
Bill Gates 


‘Love's 
‘Connections 


- The Romantically Linked Game 

- www.mrshowbiz.com/features/ 
: games/linked/index.html 

Mr. Showbiz’s daily quiz puts 
your knowledge of Hollywood 
' gossip to the test. (But does 
| it work with Kevin Bacon?) 


- Q. Provide the shortest path of 

_ relationships from George 

- Gershwin to Gidget (Sally Field). 
- A. George Gershwin to Ginger 

- Rogers to George Montgomery 

- to Dinah Shore to Burt Reynolds 
to Sally Field. 


- SHE LOVES ME... 

- “For my newfound 

- cupid, | can only say 

: that you take me to 

: heaven in a gondola. | 
- look forward to enrich- 
- ing our feelings for one 
- another and seeing 

: which canal we may 

- travel together.”—From 
» Maggie to Don. This URL Is 

- Dedicated To The One | Love 
 www.aristotle.net/valentines/ 


_ SHE LOVES ME NOT... 
“This page was creat- 
' ed for one reason and 
- one reason only: to 

- expose the suckiness 
: of Dave....Dave was 

: born [with] difficulty, 

- due to the size of his 

' head and nose. He 

- was raised by 

- cows.” —from “A Brief 

: Introduction,” 

- The Dave Sucks Home Page 

: Www.geocities.com/ 

‘ Hollywood/3798/ 
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1. When a page is taking forever 
to load, or if you just decide to 
surf elsewhere—you don’t have 
to wait for the page to finish 
loading or hit Stop. Just click 

on a new link. 


2. Before you hit the Back button 
in MSIE, make sure you know 
where it is taking you. Move the 
mouse arrow over the button, 
and the tool-tips feature will tell 
you where you are going. If you 
want to skip back more than one 
page, use the GO menu. 


3. When downloading, the site 
closest to you isn’t necessarily the 
fastest. Go with the less-trafficked 
site at the time you are downloading. 
When it is 8 p.m. in Miami, people 
are still at work in San Jose. A West 
Coast site might have fewer visitors 
and downloading will be faster. 


“i 
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www.ucs.usl.edu/~rkc7747/death.htm| 
Would you like to know the date of your demise? The Death Clock can lay your curiosity to rest. 


Bio: I’m a 23-year- 
old graduate student 
in telecommunica- 
tions. I received my 
B.A. in English with 
a minor in Comp Sci 
from USL in 1995. 
Q.Just when, exactly, 
are you going to die? 


A. January 18, 2046. Thursday. 
Q. Why a Death Clock? Why not a fuzzy 


bunny clock? 


A. Heh, fuzzy bunny. Not a bad idea ;) It is 
hard to explain. I am not a ‘depressed’ person 
in any way, but I am very interested in death. 


Q. In what way? 


A.1 read a few months past that modern 
American society looks at death in the same 
way the Victorians looked at sex. Maybe a 
better understanding of death would lead to 
a better understanding of life. 

Q. How are the Death Clock dates 


determined? 


YAHOO! INTERNET LIFE 


A. [have a total 
amount of seconds 
for the average life 
span of a man and a 
woman. The Death 
Clock calculates how 


1408668146 


does a simple subtraction, and that’s it. 

Q. Have you considered expanding the 

Death Clock with more actuarial data—e.g., 

do you smoke, how long did your 

grandparents live, etc.? 

A. Yes, and others have suggested it as well, 

but I like the simplicity of the Death Clock. 

Q. How are celebrities chosen? 

A.I do not choose celebrities for any 

particular reason, except my first set which 

was during the Republican primaries. 

Q. What would you do differently if you 
knew exactly when you would die? 

A. I would probably spend a lot less 


time online. 


JERRY AND DAVID’S 


amateur Hour 


The Yahoo! directory began as a labor of love by its founders, Jerry Yang and David 
Filo. Here they select monthly a site created out of the same kind of passion. 


“The reason that made this Web w+ ee 
site is because it really hurts when ,° AY 7 — a pee? 
you are struck by lightning andI “tae fF Pam 
want to help other kids to learn a 
more about lightning safety.” So 
writes eight-year-old Sabrina, 
author of Kids’ Lightning 
Information and Safety (www. 
azstarnet.com/anubis/zaphome.htm). bes 

Her site holds lots of interesting =§ —=_—_—_— . 
info for adults as well: how it feels to be struck by lightning 
(as Sabrina knows from experience); home lightning safety 
(“If someone says that it is ‘bath time’ or ‘time to do the 
dishes,’ you can say ‘No way! It’s not safe!””); and links to 
other weather safety sites on the Web. 


: 2% 


As of today, maps are re-defined. 
With new Street Atlas USA® 4.0 


CD-ROM, you can easily find 


individual addresses and ZIP Code 
boundaries, add notes and lines, 
and measure distances and areas 
on incredibly complete, detailed 
maps. With an Internet link, Street 
Atlas USA 4.0 also displays current 
information about weather, events, 
and road construction right on your 
map. To find your current location 


anywhere you go, just add your 


BELORME ee eis 
Never ea ee OWN laptop and 
Lost Again! 


Tripmate.- 
Using Global 
. Positioning 


System (GPS) 


©1996 Delorme 


satellite technology, Iripmate will 
track your every turn on detailed 
maps. And to explore every twist 
and turn of America’s rugged 
terrain in 3-D, discover new 3-D 
Explorer USA“ So now you can do 
more than print beautiful maps, 
perform desktop marketing, and 
recetve clear directions. You can 


turn getting “lost” into a lost art. 


DELORME 


1-800-452-5931 / www.delorme.com 
Lat. 43°50.8325’N / Long. 70°06.7525’'W 
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lost (lost) adj. [archaic] 
1. unable to locate one’s 


position, as in, “Help. I 
am lost.” 2. having no 


sense of direction at all. 


n.b. became obsolete in 
1996 with the introduc- 
tion of Street Atlas USA 
4.0 and Tripmate. 


Web Sites & Search Engines (with previous months rankings) 


(PC Meter) 

1 Netscape (1) 
2 Yahoo! (2) 

3 America Online (3) 

4 WebCrawler (4) 

5 Excite (5) 

6 Microsoft (6) 

7 Infoseek (7) 

8 Lycos (8) 

9 MSN (9) 

10 Digital (10) 

11 GeoCities (11) 

12 GNN (12) 

13 Prodigy (13) 

14 CompuServe (14) 

15 Mckinley/Magellan (15) 


PC Meter (www.npd.com) measures 
consumer Web sites and online services 
via software installed in 4,000 house- 
holds. Information is collected digitally 
from PCs in the home. 


(100hot) 

1 Yahoo!, etal. (3) 
2 ESPNET SportsZone, et al. (6) 
3 America Online, et al. (4) 

4 Pathfinder, et al. (5) 

5 Ziff-Davis (11) 

6 Happy Puppy (9) 

7 Excite/Magellan (7) 

8 The Internet Movie Database 
9 AltaVista (8) 

10 Sun Microsystems 

11 RealAudio (10) 

12 USA Today 

13 Lycos (12) 

14 Sony (14) 

15 Apple Computers 


Web 21 (www.web21.com) szeasures 
traffic patterns of 100,000 surfers at 
strategic points on the Internet. Full list 
can be found at Web 21’s 100hot 
(www.100hot.com). Excluding browsers. 


DUELING HIT PARADES 


me 


ts? We got ‘em! 


News/Info/Entertainment 


(PC Meter) : 

1 ZD Net www.zdnet.com 

2 Pathfinder pathfinder.com 

3 CNET www.cnet.com 

4 ESPNET SportsZone 
espnet.sportszone.com 

5 Weather www.weather.com 

6 Disney www.disney.com 

7 CNN www.cnn.com 

8 MSNBC www.msnbc.com 

9 USA Today www.usatoday.com 

10 Intellicast www. intellicast.com 


Pathfinder 


Excluding browsers, online services, and 
hub search/directory sites. 


(100hot) 

1 ESPNET SportsZone 
espnet.sportszone.com 

2 Pathfinder pathfinder.com 

3 ZD Net www.zdnet.com 

4 Happy Puppy 
www.happypuppy.com 

5 The Internet Movie Database 
www.imdb.com 

6 RealAudio 
www.realaudio.com 

7 USA Today 
www.usatoday.com 

8 Sony www.sony.com 

9 SportsLine USA 
www.sportsline.com 

10 CNET www.cnet.com 


Excluding browsers, online 

services, Internet providers, and hub 
search/directory sites. Data by Web 21, 
breakdown by Yahoo! Internet Life. 
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Let Us Think 
About It 
Selia’s 
Thought of 
the Moment 
www.selia. 
com/thougnhts. 
html 


A Thought for 
the Day 
www.surfart.com/thought.htm 


Thought of the Week 
www.xchange.org/thought.html 


Thought of the Month 
www.eiginc.com/archive.html 


Thoughts After the Second 
Year 


Second Thoughts 
host.interloc.com/~schapman/ 


Final Thoughts 
www.vanguard.com/educ/ 
retire2/r2_8 4.html 


www.alpacanet.com/thoughts.html 


Exclamation Point 
Abuse!!! 


Help Us to Figure Out How 
FieldWorker Could Work for 
You! 

www.fieldworker.com/ 
howtouse.html 


Guidance Counselors! Tell Us 
What You Think 
arc.futurescan.com/arcguidance. 
html 


Chicano! Issues to Think 
About: Quest for a Homeland 
www.pbs.org/chicano/ 
issues2.html 


Users Online! 
clubcom.com/userlist.htm 


Creatabilitoys! 
www.toymuseum.com 


Extreeemely 
Specialized Sites 


Roller-blading on Ritalin 
www.c3f.com/bladerit.html 


Bears, Spikes,and Death 
—Oh My!!! 
shell.idt.net/~pdxstl1 9/brian/ 


101 Spells Not Worth 
Memorizing | 
www.iscs.nus.sg/~limyeech/ 
interest/101_spells.html 


Just Who Are You and What 
Makes You Think That You 
Are An Authority On Legal 
Prostitution In Nevada? 
www.paranoia.com/~bashtul/ 
faq02p02.html 


Welcome to the Other Side 
of Your Brain 
www.mayhem.net 


Ooobity 
sadieo.uscf.edu/georgie/ 
manifest.html 


God 
www.bookworm.com.au/ 
cb000015.htm 


Extreeemely Non- 
Specialized Sites 


The Everything Page 
www.cybertechs.com/link.html 


Universe 
www.gcsystem.cz/gc03.htm 


Life 
lorenz.mur.scu.edu.au/index.htm| 
Thought 


www.grayghostmed.com/ 
thought.html 


Everything Else 
www.uSaautoparts.com/ 
misc.html 


Ciose your hand around the new 


Microsoft intelliMouse’ Right beneath your 
index finger is a raised rubber Wheel. 
in Microsoft Word 97 roll the Wheel forward. 
You zip up toward the top of your document. 
Roll it backward and you zip back toward 
the end. Roil it slowly to move just a few 
lines at a time. This is how the new 
IntelliMouse works with new 
Microsoft Office 97 and lots 
of other IntelliMouse- 
compatible programs 
to make getting 
your work done 


easier, 


Where do you want to gotoday?® www.microsoft.com/hardware/ 


Microsoft’ 


Intelli 


easier. 


Go to Microsoft Excel 97. Press the 
CTRL key and push the Wheel forward 
or backward. You zoom in closer or 
zoom out farther. See how manageable 


even a massive spreadsheet becomes. 


A final touch. 

To scroll through Web pages with 
Microsoft Internet Explorer, press 
the Wheel once and move the 
mouse downward. Your computer 
goes into AutoScroll mode. 
Automatically, rolling line by line 
through your entire document. 


Without even lifting a finger. 


iOe, 


trademark of Microsoft Corporat 


is a 


ire registered trademarks and IntelliMouse 


? @ 


1997 Microsoft Corporation, All rights reserved. Microsoft and Where do you want to go today 
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A CUP OF TEA, A COOKIE, AND VOODOO 


Why is the Virtual Design Group’s interactive voodoo doll so 
intensely satisfying? Could it be the pins you stick in that 
cause yelps of pain? Could it be the flame with which you 
scorch the helpless, shrieking effigy? Or perhaps it’s the 
incessant drumbeat that pounds away devilishly as you deliver 
the whammy of revenge. This is 
the Web, of course, so a built-in 
e-mail facility lets you send a 
doll to the person you want 

to jinx. We think we’ve 

finally stumbled across the 
ultimate relationship aid and 
management tool. 
www.virtual-design.com/cgi-bin/Voodoo.p!l 


| DO NOT WANT TWO MEGS OF SPAM 


There are two kinds of people in the world: those who loved 
Dr. Seuss when they were young, and those who were terrified 
by his furry, malformed creatures and otherworldly language. 
If you’re in the first group, you can enjoy a 10-minute flash- 
back in Living Books’ Seussville. Match the character with the 
famous quotation (“You’ve nothing to do and I do need a rest. 
Would YOU like to sit on the egg in my ee see the win- 
ners of the Design Your Own 
Character contest, and download a 
demo of the unbearably cute Dr. 
Seuss A-B-CD-ROM. If you did 
acquire a taste for green eggs and 
ham in your childhood, Seussville 
will bring back happy memories. 
www.randomhouse.com/seussville/ 


GIVING YOU THE BUSINESS 


Business Week's late arrival on the 
Web was worth the wait. After , 
devoting all its cyber efforts to America Online, ‘hie maga- 
zine finally has come to the Web with fun and useful 
features. The entire magazine is available, but all the high- 
tech and Internet-related stories float to the top, making 
the site an important stop for cyberspace news. You also can 
track your own portfolio and keep up with the best- and 
worst-performing mutual funds. Online armchair investors 
have just been handed another helpful tool. 
www.businessweek.com 


MAYBE GREAT-AUNT TILLY IS HAPPIER IN HEAVEN 


Sometimes the Web spews forth a site so magnificently huge 
and incomprehensible that all you can do is stand back and 
marvel at the sheer effort that can go into producing massive 
amounts of utter nonsense. The latest example: Human 
Understood Reincarnation or Resurrecting the Dead Project, 
a site with an enticingly optimistic name that turns out to be 
filled with nothing but thousands of pages of trippy gibberish 
covering everything from intergalactic astrophysics to the phi- 
losophy of karmically correct bookkeeping. The secret of res- 
urrecting the dead may be in here somewhere, 
but we couldn’t find it—and we’re not so sure 
that it’s such a good idea anyway. 
www.canuck.com/~akwu 


REAL-LIFE CYBERSOAP? 

BRING BACK FICTION! 

It’s “The Young and the Pathologically Self- 
Absorbed.” It’s GeekCereal, a new cybersoap 
vérité effort developed by a San Francisco- 
based Web consulting firm staffed by ultrahip, 
overeducated twenty-somethings who plot the 
future of the Web from shabby apartments in 
Multimedia Gulch. Seven staffers take turns 
writing catty journal entries about each other. 
The whole exercise is so self-referential that it 
seems to be targeted at about 25 people, all of whom work 
together. Says Allison: “I do feel like I am on the yearbook 
staff writing about myself in the yearbook.” Precisely. 
www.geekserial.com 


SOMETIMES A CIGAR 
IS JUST A SITE 


Let’s just say Peee-yooey 
to a site promoting the 
stinkiest fad of the past 
five years: rampant smok- 
ing of cigars by people 
who look really silly holding them. Smoke Rings lights up this 
craze by offering up jokes, trivia, and legal guidelines explain- 
ing your right to bear cigars. You also will find the inevitable 
shopping page, stocked with caps, shirts, and sweats. The one 
thing you can’t buy at the site: cigars—but at least you'll look 
the part by the time you arrive at the cigar store. 
www.smokerings.com 


0 SS 


YAHOO! INTERNET LIFE 


The newest, fastest, most hassle-free way 
ever invented to shop for a new car. 


And it’s FREE! No fees. No clubs to join. nearest you will call you immediately with 
Not just a “shopper’s guide” or directory. With your low price. 
Auto-By-Tel you can really BUY at low-cost, Visit Auto-By-Tel online today. Join the 
LEASE at low-cost, FINANCE at low-cost hundreds of thousands of customers who have 
and INSURE at low-cost a new car or truck saved time, money -- and headaches -- by 
on the Internet. Just make a purchase request using this revolutionary new program! 


and the Auto-By-Tel Subscribing Dealer 


http://www.autobytel.com 


LOW-COST LOW-COST LOW-COST 
CAR BUYING INSURANCE FINANCING 


© 1996 Auto-By-Tel Corporation 
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Set Desktop Pattern 


@@, ay you're surfing along and you 
. © see something that catches your 
eye—NASAs great Jupiter 
_ photos, the Yahoo! Internet Life 
“= logo—it’s easy to move it from 
the Net to your own computer. With 
just two mouse clicks, you can either 
save the picture as wallpaper—your 
computer’s desktop background—or 
copy it to your hard disk for use later. 


Wallpaper 


Changing your wallpaper is so easy, 
you can do it all the time. Just place 
your pointer arrow over the image and 


of hewe pare orgies Mauer lTressores/ gifs ona_Liss eg 


stieras 


click on your right mouse button. A 
menu will pop up: on the PC, hit “Save 
as Wallpaper,” and boom, you have 
transformed your desktop. On the 
Mac, choose “Copy Image,” open up 
your Control Panel’s Desktop Patterns, 
and use Paste to drop in the image. If 
you want to replace it later, you can do 
it again and again without filling up 
your hard disk—the new images are 
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View this image 
Save this image as... 
‘Opy this image 

Bo this image location 


Grabbing Pictures otf the Net 


| BY MARGARET LEVINE YOUNG | MARGARET LEVINE YOUNG 


What do the Mona Lisa and a “Dilbert” cartoon have common? Both are good 
for a smile—and you can download them off the Net. 


copied over the old, so you won't end 
up will lots of dead files. If you want to 
keep the old image, just change the file 
name (it’s in c:\windows on your PC) 
before you replace it, otherwise the 
new wallpaper will cover it. 

To save images for other uses—alter- 
ing with a graphics program, jazzing 
up a print document, or just sending to 
a friend—after you right-click, in 
Netscape choose “Save Image As”; in 
Internet Explorer select “Save Picture 
As.” The “Save As” box will pop up, 
letting you choose the folder and name 
under which you want to keep the file. 
A file name will be listed automati- 
cally (the name given by the 
owner), but you can change it if 
you like—just don’t change the 
extension (.gif or jpg), which tells 
your computer that the file you are 
downloading is an image. 


Viewing Saved Pictures 


Now you have a graphics file on 
your computer. ‘Io check that the 
file looks OK, on the PC, press 
Ctrl+O, and under “Files of Type” 
choose “All Files” to 
tell the browser to 
show everything in the 
directory, not just Web 
page (HTML) files. 
Choose the folder or 
directory in which you 
stored the image, and 
double-click on the file. On the Mac, 
press #+O, go to the folder in which 
you placed the image, and double-click 
on the file name. 

If you have a graphics editor (both 
PC and Mac shareware programs are 
available from www.zdnet.com), you - 
can fool around with a picture you 
have grabbed. Windows 95’s Paint 
accessory also can read the most 


common type of image files, 
although you have to save .gif and 
jpg files in another format when 


| you alter them. If you get the urge 


to stick rabbit ears on somebody, or 
cut out the good part of the picture, 
go right ahead. 

Keep in mind that downloading 
pictures from the Web is easy, but it 
doesn’t make the pictures your prop- 
erty. Most pictures on the Web are 
copyright-protected, or someone else 
pirated them—don’t follow suit! 
Check the bottom of the Web page 
that houses the picture. Using them 
for your own enjoyment is OK, but 
distributing pictures you don’t own 
can land you a lawsuit. 


_ Margaret Levine Young is the author of 


Internet for Dummies and More 
Internet for Dummies. 


MindSpring users look like everyone else... 
until they spring onto the Internet! 
MindSpring provides fast, reliable, 
easy-to-use performance for Mac 
or Windows that gets you directly 
to the Internet. No traffic tie-ups. 
No detours. You'll click right along 
with noggin’-springin’ extras like e-mail, 
newsgroups, chat sessions and the best 
web browser available. 

We offer you friendly, 24-hour technical 
support by phone or e-mail. Flexible 
pricing plans starting as low as $6.95 
a month. Unlimited access for $19.95 
a month. And each plan comes with 
a 30-day money back guarantee. So if 
you want a fast, reliable connection, call 
toll-free 888-677-7464, or check out 
our web page at Www.mindspring.com. 
It’s a heads-up move. 


MindSpring’ 


Direct To The Internet. 


© 1997 MindSpring Enterprises, Inc. 


22 


Five Easy Steps for Safer Surfing 


BY BOB RANKIN 


When you go online, are you giving away the keys to your kingdom? 
Is it possible to shop safely and remain anonymous in cyberspace? 


he Internet was designed to 
withstand nuclear attacks, not 
snoops or thieves. Even if you’ve 
got nothing to hide, you still need 
to protect your privacy. 


: Who Can Read Your E-mail? 


You should always think of e-mail as 
akin to sending a postcard. Since 
there is no envelope, your message 
can be read by any postal clerk along 
the way. When you send e-mail, any 
system operator along the route can 
check out your messages too. 
Granted, most postal clerks and sys- 
ops are far too busy to look at every 
piece of mail that passes by, but it is 
something you should keep in mind, 
especially if you are sending sensitive 
business data or credit card numbers. 


Shopping Online 

Here is the one main rule for online 
shopping: Send credit card info only 
via a secure server. Secure servers 
work, with your browser, automatically 
encrypting data before it leaves your 
computer and decoding it when it 
arrives at its destination. 

If you are in a secure Web site, 
Netscape will show a solid key in the 
right bottom corner of the browser; — 
Internet Explorer will show a padlock : 
in the bottom right corner. No key 
or padlock, no credit card number. 

It’s that simple. 


Using Encryption For E-Mail Security 


Is your accountant in L.A. and your 
business in New York? Sometimes 
there is no alternative to e-mailing 
sensitive information over a 
non-secure server. 

If this is the case, you owe it to 
yourself to use some form of encryp- 
tion. There are many commercial 
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programs out there, and the free 
encryption software, Pretty Good 
Privacy (PGP), is available for vari- 
ous operating systems and e-mail 
packages. Check out www.arc.unm. 
edu/~drosoff/pgp/pgp.html for a begin- 
ner’s guide to encryption and PGP. 


Keeping Your Address Private 


Ever wonder how those bulk mailers 


that bombard you with “get rich 
quick” propaganda get your e-mail 
address in the first place? Off the 
Net, of course. 


For example, some bulk mailers 
scan Internet mailing lists looking 
for e-mail addresses. If the list 
owner hasn’t blocked it, anybody 
can retrieve subscribers’ names. 

Subscribers have some recourse, 
however—the most common 
type of mailing list program, 
LISTSERV, is capable of hiding 
subscriber information. Just send 
the command “SET listname 
CONCEAL.” to the same address 
you used to subscribe, and LIST- 
SERV will hide your address. If 
your list is not LISTSERV-based, 


try asking the list owner to conceal 


all subscriber addresses. 


Using Pseudonyms 


- Obviously you should use a generic 
address when surfing and sending 

- e-mail if you want to ensure privacy. 

_ There may be times, however, when 

- you want to send a message, but you 

- would prefer not to reveal an address at 
- all. One of the most common reasons 

_ is to prevent being spammed or flamed 
- at your corporate e-mail address. 


The easiest way to send anony- 


- mous mail is to lie to your browser. 
- Believe it or not, you can masquer- 


_ ade as Herb@tbaggs.com simply by 


typing it in as your e-mail address 
in the Options set-up screen. It is 
still possible to track down the 
sender, but in most cases, it is 
enough to fool automated mailers 
and other programs. Of course you 
won't be able to get a reply, but in 
most cases it will do the trick. 

Oh, and those Web forms that make 
you input your name before you can 
enter? Any name will do. They will 
never know you're not Herb T. Baggs. 


Sending Anonymous E-mail 


_ For truly anonymous two-way 

' conversations, there are also computer 

- services, called remailers, that privatize 
- your e-mail. You send your messages 

- through a remailer, which strips out 

_ your identity, assigns you an anony- 

- mous I.D., and forwards the message to 
. the intended recipient. The recipient 

~ can communicate with you only by 

_ sending a reply through the remailer. 


To learn more about anonymous 


e-mail, including links, check out 
; www.well.com/user/abacard/remail.html. 3% 


, Bob Rankin is author of Dr. Bob’s 
: Painless Guide to the Internet and 
- co-driver of The Internet TourBus. 
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How to Find a Brilliant Toast Online 


| SEAMCEVE Deen JACLYN LIEBER 


Looking for someone else’s words to put in your mouth? If it’s been spoken or 
written by someone famous, chances are you'll find it on the Net. 


hen my best friend, Michelle, 
asked me to be her maid of 
honor, I was thrilled. I would 
wear that fabulous dress we had 
always agreed was the antithesis 
of bridesmaid taffeta, and I would walk 
down the aisle with her future brother- 
in-law, the Brad Pitt look-alike. Best of 
all, | would have a part in one of the 
most important events in the life of my 
most treasured friend. 

And then I remembered the toast. 

According to tradition (whose, I 
don’t know), the maid of honor makes 
a toast at the rehearsal dinner—the 
eve of the wedding—in front of fami- 
ly, friends, and Brad Pitt look-alikes. 

I am determined to make mine 
special and original. But special is hard, 
and original is harder still. I decide to 
borrow a little—perhaps a line of 
poetry on friendship, an aphorism on 
marriage. So I turn (where else?) to 
the Net. 

I start by checking out Yahoo!’s 
“Reference-Quotations” section. 
Included here are Bartlett’s Familiar 
Quotations (www.columbia.edu/acis/bartleby/ 
bartlett/) and The Kerrie DeGood 
Quotes Page (www.fn.net/~degood/ 
quotes.html). At Bartlett’s, entering the 
search term “marriage” generates 
quotes from Swift and Emerson, along 
with this one from Shakespeare: “Let 
me not to the marriage of true minds 
admit impediments...” (At sites like 
this, it helps to use Netscape’s “find” 
feature—plug in “friendship” or “mar- 
riage” and jump down to the first 
instance of that word on the page.) 

DeGood’s collection contains mod- 
ern quotes as well as historical ones. 
Unfortunately, most are along the 
lines of Montaigne’s “Marriage is like a 
cage; one sees the birds outside des- 
perate to get in, and those inside 
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equally desperate to get out.” 
(Hmm...not quite right.) 

Through Yahoo! I also discover the 
Usenet newsgroup alt.quotations. I decide 
to post a message, asking simply for 
quotes appropriate for a wedding toast. 
Well, apparently the quote titans are 
sitting around just waiting to untangle 
the tongue-tied—three hours later I 
start getting responses. Some are good 
(“Love one another, but make not a 
bond of love/Let it 
rather be a moving 
sea between the 
shores of your 
souls,” from Kahlil 
Gibran’s The 
Prophet) and some 
less befitting (“It is 


eet 


- nuptially-obsessed sites. The Book is a 
~ collection submitted by the site’s users. 
~ Many are a little too clichéd for my 

- taste, but I’m intrigued by one, a quote 
- from Homer’s Odyssey: “Nothing is 

- nobler, nor more admirable/Than 

_ when two people who see eye-to-eye/ 

_ Live together as husband and wife/ 

- Thereby confounding their enemies/ 


And delighting their friends.” 


Plugging in “quotes on marriage” at 
Infoseek gets me 
to several useful 
pages. Love and 
Marriage (www. 
umd.umich.edu/ 
~yakkow/luv.html) is 
where I find 


my favorite, 


better to marry 
than to burn,” 
{ Cor: 729), 

I want witty 
quotes, so I decide 
to consult the 
Algonquin queen, 
Dorothy Parker. 
The Literary 
Hyper-Calendar 
(www.yasuda-u.ac.jp/ 
LitCalendar.html) tracks literary history 
and also functions as a search engine— 
every mention of a writer links to his or 
her home page. Parker’s page contains 
many of her poems, but (not surpris- 
ingly) she has nothing nice to say about 
love. The closest is: “My own dear love, 
he is all my heart/And I wish some- 
body’d shoot him.” 

A word to the search-frustrated: 
sometimes it pays to be straightforward. 
I plug in “wedding toast” at AltaVista 
and it spits back the Book of ‘Toasts 
(www.cipsinc.com/wedding/speech/toasts. 
htm), part of the Wedding Circle, one 
of what turns out to be a crowd of 


from Mignon 
McLaughlin: “A 
successful mar- 
riage requires 
falling in love 
many times, 
always with the 
same person.” 
Another, Love & 
Marriage Quotes 
(osiris.colorado.edu/ 
~brumbaug/wedquote.html), produces Lily 


- Tomlin’s: “If love is the answer, could 
- you rephrase the question?” 


The big moment arrives—I quote 


Homer and McLaughlin, use the 
; Dorothy Parker as a joke, and some- 
_ how I manage to get it just right. 


But my ultimate conclusion is this: 


- after the acres of disdain for matri- 
- mony I discovered in my search, the 
' next time I need some words to 


comfort a soon-to-be divorced or 


: perpetually single friend, [know §%&% 
_ just where to look. 


| Jaclyn Lieber is a researcher at FINDOUT: 


THE PREMIER ONLINE ENTERTAINMENT NETWORK 
www.bezerk.com 


INTRODUCING beZerk, the premier online entertainment network. 
It's the most interactive, in-your-face entertainment on the Net by 
far—and it's totally FREE. So, go beZerk and play YOU DON'T KNOW 
JACK the netshow, the irreverent quiz show party game online. 
It promises wild, irreverent fun, regardless of your personalities. 


You must have Windows® 95 to play YOU DON’T KNOW JACK the netshow. 


YOU DONT KNOW JACK is a trademark of Jeliyvision inc. All text and sound © 1996 Jeliwision, inc. 
The Jelyvision logo is 4 registered trademark of Jellwision, Inc. Software, screen graphics, and packaging 
© 1996 Berkeley Systems. inc. The Berkeley Systems logo is a registered trademark and beZerk is a servicemark of Berkeley Systems. inc. 
Microson and Windows are registered trademarks of Microsoft Carp, 


convenience of a regular camera, from Its built-in red-eye 


no other camera has Epson's unique ColorTrue™ in-camera 


to preview, 
our free Internet Sampler Pak (valued up to $300) that-lets you access and create Web pages. So, when It 


comes to digital photography, a camera by any other name just isn't as good. For more information, visit 


YOU CE GOT FO SEE LEN 


FRITZ CAMERA CENTERS 


www.epson.com to download some sample images, or call 1-800-GO-EPSON and ask for operator 3058. 


& 


Street price may vary. Rose photos were taken with the Kodak DC-40, Casio QV30 and EPSON PhotoPC 500 as configured 
for retail sale. No special effects or lenses were used. Awards given to the EPSON PhotoPC, the first in the line of Epson color 
digital cameras. EPSON is a registered trademark of Seiko Epson Corp. ColorTrue and ClearOptics are trademarks 
of Epson America, Inc. All other trademarks are the property of their respective owners. ©1996 Epson America, Inc. 


THE NEw EPSON’ PHOTOPC™ 500 DIGITAL CAMERA WITH SUPERIOR 
IMAGE QUALITY. Roses are red, violets are blue, but only if you take their 
picture with the EPSON PhotoPC 500. The digital camera with 640x480 pixel 
resolution that gives you the most lifelike pictures around. It’s got all the 
reduction flash to its optional lenses and filters. But 
| processing and ClearOptics” system, for accurate, vivid 


‘4. The PhotoPC 500 Is flexible, too. With an optional LCD 


COLOR 


Casio QV30 Digital Camera | EPSON PhotoPC 500 Digital Camera 
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AVE A Be 
SPACEORB 360 
Crave more control over your MLi FREE-D Unidirectional Microphone, $30 
pitch, yaw, strafe, and jumps? MIDI Land, Inc. © (909) 592-1168 e 
Then the SpaceOrb 360 is just www.midi-land.com ¢ PC only 


the thing. This funky controller 
was developed by SpaceTec 

IMC to handle 3-D game envi- 
ronments, and with its “multi- 
axis PowerSensor’” (a ball 
that responds intuitively to 


are too far away to pick up 
your voice? Or by stand-up 


SpaceOrb 360, $100 © SpaceTec IMC Corporation mikes that get in the way? If 
www.spacetec.com/ WEB_SITE/PRODUCTS/360/ you’re using voice-recognition 
frames. html ¢ Windows 95 only software or Internet telephones 


on your computer, you want to 


MICROSOFT FRONT PAGE 
Microsoft’s excellent Web 
authoring tool requires little 
programming knowledge, 

but is robust enough for 
experienced Web site develop- 
ers. A preview button lets 
beginners look at pages in 
their choice of window sizes, 


Corporation ¢ www. microsoft.com/frontpage/ « and Web heads just adore the 


(800) 423-0604 © Windows 95, Windows NT fact that Editor allows them to 
edit the raw HTML code. 


Microsoft FrontPage 97, $149 with a $40 rebate 
for Microsoft Office users ¢ Microsoft 


www, yil.com 
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SPORTSTER VOICE 
FAX MODEM 


peter eeeeerrteteet erearaectaesec aan meee Taet cab en HAMMERS at MERE 


The new Sportster is a compact 
number comprising a 33.6Kbps 
modem, fax machine, full-duplex 
Speakerphone, and digital 
answering machine. Were that 
not enough, this device comes 
& ‘ from US Robotics, who have 
developed x2, a new technology 
that makes it possible to down- 
load at a thrilling 56Kbps. 
Users should be able to obtain 
a simple upgrade early this 


year. 


TELEPORT INTERNET 
EDITION 
New from Global Village is a 
faster modem for Mac devotees. 
The Teleport Internet Edition will 
get home- and small-office users 
e-mailing, faxing, and surfing 

in no time at all, at a very 
reasonable price, and at a 

vivid 36.6Kbps. A status report 
showing modem connection 

and performance can be viewed 
on-screen, and there is a handy 
address book, too. 


ELBE EEE DCD EAE DUE 


Sportster Voice FaxModem, $280 ¢ US Robotics 
com ©¢ (800) 342-5877 © x2 upgrading 
info (800) 525-8771 ¢ PC, Macintosh 
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CLARIS HOMEPAGE 
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Sit back and crack your knuckles 
as Claris HomePage creates 
the Web page layout of your 
dreams. Step One: Build a basic 
layout in the HTML window. Step 
Two: Resize imported photos by 
— | | dragging them to fit in the edit 
Love sons anf es YY, | | | window. Step Three: Click on 
sn te at : : | | the preview window, and voila! 
— ai Gee | | There is also a unique statistics 
—_— page which estimates the 
download time for your page 
on 14.4Kbps and 28.8Kbps 
connections. It even revises 
download estimates whenever 
your artistic side demands yet 
another homepage renovation. 


Claris HomePage, $100 ¢ Claris Corp. ¢ (800) 
544-8554 ¢ www.claris.com ¢ Windows 95 or NT 
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Teleport Internet Edition, $170 ¢ Global Village 
(800) 736-4821 © www.globalvillage.com/ 


external.html ¢ Macintosh only 


as ANDY MARX 


Second City, the comedy troupe 
that scored big on TV in the early 
80s, may be head- , "7 
ing for similar 

success on the 

Web. “Second 

City Headlines 

and News” is a 

satirical offering 

that has been 

chosen by the 

Microsoft Net- 

work as its “funny 

pages.” Showcasing a new breed of 
comedians from the “Second Cities” 
of Toronto, Chicago, and Detroit, 
the show also is attracting many of 
Hollywood’s top TV writers. includ- 
ing Michael McCarthy, on leave 
from Fox’s new Jim Belushi 
vehicle. Wise guy Dennis 

Miller is slated to make 

an appearance, and show 

insiders are claiming that 
“SCHN,” which has 

been picked up by MSN 

for another 13 episodes, 

may well spin off into a 

network TV show. What 

goes around comes 

online... 


Most of us believe that O.]. 
Simpson has overstayed his wel- 
come in the nation’s courtrooms, but 
E! Online wouldn’t mind a bit if he 
stands in the dock forever. C 
Thanks to Judge Hiroshi a 
Fuyjisaki’s decision to ban cameras 
in the courtroom, E!’s O.J. Web 
page (www.eonline.com/oj/) has 
become one of the premier 
resources for civil trial-watchers, 


getting more hits than the Juice’s 
Titleists on a bad day on the links. 
The site features 
mock video clips 
of the trial, with 
actors reading 
their lines from 
court transcripts. 
Viewers are invit- 
ed to submit 
questions by 
e-mail to news 
m= anchor Greg 
Agnew and legal expert Charles 
Rosenberg, who answer them live on 
the air. With its topicality, TV/Web 
interaction, and high drama, this is a 
new-media event nonpareil. 


“Jeopardy” time. Answer: the 
quickest way to get a 
bunch of jaded hacks 
to cover the launch 
of another Web 
site. Question: 
what are live nude 
girls, Alex? Cor- 
rect, for a thou- 
sand (hits, that 
is). When for- 
mer “exotic 
dancer and 
model” Danni 
Ashe and her 
all-female cast 
and crew recently 
took the wraps 
off Danni’s 
Hard Drive 


(www.danni.com) at a Los Angeles-area 
cybervenue called World Cafe, they 
were, briefly, the most popular 
women in town. Among those elbow- 
ing their way in for a look at Danni 
and her soft-core site were journalists 
from People magazine, E! Online, and 
The Discovery Channel—the latter 
presumably on an anthropological 
expedition. World Cafe is only the 
latest L.A. venue to serve up silicon 
on the side, with rival Cyber Java 
rapidly becoming a most fashionable 
spot. “Friends” star Matt LeBlanc and 
Terminator director-writer James 
Cameron have been spotted surfing 
over the lattes. 


Stanley Kubrick famously drove Jack 
Nicholson nuts during the filming of 
The Shining, but Jack wasn’t the only 
one—Stephen King, it seems, could 
relate. As Mick Garris, director of a 
new six-hour IV miniseries, tactfully 
puts it, “Stephen feels that the origi- 
nal movie was wonderful, but it was 
Stanley Kubrick’s movie and he 
wanted one that would be Stephen 
King’s movie.” You can get a behind- 
the-scenes look at this latest incarna- 
tion of King’s tale of writer’s block 
run amok when Garris is featured on 
the Writers Guild of America’s Web 
site (www.wga.org). In addition to 
having written The Fly IT and Hocus 
Pocus, he also directed a miniseries 
version of King’s novel, The Stand, 
which might explain why the hor- 
rormeister feels so comfortable 
about the new project. ry 


www.yil.com 
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ith the cost of health care rising 
at a rate so dizzying it affects 


patients even more than the drugs | 


they are taking to calm their nerves, 
more and more people are looking 
toward alternative medicine to find 
comfort for their ills. Ancient 
philosophies of healing, such as 
homeopathy, acupuncture, and aro- 
matherapy, offer people a sense of 
personalized attention in these days 
of managed care—less paperwork and 
lower-priced natural medications 
instead of man-made chemicals with 
unpronounceable names. 

Do these so-called alternative 
treatments work? Are they safe? Hey, 
we just read newsgroups. But to 
make sure we didn’t send our readers 
on a wild-goose chase through 
health food stores, we checked out 


remedies, from the age-old to the 
new-age, and all the therapies in- 
between. One recent poster, who 
was having trouble with high blood 
pressure due to a beta-blocker he 
was taking, asked for a holistic 
approach or herbal medicine to 
replace his prescription drug. The 
response: “One of the best things 
to do for high blood pressure is use 
magnesium. You may also want to 
consider the amount of stress in 
your life. Sometimes valerian and 
ignatia help.” 

Magnesium supplements also 
appear to be helpful to people with 
migraine headaches. “A few weeks 
ago,” wrote another poster, “[a well- 
known football player] began taking 
magnesium supplements (under the 
care of a physician) and his migraine 


the efficacy of the remedies posted 


below with 
Philadelphia-based 
herbalist/ 
acupuncturist Bryn 
Walsh. Walsh says that 
the big plus to herbal 
treatments is that 
“there is very little in 
the way of side effects. 
Most are so mild you 
can use them on your 
own. In addition, 
although they are not 
widely used in America, 
many of these herbs 
have been around for 
thousands of years 

and have stood the 

test of history.” 

So if you are looking 
for a different form of 
care and are willing to 
do a bit of experimen- 
tation, the first place to 
look should be misc. 
health.alternative, where 
you will find info on 
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According to the folks at 
Deja News, there were 
nearly half a_ million 
posts to  medically- 
related newsgroups in 
1996. Here were the 
most popular groups: 


In the alt.med area: 


1. alt.med.fibromyalgia 


% 


2. alt.med.cfs 

3. alt.med.allergy 
In the misc.health area: 
1. misc.health.alternative 
2. misc.health.diabetes 
3. misc.health.aids 

In the sci.med area: 

1. sci.med.nutrition 

2. SCil.med.pharmacy 

3. Sci.med.nursing 
Source: Deja News 
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headaches have stopped. How do I 


MEDIC ALERT POSTS 


know? The medical 
testing was done at 
our laboratory.” 

On alt.folklore.herbs, 
we found a recent post 
strongly recommend- 
ing Arnica as a treat- 
ment for “tennis 
elbow”: “This can help 
reduce the pain and 
swelling. Also, you 
might look into St. 
John’s Wart in an 
oil base, which can 
help repair nerve 
sheath damage.” 
Another effective pain 
remedy, says Walsh, 
is corydalis. 

Also in this group was 
this treatment for prob- 
lems in the urinary 
tract: “Uva Ursi and 
Buchu are specifically 
for the kidneys and uri- 
nary tract. Another fan- 
tastic thing to drink is 


cranberry juice. The kidneys, urinary 
tract, and bladder are all connected, 
so treat them as such.” Walsh, howev- 
er, does add one word of caution. 
“Don’t mix Uva Ursi and acidic foods, 
like citrus fruits,” she says, “because 
the acidic foods will negate Uva Ursi’s 
positive effects.” 

And who among us doesn’t need 
more energy? One herbalist poster 


- recommends, “Cayenne, Ginseng, 


Gotu Kola, Ginger, Garlic, and Kelp.” 
Quite a cocktail. 

If, however, you merely want to get 
a good night’s sleep, here are a few 


| newsgroup tips: “Herbal sleep pillows 


can be made with any combination of 
the following: Lavender, Mugwort, 
Chamomile, Marjoram, Jasmine, 
Rose, Orange Peel, Cedar, and 
Deerstongue. Herbs to add for lucid 
dreaming might be Yarrow, Gotu 
Kola, Basil, and Gingko.” 

“Valerian root is a muscle relaxant— 
‘the valium of the nineteenth century.’ 
It is nonaddictive and is used primarily 
to reduce stess and induce relaxation.” 

More on some of these fascinating 
newsgroups at a later date. But now, 


it’s nap time. 


Howard Gensler is a freelance writer who 
' gets needled by his acupuncturist weekly. 


Don't let 
high 
commissions 


bite 


your assets. 


Now you can place trades and access the latest market 
intelligence through your PC or telephone—around the 
clock—without paying high commissions. 


E*TRADE has reinvented the way you invest by giving 
you unprecedented control over your investments along 


with free news, charts and research from Quote.com, 
BASELINE and others. 


It’s no wonder E* TRADE was named Best Cyberspace 
Broker by Money magazine, a finalist in PC’ Computing’s 


Most Valuable Product Awards for 1996, and “the leader” 


in Internet trading by the San Francisco Chronicle (11/26). 


Check us out at our Web site or call today. You’ll see why 
E*TRADE 1s the smarter way to invest. 


©1996 E*TRADE Securities, Inc. Member SIPC and NASD. MYAHO97 


Unleash your future with E*TRADE. 
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Movies about 
cyberspace look 
hilarious to any- 
one who spends a 
lot of time online. 
Computers inter- 
: act with their 
masters like neurotic thinking 
machines, producing beeps and bongs 
in response to every single keystroke 
and then filling their screens with 
giant block letters announcing: 
“ACCESS DENIED” or “EXPLOSION 
SEQUENCE ACTIVATED.” This does 
not quite capture our own experience. 

The first movie I’ve seen which 
reflects the everyday computer use of 
ordinary people is Haru, a film from 
Japan that premiered in November at 
the Hawaii International Film Festival 
(www.hiff.org). It is also the first film 
about online romance. It knows not 
only about computers but also about 
human nature; what makes it persuasive 
is not that the characters meet online, 
but that they have such empty lives off- 
line. It’s a modern cliché that the online 
world is sterile and distanced. There is 
truth in this, but truth, too, in the sim- 
ple and sweet story of Haru, where the 
characters are able to share things 
online that they can tell nobody else. 

The story involves two people, call- 
ing themselves “Haru” and “Hoshi,” 
who meet in an online “Cinema 
Forum” and chat about new movies. A 
remark dropped here and there estab- 
lishes a connection between them, and 
soon they are exchanging personal 
e-mail. The movies have been dropped 
as a pretext; they’re talking about jobs, 
dates, and frustrations. 

The movie represents the online 
sessions with screens of unscrolling 
Japanese kanji, subtitled in English. It 
intercuts the messages with scenes 
involving Haru and Hoshi, and at first 
we’re a little disoriented, because one 
of them is a woman, and both of the 
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Getting the Net Right on Film 


A quiet Japanese movie captures the Net’s humanity 


online personas are male. Eventually 
Hoshi confesses she is “a girl—hope 
you don’t mind.” She lives in a small 
city. Her sweetheart was killed in a car 
crash, and she jumps from one job to 
another. Haru lives in Tokyo and sells 


- soup to supermarkets. He has a girl- 


friend, until she calmly leaves him to 
take a job in Australia. These personal 
developments are gradually revealed 
online, which is the only place either 
Haru or Hoshi can easily confide; 
they have few friends. 

Movies like to show real life in 
warm, earthy colors, and like to make 
the cyberworld cold and digital. Haru, 


directed by Yoshimitsu Morita, revers- 


~ es that look by showing its 


characters in bleak, sterile 
environments. They’re 
seen in impersonal 
office spaces or 
grocery ware- 
houses, and 
photographed 
whenever possi- 
ble through walls 
of glass. There is 
so little chance 
for human touch 
and interaction in 
their “real” lives 
that they go online 
with relief. They have come to 
depend on the reassuring information, 
“You have mail waiting.” 

The most extraordinary sequence in 
the film comes when Haru announces 
his company is sending him on a busi- 
ness trip by the Bullet Train. It will pass 
near Hoshi’s town. They arrange to 
wave at each other as the train speeds 
by at 160 mph. And they do: she wear- 
ing a red dress, he waving a handker- 
chief. This scene echoes countless tra- 
ditional movies where would-be lovers 
wave as ships pass in the night, etc., but 
it ends in a giant irony: both Haru and 
Hoshi videotape the encounter, but 


- when they look at their videos, neither 
: one can see the other’s face because, of 
: course, it is obscured by a camera. 


The power of Haru is in its slow 


: accumulation of the details of intima- 


cy. These two people who have never 


- met come to know each other better 

- than anyone else in their lives. It is not 
- a sexual relationship (they are both shy 
- about revealing intimate matters), but 

- a meeting of minds, a comforting con- 
- fessional. Whether they will ever meet 
- is a secret the movie guards well. 


What’s new about this film is that it is 


: able to get beyond the medium to the 
- message. Until now, most computer 
' stories have been mesmerized by the 


technology. They are not about 
who is online, but that they 
are online. Haru 
accepts online com- 
munication as a 
fact in the lives and 
routines of its char- 
acters. It moves on 
to the next stage: 
What does it mean 
when your best friend 
and closest confidant 
exists only in the form 
of disembodied words? 
When you touch them 
by touching plastic keys? 
Is this inhuman? 

Not at all, says Haru. We modern 
creatures exist so much in our minds, 
and we frame our hopes and dilem- 
mas so much in language, that if our 
questions can find responses any- 
where, then we feel a little better no 
matter how the words of comfort 
reach us. Of course, someday Haru 
and Hoshi are going to have to 
investigate the local train schedules. 
The reason the Bullet Train is so fast 
is that it doesn’t stop for two little 
people whose problems, as someone 
once said, don’t amount to a hill of 
beans in this crazy world. ry 
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Before you hit the slopes, find out where the snow is with The Weather Channel Web 
site. Its as close as your computer at www.weather.com. With 65 expert meteorologists 
on staff, the Weather Channel Web site brings you detailed, up-to-the-minute ski reports 
and forecasts for 200 resorts. Use it to find out: 

Base Depth # Percentage of Trails Open = New Snowfall = Surface Conditions. Try it today! 
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The nights are 
long and cold, and 


we would much 


than shovel the 
walk. Wouldn’t 
you? Come along 
then, and give the pizza delivery guy a 
call before we settle in.... 


SEEN AND NETTED 

Thought of the month comes from 
Vincent Flanders, proprietor of the 
funny Web Sites That Suck (www. 
webpagesthatsuck.com): Almost all “cool” 
pages, the ones that get all the 
attention and awards, suck. ; 
They’re big and slow and 
full of fluff. We got so 
excited when we heard 
that we almost crashed 
our Java-enhanced, 
Shockwave-playing, 
RealAudio-equipped 
browser.... 

No ad-ditives! is 
the Web-weavers’ 
battle cry, as the 
usual suspects have 
been mulling over how to 
show you advertising in a way 
that doesn’t reek of, well, advertis- 
ing.... The last fad was the PBS-style 
sponsorship page; we’re waiting for 
sites to layer in radio-style audio com- 
mercials under your regular visual Web 
experience....Watch for certain chat 
sites (powered by iChat, www.ichat.com) 
to tailor ads to what you’re talking 
about at that very moment—e.g., type 
“vacation” and get an ad for Bermuda. 
Smart tech, spooky effect—I can imag- 
ine what kinds of ads it’ll deliver to the 
legions of hot-chatters (flowers? 
restaurants? condoms?).... 

We bid farewell to GNN, swal- 
lowed and now digested by America 
Online. GNN was the first attractive 
non-techie Web site—it debuted just 


rather surf the Net | 


Good-bye WOW!... Hello Health... Web and Rock 


Stopping over on worlds that expand...and disappear 


over three years ago—and its passing 
closes a Web chapter. We’re waiting to 
see what happens to spin-offs Spanq 
(www.spang.com) and AboutWork 
(www.aboutwork.com); I’ve got pals over 


| yonder and I think the world is better 


off if they’re gainfully employed.... 


ON AND ON AND ONLINE 


| As for AOL, things have taken a healthy 
' turn, with debuts from Dr. D Talks 
; About (keyword: Dr. D), Alt: Health 


and Health (keyword: AHH), and 


| Examining Your Doctor (keyword: Dr. 
| McCall) checking in. I’m still nursing a 
- wrecked wrist, so I’m online to forget 


my woes; I turned 
instead to the 
MetaSquares 
game (keyword: 
MetaSquares), 
from the folks 
who brought you 
the “Heaven 
And Earth” 
game.... The 
Fragrance 
Counter (key- 
word: Fragrance), 
with its lavish descrip- 
tions of how the con- 
coctions smell, is a little 
like reading a cookbook— 
there’s a significant sensory compo- 


, nent missing. But it is oddly soothing, 
: and the pretty gift boxes may unruffle 


: feathers in certain households.... 


We hear that CompuServe is ready 


- to leave the German market rather 

- than deal with that country’s strict cen- 
- sorship laws... 
lot of packing lately; they announced 

- that their WOW! consumer service is 

_ shutting down come January 31. We 

_ pondered how their world is shrinking 
_ while we checked out the nifty 

- WorldView Destinations service (Go: 
- WorldView)... 


- recently in a lawsuit brought by a 


-CompuServe is doing a 


-Prodigy was named 


- female subscriber who claimed to have 

- contracted AIDS from a Prodigy 

- employee she first met online. (Yes, 

: they later met in person—duh, thanks.) 
| The suit was dismissed... 

: courtesy of Microsoft Network: 

; When you watch TV, do you think 

: about the programs or about the net- 

: works on which they appear? MSN is 

- betting it’s the latter, sorting its site 

- into channels (kids, culture, boomers, 

: and so on). They’re also thinking that 

- Web users would like to click a bit less 

: and just watch the pretty screens roll 

- past. Don’t touch that dial... 


Pop quiz, 


: STICKY NOTES 

- Why does it amuse me so that 

- Stockholm’s nifty Bandit 105.5 site 

- (www.bandit.se/main.stm) is published 

: entirely in Swedish except for the 

: phrase “Keep on surfing” (and 98 per- 
: cent of the music)? Web and rock are 

: universal languages.... The Snow 

: Skating site (www.sleddogs.com) almost 

: motivated us to leave the computer and 
: slide around in the snow, if only it 
_weren’t so cold....Best strange-cool sit- 
: ing of the month is the Be Home site 

- from home-furnishings emporium 

; Benchmark (www.behome.com), which 

- features info about decorating and— 

- surprise!—RealAudio interviews with 

: storytellers Eric Bogosian and Kurt 
Vonnegut. We laughed, we cried, we 

: shopped for an ottoman... 


One Person’s Junk Mail Is Another 


: Person’s Gold Department: If you’re 
like me and get a new AOL floppy daily, 
_ drop by the Floppies For Kids page 
 (www.usacitylink.com/disks) and donate 
them to charities that can use 

 them.... The wiring of my hometown 

: continues, as my mom goes online to 
help a friend study for a big test. We 
keep telling him to keep his mind on his 
studies and not on hunting up that 

: cyberporn he’s heard about.... 

' Until next time, gentle readers.... Ti 
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SECURITIES, INC’ 


Trade any common or preferred stock, 
any number of shares, for just 


re you presently e-trading through an online 
AR whose line isn’t always on? And when 

you need to talk to a live broker, do you get 
hit with a surcharge? 

Boot up, link up ... or just call us up at Ceres™. 
You can access your account, get quotes and make 
trades via the Internet or touchtone telephone ... 24 
hours a day, seven days a week! (Trades are executed 
only during market hours.) 

We also have some of the most helpful brokers in 
the industry to assist you during extended business 
hours. Plus, unlike other online brokers, you don’t 
pay extra to place your order through a live broker. 

We turn technology to your advantage, making 
your personal investing easier, faster and cheaper. If 
your high-tech broker is charging you higher fees for 
less-than-high-tech service, make the switch to 
Ceres™. 

You can access our secure trading application 
over the Internet at www.ceres.com using MicroSoft® 
Internet Explorer™ (2.0 or higher), Netscape® 
Navigator™ (2.0 or higher), or America Online® 3.0. 

Call for a free information kit or visit our Web 
site today! 


Call toll-free: 1-800-326-7274 


for more details and a brochure. No obligation. 


Or visit our Web site for free information and account forms ... 


www.ceres.com 


Enjoy daily comments from business columnist 


Andrew Tobias 


A free service at the Ceres Web site 


Ceres Securities, Inc., is a registered Broker Dealer and a member of the NASD 


and SIPC. $5,000 equity required to open your account. 


$1800 


Compare Commissions! 


E*Trade® E*Schwab® 


Ceres 
Securities 


Broker-Assisted Trades 
$34.95 


OTC $39.00 min. 
Listed: Market Order $29.95 $39.00 min. $4 K00 
Listed: Limit Order $34.95 $39.00 min. 
Online Stock Trades 
OTC $19.95 $29.95 
Listed: Market Order $14.95 $29.95 $4 KOO 
Listed: Limit Order $19.95 $29.95 
Large Trade Surcharge 
Over 5000 shares 1¢/share 3¢ per share $() 
(listed) for entire over 1,000 
order shares 


Commissions are those advertised on the Internet as of September 9, 1996. Other brokers may 
or may not offer additional services. Ask for our complete schedule, including options and 
bonds. Trademarks and registered trademarks are the property of their respective owners. 


.. no extra charge! 


Call toll-free, 6 a.m. to 10 p.m., EST, on 
regular business days. 
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The Gospel According to Spoof 


Pseudo-religions on the Net are jokey...with a point 


WICE 


JEFF WEINER 


“Truly, Elvis has a 
hunka-hunka 
burning love for 


whosoever 


believeth in Him.” 
So sayeth the 45- 
year-old Denver 
cofounder of the First Presleyterian 
Church of Elvis the Divine (chelsea.ios. 
com/~hkarlin1/welcome.html), who prophe- 
sies the Second Coming of the King 
for the millennial calendar rollover. 
That’s when, give or take a week, the 
faithful ascend to the clouds in a fleet 
of pink Cadillacs. 

Anyone who has ever been to one of 
the Web’s umpteen celebrity worship 
sites knows that online religious 
experience puts the cult back in pop 
culture. Click and you shall see at The 
Oracle of the Plywood Elvis (www. 
alpinet.net/~clarity/plywood/) or The 
Society for Keanu Consciousness 
(www.empirenet.com/~jahvah/skc/skc.html)— 
or even The Church of Beavis Christ 
(www.cfw.com/~steven8r/church.html). 

Moving past those already anointed 
by pop fame you soon find that some 
of the most passionate online dogmas 
paradoxically had their genesis as par- 
odies of religious devotion. One of the 
biggest mock cults is Church of the 
SubGenius, a parody faith that first 
began to spread nearly 20 years ago as 
a samizdat pamphlet series extolling 
the divine grace of a quality called 
“slack.” (Cofounder and Texas film- 
maker Ivan Stang has translated this 
as “perfect luck, effortless achieve- 
ment.”) The SubGenius logo, appear- 
ing now on countless Web pages, is 
J.R. “Bob” Dobbs, a handsome, pipe- 
smoking cartoon character drawn in 
the style of retro 50s advertising— 
perfectly suited, in other words, to the 
new meaning of “icon.” Ministers of 
the Church (who have mailed the 
Church $30) reportedly number more 
than 6,000. With its origins face down 


on a photocopier, it’s no wonder that 
the SubGenius has spread over the 
Net like ecclesiastical kudzu. One 
good place to start exploring is 
SubSITE (sunsite.unc.edu/subgenius/), 
where there is a bitter attack on the 
movie Independence Day for getting the 
end of the world wrong. In the 
SubGenius “X-Day,” long anticipated 
for July 5, 1998, the aliens win. 

Another ersatz alien conspiracy faith 
is Schwa (www.theschwacorporation.com), 
the brainchild of Reno artist Bill 
Barker. Schwa purveys wallet-sized 
alien detector cards and alien invasion 
key chains. Schwa ad copy promises 
“a complete line of actual 2 
objects you can own that 4 | 
will end your doubts 
about the unknown, 
right now, forever!” 

Other joke reli- 
gions are straight 
out, full-frontal 
heresies that make 
Salman Rushdie look 
like a Sunday School 
student. Save Anton 
LaVey’s Satanists for 
another day (webpages. 
marshall.edu/~allen12/ 
index.html), but do check 
out the Net’s feisty anti- 
Scientology forces. They 
are not so much a pseudo-religion as 
an attempt to expose Scientology as 
a high-priced cult (www.cybercom.net/ 
~rnewman/scientology/home.html). There 
is one site where you can “Audit 
Your Thetans Away—previously, 
one had to join Scientology and 
undergo years of rigorous auditing 
to get ‘clear.’ But now, you can do 
it online for free!” 

Meanwhile, John L. Ferri, founder 
of the Church of the Profit($) (www. 
epix.net/~jlferri/profit.html), declares, 
“Your donations help me, and I help 
myself. I operate similar to other 


religions, except I always tell 
the truth.” 

“Tf you drift and sin, you pay,” 
according to a fee schedule (“impure 
thoughts: $2.00 each, no discounts”). 
Asked how much he has collected in 
the two years since he set up his site 
as a protest against distribution of 
religious materials in his local public 
schools, Ferri replies, “So far, two 
cents. The Profit isn’t.” 

Most interesting are the mock 
personality cults that incubate in news- 
groups. They have the family feel of 
early Christianity, not just because 

they’re something of a fading faith 

that thrived in an earlier, pre- 
y Web age. The granddaddy is 
alt.religion.kibology, centered 
around the kitsch deity 
KIBO, created by Net 
prankster James 
Parry. The news- 
group is still active, 
but many of the posts 
exude a nostalgia for a 
time when Usenet regu- 
lars had a shared culture 
of UNIX text editors 
and Star ‘Trek trivia. 
My favorite explanation 
for the tight pagan commu- 
nities that grow up in the 
personality newsgroups 
comes from alt.religion.monica (a.r.m.), a 
spin-off of soc.culture.korean, devoted to 
a semi-mythic University of — 
Pennsylvania undergrad, Monica 
Chung, who somehow became the 
patron saint of cyberspace’s lovelorn 
Korean-American college students. 
Says one regular, “I think the reason 
why a.r.m. keeps dunces from fuzzling 
up bandwidth is because of the subject 
matter. It bores most people.” 

You don’t have to be the Pope to 
realize: the more preposterous the 
gospel, the more fanatical its devo- 
tees—but the better the inside jokes. 


se 
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Is his mercurial mind like the 
Web, or could it be the other 
way around? Take a tour of both. 


Are we the first to suggest that your mind works like the 
® Net—hyperlinking to the most unexpected places? 
PA: it's my reality. It's the way | do comedy. It’s hyper- 
comedy, which is very much like hypertext. | make a reference 
to one thing and it spins me off in a completely new direction. 
The first time | saw hypertext, | recognized it. It’s all free asso- 
ciation—except on the Net, it’s a fee association. 

Q: What place does the Web have in the future of comedy? 
A: If comedy clubs were the forum of the last few decades, 


BY DAVID SHEFF 
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a 
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maybe in the future people will break in via the : 
Web. If someone’s good, the buzz will get out | 
there. Soon we’ll be tuning in to the Internet : 
instead of having to go to clubs. It will be like a | 
billion Comedy Channels populated by everybody | 


with a modem and QuickCam. 


Q: But while bad comics aren’t invited back to a | 


comedy club, every joker can come back online. 


A: Yeah, so there will be sites with one hit—the guy's : 


mother—and some with millions. There’s room for | 


everyone. [The voice of a waitress in a restaurant| 
Chahlie, you got some more bandwidth? 
Q: Have you considered creating your own site? 


A: I’ve thought about announcing the opening of a 
virtual realty. [Hawker’s voice] Call for a quote! Major ‘ 
and minor credit cards accepted. Encrypted. Not encrypt- ' 
_ were in a deep and meaningful way. Letters were 
[Soft-spoken announcer] Visit us at the Amish Web : 
site, at www.quiltcom.com, for today’s Live Event, a Barn : 
Raising, powered by Shockwave. The possibilities are | 
endless. Of course, the crazy thing is, there are prob- | 
ably all those sites out there already—since everything | 
is there already, which is what is so astounding about | 
it. You surf and it’s like mining and, EUREKA, PVE | 
STRUCK GOLDI! It’s as addicting as cocaine; you | 


can spend hours at it. I’ve been online and suddenly 3 


ed. I’ve also thought about creating an Amish site. 


it is dawn; I was there all night. 
Q: What else have you done online? 
A: Chats. I’ve been in a room, reading the screen, 


talking on the phone to someone who was off at | 


some office somewhere doing the typing. 


Q: That will disillusion fans who thought they were _ 


receiving words direct from your fingers. 


Williams takes a break from Net surfing in his den at home. 
He has an ISDN line installed for his ultra-quick Web fix. 


A: I can’t type that fast. But neither could the euy 
who was at the keyboard. I did a chat on America 
Online and was speaking so fast that the guy 
couldn’t keep up. Everything was misspelled. At 
some point he was laughing so hard he couldn’t 
hear me. The typing got real strange. I think I was 
on a party line. There may have been some phone 
sex going on at the same time, I’m not sure. 

Q: Do you use e-mail? 

A: Yes, and it’s wonderful. E-mail has brought 
back the art of letter-writing, though we have a 
way to go to return to the richness of the old 
ways. In letters, people used to express who they 


an extension of your philosophy. 

Q: Yet so much e-mail seems designed for 
efficiency, not self-expression. 

A: Well, we’re just starting out. We’re at a 
primitive stage: ‘How are you?’ You have to 
start again, like a child. We’re beginning, 
becoming comfortable with the new form, 
writing postcards. But next will come wonderful, 
thoughtful correspondences. 

Q: Do you worry about the addictive nature of 
the Net? Is too much of the Net bad for kids, 
never mind adults? 

A: I ascribe more to Douglas Rushkoff’s theory that 
it’s not because of attention deficit disorder that kids 
can’t concentrate; it’s because they’re bored with 
linear thinking. They’re capable of functioning on 


many levels, focusing on many things at once. ‘They : 
multitask naturally. We come from the old school. : 


[In old man’s voice| Kids these days. Don’t read. Can't 3 


concentrate. Can't focus. They need RITALIN!!! R.D. : 
Lang said that schizophrenia is a natural conse- : 
quence of being a modern man. When you see my | 
kids, you see what he means. My kids are capable of : 
playing a video game, channel surfing, listening to | 
music, talking on the phone, reading, and doing | 
their homework at the same time. Way beyond us. : 
The question now is how they’re going to apply it. : 
But we’re the ones threatened by it. Kids seem to be | 
very comfortable with it. People worry that sitting - 
in front of screens will destroy kids’ imaginations. : 
They say, We’ll be a nation of people with very small : 


minds and perfect eye-hand coordination. Well, I 
don’t think my kids’ imaginations have been ; 
destroyed. I think they’re inspired by all this. The : 
true test will be in the application, how they deal : 
with it, can they find a profession that works for : 
them? The other side of the coin could be the ten- : 
dency to specialize so much that you withdraw more : 
and more into some arcane world. [Affected voice] I 
only want to know about antiques and orthoscopy. You ‘ 
have to push yourself: get as much information as : 
possible without overloading. : 

Many people just don’t understand the Web, they | 
think it’s a waste of time, but they haven’t explored - 
enough to understand how amazing it is. The | 
amount of information you can get now is astound- | 
ing and it’s grown so fast. I’ve been online since the 
days of 300 baud modems. [In old man’s voice] I , 
remember 300 baud! It was more than you ever needed. © 
You go faster than that, your mind will burn. We're not - 


meant to go that fast. It’ll kill ya! Now there are ISDN 
lines, 128,000 baud. I started with CompuServe and 
then America Online, watched them both go 
through many stages. Mostly I used them for games; 
that’s what I’ve always used computers for. But I also 
occasionally use them for communication. 
Q: What chat rooms have you visited? 
A: I’ve visited many of them. I’ve entered into an 
adult chat room and—wow. The typing is really bad 
but, hey, it’s hard to type with one hand. ‘’m 
stroking your thig.’ ‘Ahh, you’re stroking my thig? 
Uhh, What’s a thig?’ “THIGH, stupid.’ ‘Ah, my 
thigh. That’s much better...’ 

I’ve also gone to political discussions on 
The Well (www.well.com) and other places and 


conversed with some great minds. The discussion 
groups in The Well are incredible in terms of sheer 
information and bizarre, eclectic discussions. It 
doesn’t read like transcripts of CB radio like the chat 
rooms: [Various voices] ‘Who’s here?’ ‘Hi. How are 
you?’ ‘You there?’ ‘Yeah, you?’ ‘Where are you?’ 
‘’m here. You?’ ‘You here?’ ‘You there?’ ‘Where 
are you?’ The Well has long, elaborate discussions 
about everything. There are 300 Jerry Garcia topics 
alone. There are very interesting political and 
scientific discussions. 

Q: Do you contribute? 

A: I haven’t typed in anything yet. I feel like Peter 
Sellers. Being There. ‘I like to watch.’ I think Pll be 
able to start getting involved more. ‘The truth is, I 
feel like ’m a neophyte, a fetus. But so is the Net 
itself. As sophisticated as it is, it’s in a neonatal stage. 
If you look closely at the ways things are changing, 
it’s almost like an Arthur C. Clarke thing: a primitive 


neurosystem developing. Start off with a one-celled 
organism, then this neonate, and LOOK OUT, MA! 
It’s like we’re now at the paramecium stage, where 
this neonate is developing into an organism. Whoa. 
Think about its roots. The Net was designed as an 
alternative communication system in case of a 
nuclear attack. Just like LSD, it came from the mil- 
itary. They developed it and...we took it. [As an 
announcer again| Please welcome: the Internet. |As a 
kid, eyes aflame] It’s mine now! [Rubbing his hands 
together| We’re he-ere.... 

We’re beyond what Warhol predicted. We’re 


STAMBLER/SYGMA 


People bemoan 


the death of 
books, but we 
don’t think 
linearly...we 
tree-acsociate 


now going to have 24 hours a day of fame, not 15 
minutes. You create it yourself. It’s instant. People 
make their own Web sites and some of them actu- 
ally get hit on. If you stay up late enough, you'll 
find them. Some truly weird stuff. 

Q: How about taking us on a typical night of 
surfing? First, what’s your computer setup like? 

A: I just had an ISDN line put in. I also got a 
QuickCam. With one of these cameras focused on 
you, if you’re typing with one hand you have to be 
careful where it’s aimed. ‘Oops, what’s that?’ 
‘Nothing.’ ‘Is that a pet?? ‘Mmm-hmmm.’ ‘Oh, I 
didn’t know you had a gecko.’ 

Q: Where would you begin a night of surfing? 


ifferent things are funny to different people. To the Greeks, 

comedy meant a happy ending. But as the 2,000-Year-Old 

Man, Mel Brooks said, “Comedy is when you fall in a sewer 

and die—what do | care?” The Web is a variety show of cos- 
mic proportions, and on it there’s something to make everybody 
laugh. The problem is finding the sites that hit you in just the right 
spot. To that end—and in no particular order—we offer the following 
list of diverse categories and our choices for winners. 


1) Outrage, Fury & Venom 

ANGRY.ORG: ANGER CENTRAL (www.angry.org/index.html): This 
site hates everything. When the slathering office dingoes get you 
down, it’s a destination to buck you up. Its menus list people, orga- 
nizations, companies, and things. When you click, you get to a dia- 
tribe against said menu item. Users submit short entries skewering 
their targets of choice from Fat People Who Drink Diet Coke to 
Abusive Older Siblings to Yeast Infection Commercials. The “good” 
entries get posted. Hence, the site tears up contemporary America 
like a school of piranha going through a whale. 


2) Schtick 
WALTER MILLER’S HOME PAGE (pages.prodigy.com/Hell/walter/): 
Walter is a guy who lives in a trailer in Texas with his nasty, gross, 
abusive grandfather who collects things. He offers a plain-text diary 
that features atrocities of both deed (Grandpa’s hygiene) and word 
(Walter's spelling). One review called him “a sort of Douglas Coupland 
for mutants,” and his renown is bursting beyond cult status. 

But according to an interview with “Walter” in The Netly News, he 
ain't the real deal. They took him to lunch and claim that by dessert, 
his drawl had slipped back into his native Noo Yawkese. 


3) One-Hit Wonder 

WALTER CRONKITE SPIT IN MY FOOD (www.dnaco.net/~timh/ 
walter1.html): Maybe it’s something about people named Walter. This 
is one of those sites a friend tells you about and within 30 seconds 
of getting there yourself, you’re calling another friend. 

Opening with a little animated GIF of Walter doing the deed in the 
title, it goes on to spin a yarn we can safely claim is unparalleled in 
the history of human communication. Suffice it to say it involves 
Epcot Center, a honeymoon, lots of booze, and the emeritus news 
guru himself. Forget taking him seriously ever again. 


4) Blasting the Passing Parade 

SUCK (www.suck.com): Suck out-slicks Dennis Miller. It tells us, 
“Cathode-addled Netsurfers flock to shallow waters—Suck is the dirty 
syringe, hidden below the sand.” It lobs mortar shells at corporate 
bunkers the way the Red Army overran Berlin. Suck sprang full grown 
from the head of HotWired, whose own wag columnist, Ned Brainard 
(www.packet.com/flux/), sometimes gives Suck a run in the nasty/funny 
department. So while Suck may be deep inside, don’t be put off. If you 
get it, you'll laugh—or wince. 


5) The Interactive Comedy Club 

HECKLERS ONLINE (America Online, Keyword: hecklers): Here, 
everyone gets a chance at the mike. And even though it’s techni- 
cally not a Web site, it’s rich, varied, and so inviting to its horde 
of AOL regulars that it’s hard to overlook. Hecklers presents vis- 
itors with new gag setups every day. Users fill in the blanks. It 
also offers an endless number of scrolling responses to past set- 
ups, such as three-line novels, celebrity personal ads, secret 
identities, slogans for Madonna’s baby’s bottle, and on and on. If 
you’re persistent, you will find something that tickles you. More 
important, though, is that the voice and character of Hecklers are 
very inviting. Before you know it, you’re joining in. 


6) Wit 
DON’T ASK (wiseacres.prodigy.com/word/dontask.htm): 
“When my yoga teacher told the class, ‘Your buttocks are 
engaged,’ | thought, ‘It’s about time—they’ve been together for 
years.” So ran a recent lead in one of Alfred Gingold’s pithy 
“Don’t Ask” entries. What we have here is the tastefully selec- 
7 tive and, uh, picky voice of a sophisticated 
lunatic. Other subjects discoursed upon include 
a vituperative attack on golf fashions, an 
attempt to find out the difference between 
Tropicana Grovestand and Tropicana Homestyle, 
and the author's “French’s Mustard Memory” 
contest entry about bringing a hot dog to his 
hospitalized, senile mother (it didn’t win). 


7) Material From Another Medium 
THE LATE SHOW (America Online, keyword: late show): Top 10 
Lists translate perfectly (e.g., one of Bob Barker's Favorite Pick- 
Up Lines: “The next item up for bid is in my pants!”). As does the 
rest of the show’s voice (under a picture of Dave and Paul in 
cheesy Mexican bandito outfits is the subtitle, “You have the toys 
of a little girl.”) Nothing you haven't heard from the scrawny, 
gap-toothed monkey boy before, but a solid comedy product in 
cyberspace as well. 

Two other TV items that are Web-funny are the Deep Thoughts 
by Jack Handey sites—there are several—and the Beavis and 
Butt-head sites (there are thousands). Deep Thoughts. (users. 
aol.com/stbugatti/jack.htm) offers pearls such as, “Instead of 
burning a guy at the stake, what about burning him at the 
STILTS? It probably lasts longer, plus it moves around”; or, 
“Sometimes | think I’d be better off dead. No, wait. Not me, 
you.” Similarly, a B & B site with an 
actual script (www.ummed.edu: 
8000/pub/d/dmorin2/cornholio. 
html) can make you giddy even if 
you're not a fanatic. It’s funnier 
being Butt-head than listening to 
him, heh, heh. 


9) Sick, Sick, Sick 
; CRUEL SITE OF THE DAY (www.cruel.com), TRES BIZARRE 
 (ucunix.san.uc.edu/~solkode/tres_bizar): There is strangeness in 
' cyberspace. Dark sites proliferate, most more aberrant than 


8) Parody 

- THE ONION (www.theonion.com): An unyielding newspaper 
' send-up. Stories, which include “Clinton Deploys Vowels to 
' Bosnia” (complete with a military map for “Operation Vowel 
- Storm” with bold arrows showing where A, E, |, 0, and U are 


to be inserted), are simultaneously 
timely, smart-alecky, and truly silly. 
Other recent headlines include: 
“General Motors Introduces New 
Instant-Win Air Bags,” “Bantu 
Tribesman Uses IBM Modem to 
Crush Nut,” and “Clinton Forgets to 
Hit ‘Save’ on Federal Budget.” Good 
parody is often about getting details 
right, and no matter how ridiculous, 
Onion’s stories always read like news. 


humorously barbed. But if your taste runs to sick jokes and you 
miss Gahan Wilson or the Aesop Brothers, look in on Cruel Site 


' of the Day and link to, say, The Human La-Z-Boy (let your imag- 
- ination soar). Tres Bizarre is slightly less perverse, with choices 
- such as The Amazing Nose Cam. Sophomoric? Absolutely. But 
we defy you not to LOL at the guy with the stuff in his schnoz. 


10) Unintentionally Funny 
_ USELESS PAGES (www.goznet.com/internet/useless/): Some 
| claim that the drop-dead funniest sites on the Web were never 


intended to be so. Useless Pages puts this theory to the test, pit- 


- ting you mano-a-mano with a virtual Mondo Cane of the 
mediocre. Peruse menus of personal pet sites, Web listings of 
' what people have in their drawers (why else was the Internet 
- invented?), and personal Web pages that reach out to those with 
- the same first name. A recently highlighted site was Bad Wildlife 


Photography. Shades of Leonard Pinth-Garnell. 
No doubt many are fuming over omitted favorites. But arguing 


- over what's funny is not a bad way to spend your time. If these 
_ sites don’t amuse (or even if they do), why not taste some of the 
- other comic delicacies that are out there? Try browsing through 
Yahoo! Humor, Jokes, and Fun (www.yahoo.com/Entertainment/ 
- Humor_Jokes_and_Fun) for likely candidates. If you still can’t 
_ find something funny, better have someone give you a jolt with 
| those electric paddles they use on “ER.” 


| Among other humor projects, John Buskin created Snooze: The 


Best of Our Magazine, an 80s parody of The New Yorker, and, 
more recently, Electronic Tonic and The Intergalactic Complaint 
Department for Prodigy. 


WE GAN SAY FIRST AID FIXES 


WINDOWS PROBLEMS THAN ANYTHING 
ELS, OVER 2! 


Nothing finds, fixes or prevents more Windows prob- 
lems than the new First Aid®. And our exclusive AutoFix 
technology* makes it push-button simple to see no other 
product can touch us. 

Press one button and First Aid automatically checks 
your entire system (hardware, software, multimedia, 
and on-line). 

First Aid finds critical missing files for any Windows 
application. Fixes multimedia setups including hardware, 
software, and drivers. Resolves internet connection prob- 
lems with modems, browsers, and driver configurations. 

if you have a PC running Windows 3.1 or 95, after 
electricity, the first thing you need is First Aid. 


CyberMedia’ 


1-800-721-7824 ext. 737 
www.cybermedia.com 


©1996 CyberMedia, inc. First Aid and the CyberMedia logo are registered trademarks of CyberMedia, inc. Ail other brands and product names may be trademarks of their respective companies. “Patent pending. 


Se eect + 


GREGORY HEISLER (2) 


did this thing with Steven Spielberg called Starbright 
Project, which is a live computer link between hospitals for 
kids who are in isolation because of chemotherapy. | saw 
wonderful things. | saw two girls who had been through 
chemo talking about fashion tips about what hats go well with 
bald heads. And | saw a girl who had been through a kidney 
transplant talking to a boy who had just been through one. ‘It 
really hurts a lot, he said. The girl said, ‘| know, but it gets bet- 
ter.’ It’s like Oliver Sacks says: human contact is just as valuable 
as medicine. That these kids were sharing and getting to know 
each other is incredible. It’s like that ultimately for everyone. This 
technology will allow people to share with each other—to con- 
nect—in new ways. People who are sick can share and explain 
and talk about their plight. Older people who are isolated can find 
one another. Particularly now, with the cutbacks in services and 
benefits coming at them, here is a way to organize as a political 
force and an emotional force. It’s there for each other in isola- 
tion. You see it when you explore online. It provides something 
beyond the telephone—being connected to a much larger world. 
‘Where are you? How are you? Are you well?’ People are finding 
each other and getting married. People are finding someone else 
and getting divorced. Watch for virtual alimony. [Wife] You're in 
love with another woman. |Husband| Yeah, honey, I’m sorry. 
But she’s just a name on a computer screen. |Wife again| I'm 
outta here. Where's that matrimonial lawyers’ Web site?” 


A: I would usually start at an address that I got from 
some magazine or one of the Web guides. Just like 


you rely on critics to sort through the movies and 
books, you sometimes need a critic to filter out the — 
' learn about post-traumatic stress for the movie and 
- Laccessed American Fournal of Psychology. You could 
_ probably research the Tourette [syndrome] site just 
as easily. I wonder if they have a Tourette emulator? 
 & Do you see the Net changing as it grows? 

- As The good news is that more will be available to 


good from the bad on the Web. Similarly, you have 
to spend time and discover if the critic you’re read- 
ing has similar tastes to yours. But here, like 
anywhere else, sometimes you have to ignore the 
critics. If you do, you may find things you love that 
no one else appreciated. If you’re willing to take a 


_ chance, you can find a billion things out there. The 


other night I stumbled onto a very funny site, 
Cretin’s, Inc. (www.nembley.com). [Amnouncer’s votce| 
Cretin’s Inc., a comic Web site about the world’s most 
incompetent corporation. Visit our showroom now! 
Then, with a single click, you’re visiting monks 
online! Interested, pilgrims? Go to Christ in the 
Desert—the monastery in Santa Fe (www. 
christdesert.org/pax.html), or Gregorian Monks 
(www.music.princeton.edu:80/chant_html/). You can even 
download chanting. And there’s a wonderful analo- 
gy there: The medieval monks would pass around 
information much as the Web does today. The 
notes in the Bibles they wrote were a lot like hyper- 
text. If you saw a reference to Paul, it would give 
you other references for more. So they were doing 
this by hand in the tenth century. People bemoan 
the death of books, but we don’t think linearly....We 
free-associate. That’s what computers do for us: 
instantaneously, they recognize the associations. 
Anyway, so I get an address from a magazine or 
try one of the randomizers—the roulette wheels 
that send you off to who-knows-where—and then 
anything is possible. I still spend a lot of time at 
game spots. I’m interested in getting demos of 
games or cheat codes or tips or the super codes for 
certain games. Games have also become incredibly 
sophisticated. I like the new ones in which you cre- 
ate an avatar who becomes your stand-in inside the 
world of the game, like ‘Snow Crash.’ Another pop- 
ular one is ‘Havoc,’ a game that makes ‘DOOM’ 
look like ‘Pong.’ They’ve gotten better about mak- 
ing people die. It’s very gruesome. It’s interesting 
how people disguise themselves when they play. 
The people who play ‘DOOM are usually the most 


_ mild-mannered pacifists. Here they can go and blow 
_» the crap out of a thousand demons at close range 


with a chain saw, as they call out, ‘Honey, I'l be right 


_: down.’ Manson family values. The world of avatars 
| - isn’t safe, either. There have been a growing num- 
_. ber of reports of hackers from Germany coming in 
_. and dismembering the bodies of avatars. They take 
| 3 people’s created bodies and rip them apart—you 
_: come back and find that your avatar is missing a 
: - head. [In German accent] We've been here... 
Hyperspace mutilations. [Big smile] 

 & How else do you use the Net? 

As Research. You can access all sorts of things: the 
_ Library of Congress, the Smithsonian, any universi- 


ty. I did research for The Fisher King. I wanted to 


more people. Also, it will be much easier to use and 
install, I would think. But I wonder if the enormous 
number of offerings for every tiny obsession will die 
down. There was this big explosion in comedy and 
now there are a few clubs. It’s the law of physics. On 
the bad-news side, it will be more controlled. ABC 
will link up with the Baby Bells, which are not so 
baby. [Infant’s voice] I’m a baby bell. I only have four 
billion people. ‘They'll hook up with the big entertain- 
ment companies and technology companies—and 
Microsoft will hook up with them all—and they will 
run it. There will be four companies. Or two. 
Already it has happened with the movie companies. 
There are two conglomerates. 

Q: Are there any protections? 

A: The only protections are the people who find 
ways to operate outside of the system. That’s how 
independent movies still survive in the face of the 
juggernaut giant movies. Are they having a hard 
time? Oh, yeah. But they exist and will continue to. 
So I hope there is always room for those people with 
their strange little home pages and quirky musings. 
I just hope it stays available to everyone. 

For now, it’s a medium you cannot suppress. 
They can try to control it, but there are people 
pushing down whatever barriers they build. People 
want to suppress it who want to suppress informa- 
tion. It’s an old story—people who want to control 
what we read and say. The Chinese don’t want peo- 
ple to know, so they try to convict Harry Wu, who 
was bringing out information. If he had a video cam- 
era and could have loaded the images of forced 
labor—whatever—onto the Internet, they would no 
longer been able to deny [what was going on]. When 
the cameras portray to the world that everything is 
rotten in Denmark, they eventually have to admit it. 

On the other hand, other technology make 
images /ess credible. With Photoshop, you can make 


O.J. darker, more criminal-like, on the cover of : 


Time magazine. If you can make Twister, you can 


make anything. They go for a laugh in Forrest Gump 


and have Jom Hanks drop his pants in front of | 


Lyndon Johnson and rewrite history. Stalin took old 
photos and eliminated the people he wanted elimi- 
nated. On one hand, you hear from the people of 
Chechnya about what is being done to them, on the 
other you hear the Russians rewriting the history, 
complete with changed images to prove whatever 
they want to prove. Its Noam Chomsky’s whole 
premise about the Western media: There’s one form 
of propaganda which is very blatant and there’s 
another form which is designed to keep you never 


information. It would be interesting to see what 
Chomsky thinks about the Internet. 
But people are picking up on this. There was a 


backlash against NBC’s Olympics coverage 
because it showed only Americans and only 
certain moments of certain sports. People said, 
_ ‘Give us the unedited images. We can make up our 
- own minds what we want to watch.’ I love living in 
- America, but sometimes you just want to see what 
- the South Africans are up to. I want the Games to 
have more of the Greek sense and not the Roman 
- one. The Greek sense was the celebration of 
_ human will. Now there needs to be a counterpart 
_ for the Internet: The Nerd Olympics. [Fock voice] 
I'm going out for pumping neurons, the clean and 
mental jerk. [Announcer] The next event is free 


Just like LSD, 
the Net came from 
the military. 
They developed it 
and...we took it. 


_ equations. [Color announcer’s voice] Now THIS is 
surfing. He hit Netscape and he’s already jumped from 
- Yahoo! to http colon backslash backslash double-u dou- 
- ble-u double-u dot dot com and he’s hurtling through 
home page after home page, including some guy’s in 
: Ohio, and now he’s vaulting past....Oh, NO! He’s had 
to click reload....Will he recover in time to set a new 
- world record...? ry 
really knowing. It works because of an abundance of | 

- For more of this interview with Robin Williams— 
and, schedule permitting, a chance to match wits 
: with the master—visit our Web site (www,yil.com). 
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Don’t have a romantic bone in yout body? Well, senior, that’s about to change. 
This Valentine’s Day, send yourtrit love one of our muy grande bouquets or gourmet os 
And don’t wait till the last minute. Look up our Web site and order 
direct, or click to find your nearest florist. Or skip the computer and 
dial 1-800-SEND-FTD (1-800-736-3383). 


\ 
Hey, being romantiewas never so easy. www. f td -Com 


America’s Favorite Florists” 


COMPARE LONG-DISTANCE 
RATES 


Those long-distance phone companies 
hit you with ads and “courtesy” calls, 
mail and Candice Bergen, and 
each and every one of 
them tells you it has 
the best plan. But , 
one site just might | 
clear up the static. 
Type in the area 
code and first | 
three digits of % 
your phone number, 
along with your current long-distance 


carrier and your current calling plan, if : 


you know it. Then detail some of your 


typical calls—where to, how long, what : 


time of day—and Call Comparison will 
tell you, pronto, which company and 
plan is best for you. 
www.simplysavings.com/aframe3.html 


READ WHAT THE 
INDIES RECOMMEND 


Gone into a bookstore lately? It’s nearly 
impossible to figure out what’s good to 
read—so many titles, so little time and 


money to make a mistake. You can 3 
depend on the weekly top 10 lists, but _ 
best-sellers don’t necessarily mean best : 


books. Check out The Independent : 


Reader, a Web collaboration of a dozen 
top-notch non-chain bookstores coast- 
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to-coast. Each bookstore offers monthly : 
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: best-bet recommendations covering 
all genres. The recommendations are 
- good, surprising, and often off the 
_ beaten talk-show path. 

: www.independentreader.com 


MONITOR AIRFARES 
AUTOMATICALLY 


For those of us who dream 
about packing up and tak- 
ing a trip someplace, two 
things are true: we proba- 
bly have only two or three 
places we really dream about visiting; 
and we spend way too much time haunt- 
_ ing the Web sites that offer fare and 
' flight information, hoping to come upon 
a great deal that will push us off the 
- dime. Enter Fare Tracker, a feature of 
- Microsoft’s Expedia travel pages. Type 
' in up to three destinations, and Fare 
: Tracker will drop you regular, periodic 
; e-mail informing you of 
the current best airline 
- deals to those locales. You 
- also can book your trip 
' through Expedia, but 
' that’s not required. 

3 www.expedia.msn.com/pub/ 

faretrkr.hts? 


VERIFY YOUR 
ELECTRIC BILL 


- Meter reading is always 


something of a mystery: 


ch month, we gather all the sites 


: some uniformed person shows up with a 
- flashlight and a punch-in doohickey, 
_ looks at spinning dials, keys in the 
_ stats—and some time later, a big utility 
- company wants your money. You don’t 
- even know if they read the meter 
- correctly. But now there is a way to find 
- out. Enter two meter readings taken a 
- month apart, click, and you will get how 
' many kilowatt hours were consumed 
- and what you have to ante up. 

: www.ue.com/meter/calculate.htm| 


LEARN HOW THE 
WORLD SPEAKS 


_ For the traveler—by jet, foot, or arm- 
- chair—for the student, for the linguist: 
- Ethnologue is the mother of all mother- 
- tongue resources. Choose a country, 
- using either the global map or a text- 
based page, and you will be offered 
' some basic information and a list of 


every language spoken 
there. For test purposes, 
we clicked on the African 
country of Burkina Faso 
(we like the name), and 
found that for such a lit- 
tle country (only 8 mil- 
lion people, 85 percent 
of whom are illiterate), 
there are 75 spoken 
languages. Of those, 
we selected one called 
Moore, and got oodles of 
background about it: 
how much of the nation 


we think offer wonderfully practical services 


speaks it, where else it is spoken, its 
origins, and whether or not there is a 
Bible printed in it (there is). The 
amount of research that went into this 
highly informative site is impressive and 
the database is massive, but getting 
around in it is a breeze for the first-time 
or seasoned traveler. 

www.sil.org/ethnologue/ 


SEARCH THE 
MEGA-DICTIONARY 


You’ve come face-to-font with a word or | 


a phrase of which you don’t know the 
meaning, and it is technical or foreign or 


weird, and your desk-side dictionary : 


doesn’t have it, your word processor's 
dictionary doesn’t have it, and that site 


dictionary you tap into occasionally : 


doesn’t have it. This site probably has it. 


It is a virtual meaning mall: more than 
250,000 words in 62 dictionaries, all 


under one cyber-roof with plenty of | 


parking—computer/Internet dictionar- 
ies, science dictionaries, medical, sports, 


religion, acronym, and you-name-it : 


dictionaries. The best part is, you can 
search them all simultaneously. 
www.onelook.com/index.html 


GET AID ON GETTING AID 


If college is in your future but trying to 


figure out how to pay for it is in your 
present, turn to Sallie Mae so you can 
put worrying in your past. Eight calcula- 
tors here work out different aspects of 
the dollars-for-degrees dilemma. One 
helps you estimate the cost of college, 
another your borrowing needs, yet 
another will figure out your monthly 
student loan payments. One of the best 
of the lot is the savings calculator: ‘Tell it 
how much you save each month or quar- 
ter or year, and it will tell you how much 
you will have by college time; or, the 
other way around, you tell it how much 
you will need, and it lets you know how 
much you will have to set aside regular- 
ly. You don’t need a college educa- 

tion to use them—but you 
could get a. college 
education if you do. 
www.salliemae.com:80/ 
calculators/index.html 


KNOW THY PLUMBING 


Toiletology 101 proclaims that it 
offers “Everything you ever 
wanted to know about your 
toilets!” Now, most of us 
just want to know one, 
maybe two things about our 
toilet...until something happens to it. 
Using photos and graphics, this site’s 
Webmistress and chief crapperologist, 
Kay Keating, takes you by the hand 
(wash first, please) and teaches you 


: The 
~ Learn2.com call it the “ability utility,” 
_ but that’s grossly underselling it: this is 
- Mastery of the Immediate Universe 
- Central—Life’s Little Instruction Site. 
- Every week ‘about a half dozen new 
illustrated how-to’s are posted, and this 


- how to repair and install the porcelain 
: facility: how a toilet works, how to 
| repair valves, what causes a toilet to be 
- noisy, how to winterize a toilet, and 
how to replace a wax sealing ring 
_ under the bowl. Take the plunge. 

: www.toiletology.com 


LEARN HOW TO DO... 
EVERYTHING 


folks who put _ together 


is no dry, boring do-it- 
yourself reference 
source, because the 
people putting this site 
together have a keen 
sense of humor and a 
remarkable understanding of 
the things in life we would all 
like to learn how to do well to 
impress friends, relatives, and our- 
selves: carve a turkey, set a table, 
change your car’s oil, tie a bow 
tie, help a hangover, ship a 
bike, and use chopsticks. 
Check out this site regular- 
ly, and you could be better than 


: cool—you could be competent. 
: www.learn2.com ry] 
: Send us news of your useful find! Write: 
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useful@zd.com. 
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question, and it is met with derision and a leak a 
what-we-do-not-what-we-say rebuttal. At least, such 
is the case when I raise the issue among the women 
at Women’s Wire. 

“We don’t sit around and talk about it,” says editor 
in chief Laurie Kretchmar. “Finance, for instance, is 
good for women,” she says, referring to the site’s 
Cash channel, only to be interrupted by Ellen Pack, 
the vice president and founder of Women’s Wire. 

“We think it’s an important subject to cover,” says 
Pack, “helping women learn more about money and 
managing it.” 

“Because women make less money, save less money, 
and live longer,” seconds associate editor Barbara 
Moffatt. “So we think it’s important, damn it.” 


Each month, we 
give a Five-Star 
Award to a single 
Web site and report 
on its purpose and 
origins. With only 
twelve winners a 
year, we save it for 
the truly distinctive. 


on Web in the fall of ’95, iio Wire has 
been helping women do just that. Though some 
would claim that a Web site must be clearly delin- 
eated to succeed (the “niche market” remains a Net 
buzz phrase), Women’s Wire has confounded that 
wisdom by covering a variety of interests, reflected 
in seven channels: News, Style, Work, Body, Buzz 
(arts and entertainment), Cash, and the Web. The 
breadth of concerns is reflected in a question of the 
week called Backtalk, a popular interactive element 
that spawns a lot of cyber chat. 

“One week we had a question about Bosnia and the 
next week a question about Barbie,” says senior edi- 
tor Katharine Mieszkowski. “We reserve the right to 
be very serious and very silly.” 
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Writing a will -- 
cheaieace 
thinking about it 


-What’s New 
Today > 
Far more fresh 
daily dish than can 
be fit into this little 
corner of the page. 


Bar 


A year and a half ago, the very question of whether women 
would come to the Web was considered, by some, silly. It 
was a male domain, they argued: techie, well-to-do, vaguely 
sexist. Ihe proof was in the sites that were heavily trafficked 
and the absence of female visitors. 

“When we started there were so many skeptics,” 
says Pack, who launched Women’s Wire original- 
ly as an independent online service, and later as a 
forum on CompuServe. “So many people told us 
women don’t go online, they don’t have the time 
or the interest or the inclination.” Today, in con- 
junction with Jupiter Communications, Women’s 
Wire boasts more detailed demographics about 
women on the Web than any other source—they have deter- 
mined that 37 percent of online users are women. And a lot 
of those women are coming to Women’s Wire. 

“When we started out,” continues Pack, “everyone told us 
women’s magazines were just going to crush us, that when 
they decided to come online they would own it.” 

We are talking in a conference room in the site’s 
headquarters in San Mateo, California, a stone’s throw 
from Silicon Valley, where Pack cut her teeth finding 


financing for start-up software companies. The irony, of — 


course, is that some of those same women’s magazines have 
come (and even gone) online, mostly in half-hearted 
attempts at recycling their print content, while Women’s 
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Navigation | 


A sharp, classic 
navigation bar has 
replaced former 
ismap experiments. 


‘ual Ee iF 
er 


eUzZZ CASH 


Winona's in “The 

Crucible” -- 

but what does she 
ally know shout 


Featured 
Selections 
Revolving cover 
Stories indicate the 
Site’s breadth, 
depth, and ambition. 


Wire has grown into an estimable Webzine of its own 
devising, while attracting close to a million visitors a 
month. The formula is of the Bosnia-Barbie sort—one, in 
other words, that defies categorization: some fluff, some 
sass, and some cold, hard facts of life. 


Take the Style channel, for instance. 
According to senior editor Tam Putnam, 
“Style is about the fun of fashion and the real- 
ity of what women want.” Sure, the channel 
covered the New York spring collections, but 
more surprising are the subjects raised in 
Imagewire, a bimonthly Style feature by 
contributing editor Mary Peacock. Focusing 
on issues of appearance, Imagewire has covered such hot 
topics as “shapewear” (push-up bras, etc.), plastic surgery, 
women who smile too much, and fat-bashing (with the 
latter prompting a lot of e-mail). This is not your 
mother’s Cosmopolitan. 

Or, consider the Work channel. This practical area is 
represented by Getting There (which tells you what it 
takes to become a therapist, sleuth, chef, and so on), and 
Profiles, which is concerned with women who have arrived 
(past subjects have included Maya Lin, the Vietnam 
Veterans Memorial architect, and Hollywood producer 
Lynda Obst). Though initially aimed at young women just 
starting out in work, Getting There has found an audience 


ce@eli tle 


with older women as well, reflecting a modern- 
day reality: everyone’s career is in transition, 
and if it isn’t, maybe it should be. 

“In our whole Work channel we say, “These 
are people who like to go to work,” says Pack, 
who clearly enjoys her own. “This is not for 
people who want to sit around and bitch about their jobs.” 

The news, naturally, gives people plenty to bitch tae and 
at Women’s Wire it is no exception. Editor Deborah Russell, 
who describes herself as “kind of a policy wonk,” looks for | 
stories of special concern to her gender, pulling from Reuters 
and other sources. “When the ‘Taliban took over 
Afghanistan,” she says, referring to the Muslim regime that 
has kept women at home, 
were on the march, we broke that story 10 days before The 
New York Times even looked at it.” 

Not that The New York Times (or even Cosmo) is losing any 
sleep over Women’s Wire; the site’s ambitions have always 
been more realistic than that, and its vision more concise. 
There may be plenty of pages within each channel—and | 
plenty of links to 
the Web—but the 
site was designed 
as a starting place, 
a launching pad. 
One woman I 
know describes 
her favorite fash- 
ion magazine as 
“alone. soak,” 
something she 
brings to the bath 
and indulges in 
for hours. “We’re 
providing a more thought-provoking, get-your-juices- 
flowing, ongoing experience than a cathartic bath experi- 
ence,” says Pack. A place to soak your head. 

Speed, consequently, is essential here; graphic designer 
Lourdes Livingston and layout designer Sarah Stillpass have 
devised a site quick to download and easy to navigate, favor- 
ing HTML over GIFs, type and aap over photos. “I 
was looking at experimental artists’ sites,” says Livingston of | 
Women’s Wire’s design inspiration, “as 
well as very structured sites—European 
news and weather—to see how we could 
combine the two.” Her research resulted 
in pages that are tasteful yet austere, with 
a fanciful nav bar that still lets you know 
where you are. 

With its abundance of Web links and its 
newly launched sister site, Beatrice’s 
Internet Café (produced in conjunction 
with Yahoo!), Women’s Wire is eager to 


ADAM STOLTMAN 


The Profile, found in Work, spotlights 
noteworthy women, e.g., architect Maya Lin. 


“when it became clear that they : 


present itself as a booster of the World Wide Web. 
“We don’t have enough money to build a site that 
will keep you busy forever,” says Pack. “We want 
people to get addicted to the Web in general, and 
the way to do that is to show them the greatness 
that is out there.” Beatrice, which replaces the Web 
channel, will review and link to sites grouped in 17 areas of 
interest and will utilize the Yahoo! search engine. Though it 
is their hope to hype the Web, the brains behind Beatrice 
Tee ede the scaredy-cat factor. “We’re sort of saying, 
‘Women’s Wire is Web 

savvy,” says Beatrice edi- 
tor Moffatt. “We'll tell you . \< . 
what’s cool, we'll surf so ~ XS \ Coad, 
you don’t have to.” 

While other site pro- 
ducers might worry about profitability, Pack is not con- 
cerned about losing her audience—or getting them to pay 
for the site. “We don’t have the kind of content people will 
pay for,” she ys bluntly. “We think we can get sponsors 

to. - pay. for 1G 
and that seems 
to be working.” 
Started up with 
venture capital, 
Women’s Wire 
now makes its 
money through 
advertising, lured 
by circulation. 
“We went from 
having six adver- 
tisers five months 
ago to having 30 
today,” she says. “The trends are good. We used to see 
people buying two-week tests and we thought, ‘How 
are we going to get out of this?” 

The Web is a long-term sell, for advertisers and con- 
sumers alike. Pack points to Levis, the sole sponsor of the 
Getting There section, as a company with vision. “The piece 
has nothing to do with clothing, nothing to do with jeans, 
and I think that’s very forward thinking on Levis’ part. I 
don’t think all companies are there.” 

Companies, it would seem, are being educated by 
Women’s Wire as quickly as the site’s core audience. Having 
adhered to no rules from the beginning, the women here are 
not about to start now. Can a site breaking news on breast 
cancer also feature a virtual tour of “Hello Gorgeous!!”—the 
Barbra Streisand museum? It can if they say so. 

“If you had to choose one thing that Women’s Wire has 
done well—” I try to ask the assembled, only to be inter- 
rupted by editor in chief Kretchmar, speaking for them all. 

“Who says'we have to choose?” 


COURTESY OF CHILDREN’S DEFENSE FUND 


Children’s advocate Marian Wright Edelman was 
another subject for the updated-weekly Profile. 
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BACKGROUND: HORN/THE STOCK MARKET 


On February 11, New Orleans wraps up the season of festivals [R= * — 

with an explosion of balls, costumes, jazz, parades, and floats. | 1 _- << 
The wine flows, inhibitions are discarded, and madness | | oER ull » 
reigns—until midnight, when the season of atonement begins, j . 
everywhere but on the Net. In cyberspace, repentance is not | 

necessarily encouraged—the magic of Mardi Gras stays 

alive year ‘round. Visitors tell their stories, post their photos, 

and plans for next year’s revelry begin to take shape... 


rdi Gras Hon 
usic, recipe 


The Carnival New Orleans 
| : _/ } _ _ Virtual Tour is a picture book 
yune offers a scrapbook | é oe 3 of Mardi Gras sights 


a live Bourbon St. camera ~~. — . sw icorp,neticarnivaytour htm 
W.neworleans.net/carnpages | , 
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is a superfan’s comprehensive 
Nardi Gras on the Net 
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is Krewe, dedicated 
to music, broadcasts its 
parade live on the Net 
www.compucast.com 
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BY DAVID SHEFF 


Comments 
There has to be a better way. 


Total time elapsed 
4.3 frustrating hours. 


professor | had heard was an expert in folk songs. He had passed away. : 
© A local public radio station has a regular folk hour. Contacted their 
resident specialist and asked about the lyric. He didn’t know the song, 
but recommended a couple of books. 


but one of them could 
| check 


BROWN/THE IMAGE BANK 


Total time elapsed 
14 minutes online. 


‘To the woman who wrote— 
thank you again. 


oriana.song.html) no longer worked. As an experiment, | tried a short- 
ened version of the URL to see if | could reach anything. (| tried every- 
thing through “harper” and then through “bellerophon.” 

@ A page appeared, but it didn’ 


member it, but with perseverance, | put it together again—so here it is.” 
@ And there it was. 


58 FEB 1997 YAHOO! INTERNET LIFE 


Comments 
We’re not complaining. The 
Londoners were very friendly. 


Total time elapsed 

60 or so minutes for the trip, 
plus about 20 minutes spent 
staring at the map. 


&) He stared at the wall-sized map for a long time, too. 
@ A third passerby stopped and asked if he could help. He knew ex- 
actly where Camden Road was located. His instructions were compli- 
cated; there were a few changes to make en route. But with the help 

lap he gave us, we made it without too much trouble. 
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NET WAY 


@ Using the Subway Navigator (metro.jussieu.fr:10001/bin/cities/ Total time elapsed — 
english), typed in the starting point (Heathrow Airport) and destination 60 minutes for the trip, but only” 

(Camden Road). two minutes online and a minute _ 
@ Had to indicate from which terminal we would be exiting at | to find the starting point—the 
Jeathrow, and made the select  -. Piccadilly Line—at Heathrow. 


is remarkable. 


WINNER 


Net Way, mostly because it was nice to 
have the trip planned out in advance. 


) Arrived at nan ee thoik a cre 


Comments 
Hurrah for the sales folk. Left to 
my own devices, | might have 

come home with a garish 


ores a con and held up | Total time elapsed 
: help 37 minutes, not counting 
driving time. 


Total time elapsed = | Comments 

21 minutes online, plus the wait There are certain things you 
for delivery. | have to see in person before 
you buy them. 


nice choices. Chose a gold floral pattern ana pO the sono 
line and placed an order online. Also went to America’s Shirt Catalog 
(www.a1.com/shirt/tie.html). Avoided a crimson one that would have re- 
quired sunglasses and selected a power tie called “bronze ideas.” The 
online ordering forms. 
tively. My wife just 


WINNER 


Old Way. Luckily, 
Net-purchased 
merchandise is 
often returnable. 


COOK/FPG 
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BY KAREN MURPHY - AND LISA: NAPOLI 


it Internet is a window to varied 
unities; at any time of day or 
t, wherever you are, you can 
experience conversations about subjects that 
are either microscopically specific or as 
broad as can be. You don’t have to ‘belong’ to 
watch or participate. Nowhere is that truer 
than with the wide range of issues that per- 
tain to the black community—said to com- 
prise 15 percent of the online population— 
which are being hashed out at any moment. 

What is also true, as with most things cyber, is that the sites 
built by individuals are generally more compelling than the 


ones created with major corporate funding. From conserva- 
tive grandfathers to art-minded feminists to opinionated col- 


lege students: passion that fuels such creations is abundantly 


evident within the sites we’re highlighting in honor of Black 
History Month—and in honor of the man who changed 
America’s understanding of race, humanity, and itself. 

Dr. Martin Luther King, Jr.’s work and memory have 
inspired a number of significant tributes. Among them, he was 
awarded the Nobel Peace Prize in 1964, and, in 1986, a nation- 
al holiday was proclaimed in his honor. More recently, several 
Web sites have been created to celebrate King and his legacy. 

For a multifaceted and interesting exploration of King’s life 
and his widespread influence, visit The Seattle Times's site 
(www.seattletimes.com/mik/index.html). This impressive and acces- 
sible site features a time line and a useful biography, well- 
chosen photographs (including a “civil rights photo tour”), 
and several essays and speeches by and about King. See The 
Legacy, for example, for essays by three journalists who 
reflect on King’s dream, a conversation between two pastors 
who contemplate the struggle for equality “then and now,” 


and an opportunity to listen to acclaimed poet Sonia 
Sanchez’s thoughts from a taped interview. You also can listen 
to excerpts from some of King’s most famous speeches, 
including his oft-quoted speech from the 1963 March on 
Washington (“I have a dream”), along with “Let freedom 
ring” (1963), and “Promised land” (1968). And be sure to 
check out the site’s interactive features in the Electronic 
Classroom—including a quiz on King and a dialogue between 
students in Birmingham, Alabama, and Kent, Washington. 
In 1985, King’s widow, Coretta Scott King, selected 
Stanford University historian Clayborne Carson as the direc- 
tor and senior editor of the thousands of documents written 
by and about Dr. King. Now, a terrific Web site has been 
established for the King Papers Project and the King Center 
(www-leland.stanford.edu/group/King/index.html). The site includes 


an insightful biography and essay by Dr. Carson, a chronolo-— 


ey dating back to 1810 with information on King’s family his- 
tory, and good recommendations for learning more about 
King. The real highlight of this site, however, is the Papers 
Project. A one-time registration is required to access this vast 
and rare .collection and not all of the documents are online, 
but the site is constantly updated and holds a number of won- 
derful items, including some personal letters and the full texts 
of a few of King’s most famous speeches. 

Visit a couple of classroom sites to see Dr. King’s influence 
on young people today. Maryland’s North Hagerstown High 
School’s E-mail Essay Project on “Martin Luther King’s 
Dream and the Reality of Black America” (www.fred.net/ 
nhhs/html/essays.html) features student essays (some are linked to 
reviews) such as “Peaceful Means of Protest,” 
“Discrimination: 90s Style,” and “Blacks in the Cinema.” Also, 
see the delightful artwork by the students of Room 100 at 
Oregon’s Buckman Elementary School (buckman.pps.k12.or.us/ 
room100/timeline/kingframe.html). Their Dr. King Timeline Page 
is based on material from a Faith Ringgold book. Click on one 
of the drawings to find out what happened in King’s life on 
that particular day. 

Take the Virtual Tour of the National Civil Rights 
Museum (www.mecca.org/~crights/cyber.html) for a journey 
through the major events of the Civil Rights Movement, 
beginning with the landmark Supreme Court decision Brown 
v. Board of Education of Topeka and the Montgomery Bus 
Boycott. To see some unforgettable photographs, check out 
“Martin Luther King, Jr.: A Life Tribute” (pathfinder.com/ 
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Life/mik/mik.html). And, finally, to hear some of 
the major voices of the civil rights era, includ- 
ing excerpts from King’s “I have a dream” 
speech and others by Malcolm X and John F- 
Kennedy, visit Webcorp’s site (www.webcorp. 
com/civilrights/index.htm). 


an find a virtual encyclopedia of black 
i ory on the Web. But you also can get 
acl ing look at the present and the 

m sirare—tfrom a variety of perspectives. 


@ For example, Cuda Brown didn’t realize he 
was starting a revolution when he posted . 
lengthy responses to online forums; he just liked 
to express himself with his writing. Then, he 
bundled his musings into a Web site called 
Meanderings, and later added ways for readers 
to discuss the topics at hand in an area called 
Gravity (www.netsavanna.com)—with more than a 
thousand people signing up. 

“Rather than simply dealing with the show- 
business aspects of black culture—which can be 
found almost anywhere in cyberspace—we also 
deal with the serious issues and concerns affect- 
ing the community,” says Brown. “We frequent- 
ly receive feedback indicating an appreciation 
for the fact that African Americans are making 
full use of cyberspace.” 

@ Damon Williams got frustrated when he 
surfed the Web, which means he got frustrat- 
ed on a daily basis. “There really aren’t any 
pages out there with a healthy amount of 
information on them, especially from students 
at school,” he says. 

A computer science/journalism major at La- 
Salle University in Philadelphia, Williams decid- 
ed to take matters into his own hands. He created Damon’s 
Black House (www.lasalle.edu/~williad2/), a homespun site with 
links to info on the Underground Railroad and Malcolm X, 
from black social perspectives to black-on-black crime. 

“My page offers insights into various realms and alleyways 
within the black community; even though I may personally 
not agree with everything that a company or organization 
does, I have added them because of the greater need for 
knowledge for all those who may browse my site,” he says. 

“There is no knowledge that isn’t power,” Damon’s Black 
House proclaims. 

@ Dr. Brian Stone has a million other things to do besides 
surf: he’s a urologist, he’s a medical professor at Columbia 
University, and he’s on the staff at two hospitals in Harlem. 
But he saw the Web as a powerful tool to educate African 
Americans about their health, and he couldn’t get the idea out 
of his head. “There’s a lack of information available out there 
directed toward the community,” says Dr. Stone, who last 
summer created The Black Health Net (www.blackhealthnet. 
com/bhn/) as a way to educate site visitors about medical topics. 


Sites such as those by The 
Seattle Times, Cafe Los Ne- 
groes, and the City of Refuge 
Church offer striking images to 
utilize the new medium fully. 


There is a searchable database of black 
physicians, an online mentorship program for 
aspiring doctors, and a health journal written 
specifically for the layperson. When Dr. Stone 
speaks at churches or on the radio, he sees a 
surge in visits to his site—proof to him that it 
is offering a valuable service. 

@ Frank Coburn lost his job last spring; he used 
to teach Internet classes at a college in ‘Ioronto. 
It was clear to him what he needed to do next: 
he started BlackWeb (www.black-web.com). 

“In the tradition of the griots—African story- 
tellers—BlackWeb is committed to continuing 
this tradition of oral history,” says Coburn, who 
was raised in Trinidad. “We have set ourselves 
up as role models for the black community and 
I am now on a crusade to get the entire black 
community—in the Toronto area at least— 
involved in the medium. My message is simple: 
If the black community does not get online 
now, we will all sit and watch from the starting 
blocks while the rest of the world is breasting 
the tape at the finishing line.” 

Writes one visitor to the site: “Endeavours 
such as this are necessary, if we as black people 
of African descent are ever going to come 
together and work together toward building a 
strong and vital community. Your Web page 
has the potential of acting as a ‘town square’ 
where we can all meet and discuss our lives and 
exchange experiences with one another.” 

@ Steven Frazier loves the Internet—even 
though it causes him a lot of grief. He is a 
conservative black grandfather and self- 
described “working stiff’ whose site, called 
‘Turncoat (www.mifwif.com/urncoat.html), gives 
voice to the conservative black viewpoint. 


MICHAEL CHAMBERS 


_ “Ninety percent of the black readers are hostile, and 10 
_ percent are supportive,” he says, unabashed, even proud, 
_ of the dialogues he elicits. 


awsome of the many resources available about other 
fate cs African on the Web, controversial or not, 
Sent with any of these sites, and prepare yourself for 
Ours of surfing: 


Isis Plus wwwnetdiva.com/isisplus 

- Isis creator Eno Jackson (aka Netdiva) celebrates African 

- women online. “There are 519,870,000 black women on the 
| planet Earth, give or take a dozen,” quotes this comprehen- 
_ sive site. From Harriet Tubman to Josephine Baker, Mother 
~ Hale to Sojourner Truth, you will find well-organized links 

- about women in the performing arts, literature, religion, and 
3 history—as well as to the subjects at large. 


_ NetNoir wwwretnoir.com 
- Lifestyles, community, empowerment: three crucial pieces of 
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the NetNoir puzzle. Business and education 
are main staples of this popular online com- 
munity, with articles about entrepreneurship 
and personal finance, a CyberMart selling 
Afrocentric products and goods, and an 
interactive cookbook. There are also areas 
about family reunions and genealogy, parent- 
ing, and travel. 


Cafe Los Negroes www.losnegroes.com 
Price of admission to the café: “One mouse 
click,” proclaims the front page. For that tiny 
maneuver, you will get much more than a mug- 
ful of fun. The Cafe explores art, music, poetry, 
and film from the black and Latino communi- 
ties; chatting, celebrity appearances, and rich 
use of multimedia applications will make Cafe 
Los Negroes seem more than lifelike. 


Black College Sports Review 
www.black-sports.com 

Historically, black colleges and universities have 
produced some of the finest athletes and given 
notable coaches first-rate teams with which to 
achieve great records; this site celebrates their 
accomplishments by following their play. 


City of Refuge Community Church 
www.sfrefuge.org 

It’s no surprise that the congregation over which 
Pastor Yvette Flunder presides in San Francisco 
would take to the Web to spread their word. 
This energetic preacher and gospel singer has 
made a tradition of the nontraditional, starting 
the City of Refuge Church more than five years 
ago. It has grown steadily ever since. “We wel- 
come people who come from all aspects of soci- 
ety. We have a saying here at City of Refuge and 
it is that we welcome you and all your baggage for we are here 
too with all our baggage—working toward a personal and inti- 
mate relationship with God,” says Pastor Flunder. 


Afro-Americ@ www.afroam.org 

Jake Oliver’s great-great-grandfather was a newspaperman 
more than a hundred years ago; he is taking the family 
dynasty of black-focused newspapers to a new level by going 
online. Here, you will find current news from the two papers 
he owns, as well as from a growing consortium of other black 
papers around the nation. And for black history culled from 
the headlines of yesterday, there is no other place like this: 
coverage of the Tuskegee Airmen and the Black Panthers is 
particularly noteworthy. There are comprehensive links to 
cultural and educational resources, weekly arts features from 
the papers, and a section dedicated to sites created in Africa. 
Of particular note in the kids section: the Myths and Fables 
page, with colorfully illustrated stories. Afro-Americ@ is 
framed by beautiful, easy-to-navigate illustrations. 
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The array of sites by and 
about the black community 
is illustrative of the diversi- 
ty of talents, interests, and 
personalities within it. 


The Encyclopedia of African Music 
matisse.net/~jplanet/afmx/ahome.htm 

For the experienced student of African 
music, or for a newcomer, this is a compre- 
hensive guide. With lists organized by artist 
or country, and links to African music 
sources, much can be learned here about tra- 
ditional African sounds. 


Universal Black Pages 
www.gatech.edu/bgsa/blackpages.html 

Here is a “Yahoo!”-esque roundup of many sites 
relating to the African experience. Resources, 
events, businesses, history: this site is a perfect 
starting-off point for resources you only imag- 
ined could exist. 


sr of these sites are created on the 
faessroots level—without major 
aiding from corporate sponsors. 

We heir producers say it is a testament 
to en power of the Net, particularly in the 
black community. 

Coburn of BlackWeb says, “The Internet 
has leveled the playing field for everyone. 
Race and gender have become irrelevant and 
we can now obtain the same information and 
speak to the same people as anyone else. For 
black people this is especially significant, as we 
no longer have to rely on the mainstream 
media to get our messages across. The 
Internet has redefined communications and is 
the most powerful -tool that has ever been 
placed in the hands of people on this planet.” 

Of course, the Net’s true power can’t be 
recognized until more people can access it. 
Everyone involved in the creation of these 


‘ resources knows their work can’t stop online—they must 


“evangelize” the Net in their daily lives, and encourage 


and enable more people to get wired. Some groups are 

_ dedicated to this task exclusively, such as the AfroAm 

- Fund (www.ameritel.net/lusers/infotogo/afam fund.htm), which 

_ raises money for computers to be installed in inner-city 
classrooms; and Digital Sojourn (www.digitalso journ.org), a 
_ nonprofit group that spreads the technology word and is 
named for nineteenth-century human-rights activist 

: Sojourner Truth. | 


“There’s been a lot of talk about the haves and have-nots 


_ in cyberspace,” says Meanderings/Gravity creator Cuda 

- Brown. “I’m concerned about issues of equity, and have a 

_ particular interest in getting young black folks to take full 

7 advantage of technology. I believe the best approach is to 

_ create new content, new venues on the Internet that can 

| help attract more African Americans to the online world. 

_ That’s our mission.” And it is a mission that is shared by a 

: growing—and passionate—Web community. Ba 
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ZDNet . http://www.zdnet.com 


World Wide Web Edition 


SUPPLY YOUR MASSIVELY 
PARALLEL PROCESSOR 
WITH DATA. 


(FEED YOUR HEAD.) 


ZD Net. The ultimate computing resource online. 


Whether you're the office Alpha Geek or just another minion, there's no better way on the 
Internet to fill your gray matter with what matters. Search our impressive library of articles 
from Computer Life and eleven other top Ziff-Davis computing pubs. Find out about 
product reviews. The latest techno-gossip. Hirings and firings. And fast-breaking online 


news you won't find anywhere else. Give us a bookmark. Your head will ask for seconds. 
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ust as size mattered to the architects of the great 
skyscrapers of the 1920s and 30s (the Empire State 
Building surpassed the Chrysler Building in the race 
for biggest) and the pioneers of cable television 


in the 80s, so speed has become the object of desire on the 
business end of the Web. Metaphors involving molasses and 
jokes about “The World Wide Wait” are just symptoms of a 
ereater truth: If the Internet hype continues unabated, more 
and more modem users will set themselves up for a fall— 
buying costly equipment only to watch graphics download with 
the celerity of Oliver Sacks’s dopamine patients. Unhappy 


promised an evermore mind-numbing variety of channels 


y Sean Elder. 


including Detroit; Sarasota, Florida; Baltimore; Orange 
County, California; and Philadelphia. 

Internet competition being what it is, Road Runner and 
@Home are trying to bust each other’s chops. Rollout for each 
is slow, with Road Runner in the lead, promising to wire 10 
more cities in the next year. But because of the outmoded 
nature of many local cable systems (or “plants,” in the parlance 
of the industry), it could be anywhere from three to seven years 
before cable modem service is offered in your town. “If you live 
in a small town in Colorado or Idaho, don’t hold your breath,” 
says Gary Arlen of Arlen Communications, a research firm 
specializing in new media. He says living in bigger cities is no 


How many years will it take before we’ll get a super-quick Web, delivered by 
cable modem? The answer, our friends, is waiting in the wings. 


customers mean bad word-of-mouth, a high rate of churn, and 
a future of garage sales chock-full of Pentiums with Intel inside. 
Even Bill Gates would cry. 

But what if all those newbies could watch the Web at 
lightning-fast speeds, blazing through sites as if they were 
channel surfing with their television remotes? In fact, what if 
the whole Internet was brought to their computers on the same 
cable that carried their TV channels, with custom content on 
top of that, all at an affordable price (around $40 per month for 
unlimited access)? At a speed 300 times faster than a 28.8 
modem, wouldn’t the whole world want to get wired? 

“What we see as the bigger market for us is someone who’s 
never been on the Net before,” says John Goecke of the 
@Home Network, which (in partnership with TCI) introduced 
its service to residents of Fremont, California, just as ‘Time 
Warner launched its cable modem service, Road Runner, in the 
Akron, Ohio, area. These were just the opening volleys in the 
battle of the bandwidth: within a year, Time Warner plans to 
have Road Runner—complete with cartoon-bird mascot—in at 
least 10 of its cable markets; meanwhile, @Home is setting its 
sights on areas from California to Connecticut. In partnership 
with Comcast and Cox, @Home plans rollouts in select areas 


guarantee, either; it depends on how much updating the cable 
plant needs. But for those few graced with experiencing a 
speedy Web early, the rival services are busy creating a slice of 
the future. And, as we found in separate visits, speed alone is 
not the Holy Grail. 


“™his is our guy,” deputy editor Steve Madoff is saying, as the 


|? 


Road Runner flits across the top of a screen: “Mee-meep! 
Madoff, who has an eclectic background in print, is giving me 
a demo of the Road Runner service in the Time Life building 
in midtown Manhattan. Though the computer he is using is 
not hooked up to a cable modem, but rather to a more generic 
(and slightly slower) T1 cable, he deems it a realistic approxi- 
mation. One of the problems with cable modems is that the 
speed degrades as more people are on the fiber nodes (each 
node services roughly 500 homes); cable was built to send, not 
receive, signals, and only by upgrading the balky cable system 
with fiber-optic wire can cable even attempt to handle an inter- 
active medium. What I am seeing, then, is something like Road 
Runner at prime time. : 

“Speed is a short-term advantage,” says Madoff. “Sooner or 
later, everyone will have speed. All the telcos will provide it, 
@Home will provide it, as will other companies. What will 
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Tomorrow’s Web 


differentiate one 
service from 
another? One will 
be the content, 


the other will be 


the service. We’re 


out to be the 
best at both of 
those things.” 

Years in the 


making, and test- 
marketed first in 


town of 
Road 
Runner appeared 
in the news about 
the same time the 
FCC approved the 
merger between 
Time and Turner. 
With its vast 
information and 
entertainment holdings, Time Inc. had always arrived at the 
online content wars early; now with CNN and company, it had 
added a powerful ally. The bird was ready to do battle. 
Having seen quite a few Web sites piped in on a T1, the 
speed of what Madoff is showing me is not exactly awe- 


The biggest problem so far is the 


Road Runner’s goal: the best content and service. 


contrast between what @Home offers and 
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your average Web experience. 


inspiring, but as the demo ensues and page after page of con- 
tent rolls by, the sheer breadth and depth of the service seems 
remarkable. The structure is sensible: concentric circles of con- 
tent going from the local to the global. Where the “Around the 
Home” and “Around the World” areas draw on a lot of Time’s 
resources (deep databases on gardening and food in the first, 
Pathfinder and the entertainment sites in the latter), the local 
section is just that. “We send some people out [to the local mar- 
ket],” says Madoff, “and they go and evangelize Road Runner.” 
Among the unconverted might be the local government, busi- 
nesses, schools, and hospitals, and for the hard-core heathens— 
those without a Web site—Road Runner will even build one. 

Embedded throughout the service are, of course, plenty of 
Web links, but Road Runner is clearly more interested in cre- 
ating a cozy world in which the local and virtual communities 
interface. Local movie theater listings are augmented with clips 
of the films, while restaurants someday will post menus and 
allow you to order online, according to Madoff (though the 
New Yorker in me wants to know: will they deliver?). 

With the deep pockets of Time Warner to draw from, and 
the Pathfinder site as a cousin in acquisition, Road Runner has 
been able to buy some cool stuff for subscribers. Their version 
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of Bartlett’s Familiar Quotations, for example, can be searched 
not just by keyword and author but also by date, profession, 
nationality, and topic—and it’s exclusive to Road Runner. Ditto 
their version of William and Martha Sears’s The Baby Book; built 
in-house, it features good graphics of “How to Wear Your 
Baby” (pictures of a woman getting an infant in and out of a 
Snugli) that will soon be replaced by video—though to what 
advantage it is hard to say. Video is a big advantage of broad 
bandwidth, but Road Runner has been slow to capitalize on it, 
preferring the conservative approach. 

“One difference between what we’re doing and what 
@Home is doing is that everything you’re seeing is HTML,” 
says Madoff. “No Java, currently. No Shockwave. Nothing 
which is a technology which is not mature yet, or a technology 
which demands a plug-in.” Though the thought that Java is 
“not mature” would have some at Sun spinning in their cells, 
Road Runner knows its audience. “Our service is for people 
who may not ever have used the Web before. We don’t want 
people unhappy, crashing their systems, saying, ‘What am I 
doing here?’ We want it to work.” 

What worked in Elmira was lots of news, starting—again— 
locally. People wanted to know what the weather was going to 
be and who won the college game before they looked in on the 
Tutsis and Hutus. Both local papers in the Akron area can be 
found on the service, as can Time and Money. “It feels like the 
way people will want to get information in the future,” says 
Madoff, with suitable understatement. 

Though Madoff has not seen the @Home service in action, 
he suspects they are going about the same idea differently. 
“As I understand, they are going to be a very elegant front 
end to the Web.” 

“B don’t think that’s such a bad thing to be,” says Richard 

Gingras, VP of programming and editor in chief of the 
@Home Network. Gingras is in New York to present a demo of 
the service at the American Museum of the Moving Image. 
Over breakfast he outlines @Home’s goals as follows: to navi- 
gate, educate, and stimulate. The first two apply to the Web and 
its offerings; the stimulation will come from the network and its 
“media development partners,” roughly 100 content providers 
as diverse as HotWired and The Wall Street Journal. (What these 
partners will be providing—other than what is already available 
on the Web—is still being formulated, though forward-looking 
sites such as Discovery Channel Online will use the platform to 
experiment with a greater use of video and audio.) 

The demonstration of the @Home Experience I receive is 
certainly stimulating. At the company’s headquarters in north- 
ern California, art director John Goecke leads me through a 
forest of media-rich pages. In the Sports area (there are 12 
“guide” pages on the service—editorial content linking to the 
Web), an animated GIF of a bull runs across Dennis Rodman’s 
chest while Evander Holyfield bangs on Mike Tyson’s head. 
The video is close to real time (15 frames a second), and fea- 
tures a parachuting snowboarder in endless free fall, within the 
confines of a beautiful layout. This looks like what the Web 
should be. In fact, the biggest problem so far, according to 
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Goecke, is the contrast between what @Home offers and your 
average Web experience. 

“When we send them out to a site, there’s a bit of a letdown,” 
he says, “because they are not going into a broadband environ- 
ment; they’re going into something set up for dial-up. The sites 
seem pretty flat.” This flat-world problem plagues Road 
Runner as well. “For now, all the Road Runner national con- 
tent from Time Inc. is a nice benefit of the service,” says Sean 
Callahan, VP and executive producer of the group producing 
Road Runner. “But users are spending more of their time surf- 
ing the world, not just the world of Time Life.” 

Like Road Runner, @Home plans to incorporate the local 
communities into the service. There isn’t a lot of community 
there yet—but there isn’t much visible sense of community in 
Fremont, California, either. Located just across the Dumbarton 
Bridge from the ever-expanding Silicon Valley, Fremont (popu- 
lation: 188,000) is halfway between the Central Valley’s techno- 
logical future and its rural past. The new headquarters of Sun 
Microsystems, dubbed “Sun Quentin” by locals because of its 
penal aspect, stands just outside the city’s eastern limits, while to 
the west you will find signs announcing “Pheasant and Quail 
Chicks For Sale.” Chicano low-riders have tagged freeway signs 
beyond legibility, though it was the city’s burgeoning Sikh pop- 
ulation that made headlines with a knife fight last year. It is here 
in “Edge City,” a town of brown hills and gray skies, culs-de-sac 
and prefab housing, that @Home unveiled its service. 

The quality of the local cable service had as much to do with 
the choice of Fremont as its proximity to the company’s head- 
quarters. It was upgraded using existing cable and convention- 
al telephone lines, and enhanced with fiber-optic wire to pro- 
vide the @Home ee (The Internet side of that expe- 

: rience comes cour- 
tesy of an @Home 
innovation: the 
@Home servers 
continually make 
connections to the 
most popular Web 
sites, thus making 
the server-to-server- 
to-server _ transit 
time involved in 
most Internet con- 
nections invisible to the user. The rest of the Web is available 
at only slightly slower speeds.) 

With its techie top-end and fearless use of cutting-edge tech- 
nology, @Home ultimately may appeal to a faster crowd— 
though don’t tell that to Karen Aurelio, one of the first in 
Fremont to subscribe. A suburban mom and housewife who 
supervises her teenagers’ time online, Aurelio also teaches 
Internet courses at the local library and at a nearby Catholic 
school. And though she confounds some industry stereotypes 
of Netheads (she has been online for five years), Aurelio came 
to the Net for a time-honored reason: she wanted information. 

“T have four children and it seemed like invariably on Sunday 
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Fremont residents are the first to enjoy @Home. 


evening they’d say, ‘Oh, yeah, I have a report due tomorrow.” 
We are sitting in Aurelio’s spacious split-level house, nestled 
against the dry hills that ring the town. Kids come and go, 
galumphing up and down the stairs, answering phones and eat- 
ing cereal in the kitchen. Though the family shares the @Home 
service, the computer attached to the cable modem is in her 
bedroom and she clearly considers it her plaything. 

Aurelio flits by the @Home content (so much for stimula- 
tion) to the Web. “The first site I tested was Sun’s because 
I’m quite familiar with how long it takes on a 28.8,” she says. 


For those lucky few experiencing 
a speedy Web early, the two rival services 
are creating a slice of the future. 


“Are you ready?” A click of the mouse and Sun’s graphics fill 
the screen. Ditto the usually slow-to-load Silicon Graphics 
site. “Have you been to the White House? The site, | mean. 
A lot of times I couldn’t get in.” She clicks and we’re there, 
Bill and Al smiling at the gate. “It’s so delightful because it’s 
what you expect.” 

Aurelio does not know anyone in her immediate community 
who shares the service, nor does she think that’s strange. “I 
spend a lot of time on the Internet, but it’s not my whole life.” 

Still, she is someone whose life has been transformed by the | 
Net. “We have a niece who has a very rare disease,” she says. 
“When it was first diagnosed, I did what I always do: jumped 
on the Net to see what’s out there.” She found a support group 
for family members affected by the disease and built them a 
Web site. “And they’ve been finding people all over the world.” 

For all her good works, Aurelio and her family use the 
Net mostly for entertainment. Together we visit a Clint 
Eastwood site and watch Dirty Harry deliver his “do you 
feel lucky” speech, while at the Jerry Rice WWW Page we 
both smile at the sight of our favorite receiver, endlessly 
running. Does her family ever gather around the hearth of 
her PC as one? 

“When the Titanic site was getting a lot of press, we did all 
look at it together,” she recalls. “And when [Hyakutake] 
came through, in our area you couldn’ see it, but the images 
were being sent up that night and we were able to see it 
online.” Local concerns, it seems, occupy another part of her 
life. The Internet is her link to the rest of the world. 

Neither @Home nor Road Runner wants its subscribers to 
drop that link, though they would like them to linger in their 
gardens as they go. But if cable modem technology is bringing 
us a vision of the future, you still need to squint a bit to see it. As 
a similar Internet-via-cable project in Canada, Wave, promises, 
“Tomorrow it’s going to be amazing.” Maybe. In the meantime, 
customers such as Karen Aurelio enjoy their high-speed access, 
so they can quickly see things they have never seen, such as cave 
paintings in the south of France. Those paintings, of course, 
have been there for tens of thousands of years, but most of us 
can only visit them via the World Wide Web. 

It’s just a question of how fast we can get there. ry 
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aces I found interesting,” he 
“Our drinking water has 
contaminated with herbi- 
and nitrites. They have 
pesticides in baby food 
ople are changing the 
of plants, animals, insects, 
ixing up life on Earth as 
e know it. People now have a 
choice between gene-altered and 
pesticide-sprayed food, but can 
pick. naturally grown food 


Love, Food, and Fans 
Diana Rattray (www.ebicom.i 
kitchen/) has found all three o 
Internet. An avid cook, she ha 
surfing for three years, down 
recipes and participating 
related newsgroups and : 
lists. In between, she fell 
with a man she met online, 
moved from New Hampshire 
Mississippi to be with her now- 


fiancé—which is when her Web site, 
Diana’s Kitchen, was born: “T had instead.” This frequently updat- 


some idle time, and .F wanted to add ed page offers everything from infor- 
some new recipes to Am) ll th mation about “choosing and preparing 
* the Web,” she says. dst all the rare fruits (such as cherimoya) and 


“I really enjoyed hoopla, SOmMe. vegetables to how you can farm organ- 
learning HTML, ‘ 


nS 


wee ® 


® 


ically yourself. * 


Q)... 


a challenge at OFCGina ary people ~ 
first, and got very : : Kids: Just Think 
much into mak- are doing “My parents told me my first word was 


SOnxD 


ing graphics for ; ‘Hi’ and my second word was ‘Why,’”” 
extraordinary says Elana Rosen. * 


my pages.” The site 
Inquisitiveness is 


has the feel of a friend’s th ; ngs online what spurred 


personal cookbook; here 
her to create 


you'll find everything from a simple recipe | 
for roasted garlic to the deluxe Opals Peanut Butter the Just Think Foundation 


Cake/Chocolate-Peanut Butter Frosting.” : (www.justthink.org) after years as a 

“I get lots of really te nail from visitors, along with documentary filmmaker. “Our 
recipes and recipe requests,” says Rattray, whose fiancé ‘also goal,” she says, “is to have kids, 
appears on the site. “It’s just a wonderful way—the Web, a as well as parents and teachers, 
home page—to express yourself and share your interests. I understand the influence of media, 


KH e 


#ORe¢ea8 


can honestly say I’ve been touched by the Net.” : so they’ll have a deeper understand- 
: ing of the power of media messages,” 
All Natural, All Digital : from film and TV to the Web and CD- 
For Carpenteria, California-based organic farmer Sal ROMs. “Using the power of media to develop an under- 


Schettino, food on the Internet isn’t about : standing of the media” is the organization’s slogan. The 
recipes as much as it is about changing a : Just Think site is an integral part of the media literacy 
way of life. His Don’t Panic Eat campaign the foundation has been waging in public 
Organic page (www.rain.org/~sals/ service messages for five years. There’s a 12-step 
my.html) is a catchall for information guide for parents on how to use everyday experi- 
about the movement to cultivate ences as lessons in media literacy, and lots of infor- 
foods with no pesticides or preser- mation about the impact of media on kids. Plan- 
vatives: everything you always _ ners of a conference on children in Geneva this 
wanted to know about bugs, edible past fall even found the site and e-mailed Rosen an 
plants, what “certified organic” invitation to speak. “New media is a powerful learn- 
means, etc., but were afraid to ask. ing experience,” she says. “It can provide an opportuni- 

“When the World Wide Web started, I felt ty for greater learning, but it can also provide a stronger 
that other organic farmers would like to visit the same _ link for potentially destructive behavior.” Ba 


—Lisa Napoli 


Has the Net made an impact on you? E-mail us at touched@zd.com. 
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Smart companies now see this as a dollar sign. 


Interactivity isn’t just about cyberspace and 
chat lines. Today, it’s about business. So 
much business, in fact, that the worldwide 
market for Internet products and services 
alone is expected to top $4.3 billion’ in 1997 
— fueled by explosive revenue growth in such 
areas as Internet and Intranet applications, 
network infrastructure, plus hardware and 
software for digital commerce. 


Impressed? Want into the hottest market in 
Information Technology? Then take this as a 
sign to advertise in Interactive Week. We're 
the single source for interactive business 
solutions, with the readership and reputation 
to prove it. So why not-be smart about inter- 
activity and call us at (516) 229-3700. The 
Net result will be more business than you 
can possibly ignore. 


INTER@CTIVE 


*Source: Goldman Sachs 


BUSINESS WEEK. Online business must- 
bookmark, with tips and_ trends; 
derived from the magazine of the 
same name. 

www.businessweek.com 


COSMOPOLITAN. The “Cosmo girl” goes 
cyber with this sexy site, which 
includes information culled from the 


popular magazine plus new, site- 
specific features. Have no fear: 
astrology, bachelors, beauty, and 


advice tips are all here. 
www.cosmomag.com 


ONLINE NEWSPAPER DATABASE. Inkling for 
ink? You won’t get your hands dirty, 
but you will find a searchable database 
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| this 


Each month we send experts in various fields 
to seek out the best the Web has to offer. 
But first, a quick look at what’s hot this month. 


with links to more than 1,500 online 
newspapers worldwide, accessible by 
keyword or country. 
www.mediainfo.com/ephome/npaper/nphtm/ 
online.htm 


Our weekiy bedsideo 
astrologer 
Bachelor 
of the month 


Pies, 
weeks 


{Ef G:ses. weauty, neath and mom... 


TOTALNEWS. News junkies rejoice— 
one-stop source has it all, 
from in-depth coverage to breaking 
news sources. 

www.totalnews.com 


FORUM ONE. Looking to chat about some- 
thing? With the ability to search more 
than 37,000 Web-based online discus- 
sion “threads”—from current events and 
entertainment to sports and society, you 
are unlikely to avoid finding at least one 
subject that floats your boat. 
www.forumone.com 


JOB HUNTING ONLINE. Richard Nelson 
Bolles (What Color Is Your Parachute?) 
brings his job-hunting expertise to 
the Web via The Washington Post's 
CareerPost section. 
www.washingtonpost.com/parachute 


ELECTRIC MINDS. Author and Net guru 
Howard Rheingold’s ambitious attempt 
at bringing online community and 
intelligent discourse to the Web. 
Feed your mind. 

www.minds.com 


FLOPPIES FOR KIDDIES. Rid your desk of 
those unused promotional diskettes by 
donating them to CityLink offices, 
where they will be given to schools, 
camps, or other nonprofit organizations 
that use computers. 
www.usacitylink.com/disks 


FINAL BELL. Want to play the market safe- 
ly? Use USA Today’s “market bucks” 
to invest $100,000 in this simulated stock 
market game. The payoff, however, is 
real: a chance to win $10,000 in cold, 
hard cash. 

www.finalbell.com 


WHOLE FAMILY CENTER. Tired of unrealistic 
Web soaps geared toward the teen set? 
Tune into this odd family drama and 
witness situations such as marital and 
family conflicts, drug abuse, learning dis- 
abilities, and divorce—then (thankfully), 
receive some solid solutions. 
www.wholefamily.com 


BUYER’S INDEX. Armchair shoppers can 
find their size, style, or subject while 
breezing through 4,000 North American 
mail order catalogs and shopping sites. 
www.buyersindex.com 


WORLD VILLAGE KIDZ. Choose your child’s 
age—preschool to elementary or pre- 
teen—then browse through this cute, 
colorful collection of pen pals, puzzles, 
and more. 

www.worldvillage.com/kidz/ 


BASEMENT BARGAINS. Jem Computers 
marks down PCs each week in order to 
move products quickly. After six weeks, 
any unsold goods are donated to charity. 
Can’t beat those bargains. 
www.jemcomp.com/basement 


FAMILY.COM. Oceans of content on edu- 
cating, traveling with, nurturing, and 
feeding both 
children and 
pets. Sponsored 
by Disney, but 
goes way, way 
beyond hawk- 
ing products. 

www.family.com 


ALBATROSS SPECIALTY BOOKSTORES. A 
bookstore focused on titles relating to 
nature and the environment, as well 
as gourmet teas, coffees, and ethnic 
music. Go global. 
www.albatrossbooks.com 


ABOUT WORK. Unfortunately, we’ve all got 
to do it. Here’s a fun, well-designed place 
to find out more about the “W word,” 
with real-world advice on networking, 
career shifts, and job survival for the 
entrepreneur, staffer, or freelancer. 
www.aboutwork.com 


BLOCKBUSTER. Music, books, and video 
seekers can make it a Blockbuster 
browse, day or night, with this site, a 
partnership with Lycos and Starwave. 
Bone up on the classics or peruse new 
releases—soon you'll even be able to 
order without leaving your seat. 
www.blockbuster.com 
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Esquire critic John Mariani sug- 
gests you log on before making 


reservations for Saturday night. — 
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One-stop shopping sites offer 


_ titles galore (and some deliver!) 
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After the big-screen thrill is over, — 


try out the small-screen games. 
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Rave, House & Techno ....... 9 
_ Find a rave near you, or just find 
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‘Whether you're preventing it or 
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ties and other useful software. 
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| KIDS & FAMILY [ee 


Children’s Music............97 
Kid-friendly sites offer samples, _ 


lessons, and a game or two. 


found all the help you'll need. 


This Month’s Contributors 
Susan Borden, Bonnie Burton, Richard Butner, Scott Finnie, 


Dean Foust, David Haskin, Russell Klein, Ellen Schulz, 
Steven Vaughan-Nichols, Tom Watson, Donovan White 


www. yil.com 


GUEST REVIEW 


One of America’s most noted 
restaurant critics, the food and 
travel correspondent for Esquire, 
and the author of The Dictionary of 
American Food and Drink, wants 
you to click before you eat out. 


With the resources of a huge publish- 
ing company that has specialized in 
worldwide travel for decades, the effi- 
cient FODOR’S RESTAURANT INDEX offers 
restaurant guidance for dozens of cities 
domestic and abroad, culled from the 
numerous books written by their 
experts (one of whom is online to an- 
swer individual questions via e-mail). 
The reviews are thorough; give all the 
nuts-and-bolts info on hours, prices, 
credit cards, etc.; and award red stars to 
those “highly recommended” restau- 
rants in each city. Many of the listings 
need updating, but for the most part, 
the selections are sound. 
www.fodors.com/ri.cgi ®*& & + 
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For years, the GAYOT’S/GAULTMILLAU 
RESTAURANT GUIDES have been known 


for their straightforward, often irrever- |. 


ent commentary, and it is all here on 
their Web site, which covers New York 
City, Los Angeles, Chicago, D.C., and 


New Orleans. The — reviews are 


thorough and highly readable, though 
some cities need a big update. In 
addition, this site provides access to the 
Los Angeles Times guide to restaurants 


and this 


southern California, 
also pulls no punches. 
www.gayot.com *&*&#& + 


in 


With UNIONE RISTORANTI DEL BUON 
RICORDO, don’t be put off by the Italian, 
which means Restaurant Union of 
Good Record. The English version of 
this site gives operating hours, phone 
numbers, addresses, and slight descrip- 
tions (albeit written in Italian) on the 
113 restaurants in Italy and 21 in the 
U.S. that belong to this association. 
The organization sets extremely high 
standards of food and service for its 
members, each of which features a 
signature dish on a signature plate you 
get to take home if you order that dish. 
This is as dependable a guide to Italian 
restaurants as anything out there. 
www.pantarei.it/buonricordo/english/ 
home2.htm %&& kx 


Publisher Kerry Tracy was one of the 


Unione Ristoranti lists Italian restaurants 
in Hong Kong, Singapore, and Switzerland. 


first online with a restaurant guide, 
and KERRY’S RESTAURANT WORLD is 
easily the best-looking one out there, 
with a thousand listings, about 85 
percent with color photos. Complete 
menus are given, with prices, and you 
can search by type of food, setting, 
location, or other criteria. Be aware, 
however, that four out of five restau- 
rants listed pay to be on this site, 


and there is no critical opinion offered 


to the reader. 
www.kerrymenu.com ®&*&xx 


As a lavish, extensive food-and-travel 
site, CondéNet’s EPICURIOUS has won 
this magazine’s Five-Star Award. Its 
restaurant coverage, however, doesn’t 
deserve quite so much praise. Condé 
Nast (CondéNet’s parent company) is 
the publisher of Gourmet and Bon Appétit 
and it has used the resources and articles 
of those publications to produce up-to- 
date info and striking graphics on vari- 
ous cities, types of meals (e.g., brunch, 
brew pubs, or holiday dining), and indi- 
vidual restaurants, from down-home 
diners in the American heartland to 
deluxe salons in London and Paris. The 
Essential Restaurant Guide lists the 10 
best in about a dozen American cities 
(and now London) written by experts, 
with an overview of the city’s gastrono- 
my and notes on setting, best dishes, and 
style of service. These reviews are not 
quite as up-to-date as those from the Bon 
Appetit and Gourmet sections, but they 


DineNet is attractive and relatively easy to navigate, but 
it lacks sufficient mention of many prominent eateries. 


are being upgraded this year. 

[Ed. note: Since Mariani contributes to 
Epicurious, Y1L editors ranked the stte.] 
Www.epicurious.com ®**& xt 


Comprehensive? Very. Useful? De- 
pends on what you’re looking for. 
DINERS’ GRAPEVINE lists nearly 8,000 
restaurants, but provides very little 
info for most beyond address, type of 
cuisine, and whether it takes the 
Transmedia Card (a discount dining 
credit card). Most of the listings 
are of middle- or low-end dining 
spots. Not bad, though, for little 
ethnic restaurants and the budget- 
minded traveler. 
www.dinersgrapevine.com ®**&¥s" 


With excellent color graphics and 
relatively quick access, DINENET MENUS 
ONLINE specializes in offering a look at 
the menus of restaurants in 12 U.S. 
cities. There is also an occasional 
photo of the dining room and quotes 
(always positive) from local profession- 
al critics, albeit some reviews date back 
to 1993. Restaurants are invited (at no 


charge) to send in their photos and 
menus, but there is something odd 
about a restaurant site that omits some 
of the most prominent restaurants in 
major cities, including Commander’s 


restaurants 


Palace and Brennan’s in New 
Orleans, and doesn’t list any 
of the hot new spots to open 
in the past three years in 
cities like Atlanta, where 
popular newcomers such as 
Canoe, Villa Christina, and 
Veni Vidi Vici are missing. 

www.menusonline.com ®&+ 7% 


DINING A LA CARD is another 
extensive site—this one list- 
ing 5,500 restaurants—where 
you can get a 20 percent cash 
rebate on your first meal 
when you join and register your credit 
card. Like Diners’ Grapevine, if you are 
more interested in saving some money 
than dining at the best restaurant in each 
city, you will like 
this site. 
www.dalc.com/ 


index.html wkyev 
ZAGAT GUIDES ’ 
have made their \ 
reputation on New (I 


being surveys of 
“frequent diners” 
in 30 American 
cities, broken — 
down into nu- 
merical ratings of cuisine, popularity, 
top bargains, etc. But there is no 
guarantee those who sent in ballots 
and make comments have been to the 
restaurants they rate in the past five or 
10 years, if ever, or that they have 
any taste at all. This is distressingly 
evident in Zagat’s online listings, 
which can be as much as two years out 
of date, praising restaurants that 
closed months ago and chefs who 
left years ago. 
pathfinder.com/travel/Zagat/Dine/index.htm| 
KY 


Click on the city of 
your choice for 
reviews at Gayot’s. 


DINING OUT ON THE WEB is not a site for 
finding restaurants, but rather, a guide 
to myriad restaurant sites and guides. 
It is quite comprehensive, with city 
guides galore, links to listings of sushi 
or vegetarian eateries, 
but recent surfing turned up a high 


| FINDER” 


Feeeon St PICKS 


are most useful when ‘they: come from 


_ = restaurant ‘recommendations 
highly personalized sources, even those 


that. ‘seem ‘downright | ‘quirky. PAUL oe 


KAY HENDERSON’S- 

RESTAURANTS. (www. 2eSS. 
~drmemory/pkrest. html) is the highi 

: ionated reporting of two ebullient Am 

_ who happen to own one of the 

— inns in England—Gidleigh 3 ark 
. and love to eat around ‘the world. They are 
very good with London and wine lists, and 
- they regularly update their visits to the U.S. 
Good, sophisticated companions... a 
_ those looking for kosher eateries around the: 
“nation, — the KOSHER | Pacbewend: 


is krestquery. nimi, while not : as extensive _ 
detailed as | might hope, ‘is certainly de- 
- oe oo ey usal. oy & 


: is full of history, interviews, reviews, and 
— color. photos of. ‘the nation’s diners, and it . 
is an absolute delight....No more. 
- truthfully: named than ERI 
. CRATIC RESTAURANT AND 


| pacs cnisadle’. 2 aid if you wish to know _ 
_ just what you're packing away at America’ s 
fast-food restaurants, check out FOOD 
| (www. olen. com/food/), which ae 
- lists—in avery accessible way—the 
calories, fat content, “sodium, and | t 
- nutritional information on - every chain, . 
from McDonald's to KFC. . 


percentage of sites that no longer 
exist or have changed URLs since first 
listed on Dining on the Web. 
www.ird.net/diningout.html *&y<x%% 
—Original research by Alan Kay. 


www. yil.com 


PHOTODISC 


AMAZON.COM is the heavyweight cham- 
pion of Web bookstores. It carries 
more than a million titles, and if the 
book you want is out of print, 
Amazon.com will try to find it 


9 


although it makes no promises. You 
can search the book database by title, 
author, or subject, and create complex 


Boolean searches. Many _ listings 
contain a synopsis provided by the 
publisher, or reviews by the 
Amazon.com staff and readers (you’re 
invited to add your own). There are 
interviews with well-known authors, 
and Amazon.com can notify you about 
specific book releases. Amazon.com 
discounts most books between 10 and 
30 percent, part of which, of course, is 
negated by shipping costs. 
www.amazon.com kkk 


BOOK STACKS UNLIMITED stocks fewer 
titles than Amazon.com—a mere 


425,000. However, this is a great site 
for book lovers. It has RealAudio 


FEB 1997 YAHOO! INTERNET LIFE 


feeds about new books and interviews 
with authors. Its café holds discus- 
sions about current popular books. 
The only downside is that the dis- 
counts typically are lower than at 
some other online bookstores: usually 
only 15 percent. Book Stacks 
Unlimited doesn’t have that special 
scent, but in many ways it still cap- 
tures the feeling of a good bookstore. 
www.books.com/scripts/news.exe *%& ¥& 4 


LIBERTIES BOOK STORE has a 1.2 million- 
book database from which to search, 
but what sets this site apart is its large 
selection of limited edition and auto- 
graphed books. If you want to fill your 
shopping cart with both an auto- 
graphed best-selling potboiler and a 
$17,500 limited edition of Victor 
Hugo’s works, this is the site for you. 
www.liberties.com *& ky 


BOOKSERVE has about 400,000 English- 
language titles, and also tens of thou- 
sands of books in German, Dutch, and 
Spanish. This site boasts that it ships 


Intertain.com Internet Bookstore offers 500,000 
titles—create a profile of yourself, and books 
can be billed and sent to you automatically. 


books within 24 hours of your ordering 
them, handily beating Amazon.com’s 
two- or three-day wait. This also is a 
good site for those who prefer to listen 
to their books: it stocks about 3,500 
books on tape. What’s missing are 


reviews and news about authors and 
new books. Also, this site doesn’t 
provide many discounts. 
www.bookserve.com ®&*&¥& +r 


LUCKY DOG BOOKS is the digital outpost 
of a used bookstore in Texas. You tell 
it what book (also offered are CDs, 
cassettes, LPs, eight-tracks, and 
videos) you are looking for, and the 
store will respond via e-mail if it is in 
stock. Lucky Dog then can ship it to 
you. If you have books or music to 
sell, you can search its list of items 
that other users want. 
www.cleaf.com/~luckydog/ ®* ¥& sx 


Authors hate being remaindered. 
However, buyers love remainders, 
and you can find them by the thou- 
sands at MAIN BOOKSHOP. Prices 
typically are a third of the original, 
and there are some good books among 
the thousands listed here. This site 
has no search engine, but you can 
browse by category. 
www.mainbookshop.com ®& wy 


INTERTAIN.COM INTERNET BOOKSTORE 
doesn’t offer many discounts and has 
only average turnaround time: two or 
three days for most titles. It does, 
however, have half a million titles 
from which to choose, and a lot of 
news about books and the book 
industry, updated daily. 
intertain.com/store/welcome.html *¥&¥s-r 
—D.H. 
(Original reporting by 7.W. Olsen.) 


BRUCE McBROOM 


The Web won’t bring you buttered 
popcorn, a large soda, and a box of Sno- 
Caps, but then again, its thrill rides live 
on longer than two hours. THE LONG 
KISS GOODNIGHT is a fantastic, detailed 
site full of interviews and storyboards 
that put you in the producer’s chair for 
the Geena Davis/Samuel L. Jackson 
adventure. There are interviews with 
everyone from director Renny Harlin 
(“A couple of lingering shots on an 
attractive woman never hurts a movie”) 
to the stars, eye technician, special ef- 
fects people, gaffer (Yes! Find out what 
a gaffer does!), art director, set dresser, 
and props master. It’s a film buff’s 
holiday—and the interface is great. 
www.longkiss.com/Front.sc/index.html 
KKKK 


It’s getting more common: a Web site 
that is better than the movie. CHAIN 
REACTION was last summer’s science/ 
adventure vehicle starring Keanu 
Reeves and Morgan Freeman. It 
didn’t set the box office on fire with 
its tale of high-tech espionage, but 
the Web site will get your heart 


Play the Eraser game online: read “top 
secret” documents or get a new identity. 


pumping. Be forewarned: it takes 
Shockwave and a bit of bandwidth, 
but it’s worth the ride. The site clev- 
erly allows you to take part in some of 
the movie’s action with a tough-to- 
master video game in which you try to 
prevent a massive energy meltdown. 
And you can play Walter Mitty with a 
peek at some “secret” files. 
www.chain-reaction.com ®& we % 


The Chain Reaction site: prevent a massive 
energy meltdown, or just read about the cast. 


Welcome to M16 HEADQUARTERS, home 
of the world’s most famous spy. This 
site has a license to entertain, thanks 
to a clever layout and design that takes 
you from Q’s laboratory to Ms. 
Moneypenny’s desk, all in the name of 
James Bond esoterica. Q’s Lab—the 
section on Bond’s gadgets—is the 
best. It contains everything from 
lethal watches and famous cars to 
exploding briefcases and the mini- 
helicopter Bond used in You Only Live 
Twice. (Did you know it was armed 
with two machine guns, two rocket 
launchers, two fire throwers, a device 
that creates smoke screens, and was 
based on an actual prototype devel- 
oped by British forces in the 60s? 
Now that’s firepower.) In M’s Office 


you will find 
sections on 
actors, movies, 
henchmen 
(our favorite), 
and __ villains. 
Peek into Ms. 
Moneypenny’s 
Desk for im- 
ages. of “and 
information 
about the bevy 
of famous 


Bond girls. 


Check out the best part of 
the Bond movies (No— 
the gadgets) at M16 HQ. 
www.geocities.com/Hollywood/5727/ 

Kk KI 


The INDIANA JONES ARCHAEOLOGICAL DIG 
is a cleverly designed site that sends you 
out on an expedition with the whip- 
cracking character made famous by 
Harrison Ford. This is a massive cache 
of Indy information, including inter- 
views with Ford and director Steven 
Spielberg, screenplays, and interesting 
details of production for the three 
Jones epics. (You will be amazed to 
learn how miniatures and matte paint- 
ings were used to send a carful of Nazis 
to their fiery deaths in the first picture.) 
The section on fans’ favorite Indiana 
Jones quotes—especially the memo- 
rable “Nazis, I HATE these guys!”— 
stands out. You can even download an 
Indiana Jones cursor for the old PC. 
www.smartlink.net/~deej7/indiana_jones.html 
Kk KK 


“What is it that causes people to 
connect?” asks the cool 2 DAYS IN THE 
VALLEY site, neatly tying an Internet 
metaphor to a story about a contract 
killing gone wrong amid the haze of 


A LINK TOO FAR... | 


The Tarantinoverse 

This altar of worship to Quentin Tarantino 
opens with this Webmaster's urgent plea: 
“Can | have a walk on/through part in your 
next movie, can |? Please, can |? Oh...go 
on...you know you want to!” 
rmd-www.mr.ic.ac.uk/~dan/tarantino/ 
tarantino.html 


www.yil.com 
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Plow through the Indiana Jones Archaeolog- 
ical Dig for screenplays and production notes. 


the San Fernando Valley. Using an 
interactive map that brings users to 
various Valley locations, the site draws 
you into the movie’s world, and, to 
some degree, into the lonely lives of its 
characters. It reflects the movie’s com- 
plex plot, and is a good example of how 
the Web can complement a film story. 
www.mgmua.com/2days/ ®**& * +x 


“Download ‘Pambo’ in action!” is pret- 
ty much the premise of the Web site 
for the movie BARB WIRE (based on the 
comic book). The, er, talents of Pamela 
Anderson Lee are well-displayed 
throughout. ‘True fans will click on the 
unrated version of the movie to capture 
some truly salacious film clips of the 
ample Ms. Anderson Lee. There is al- 
so a great synopsis of the story behind 
Barb Wire, the voluptuous proprietress 
of the Hammerhead Bar and Grille. 
spider.media.philips.com/pfe/barbwire/ 
KKK 


Go ahead, punk: visit The Complete Clint 
Homepage for trivia, sounds, and photos. 
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THE COMPLETE CLINT EASTWOOD HOMEPAGE 
is dedicated to one of the top film stars of 
the last three decades. Visit the Dirty 
Harry section: listen to some spine-shiv- 
ering audio files; read up on Dirty Harry’s 
weapons, partners, and history; and view 
stills from the five D.H. shoot ’’em ups. In 
the Trivia section, don’t miss the list of 
how many people are killed in each of 
Eastwood’s films. A good list of 
Eastwood’ directorial efforts and awards, 
a Clint trivia game, 
and a poll for fans’ 
favorite films 
(When we looked, 
The Bridges of 
Madison County 
was in the top 
five!) complete the 
Magnum Force of- 
ferings. Go ahead, 
make your day. 
www.cadvision.com/ 
eastwood/ kk *& yx 


Lucy Lawless is the peasa 


It's time to “get girl-turned- 
erased.” That’s the 

premise behind this nifty _ site 
promoting ERASER, last year’s thriller 
about the Witness Protection Program, 
starring Arnold Schwarzenegger and 
Vanessa Williams. You type in your vital 
statistics, and receive a new identity via 
the Net. A section on the film’s sketches 
and storyboards was a nice touch. 
www.movies.warnerbros.com/eraser/ 


KH 
Ever since Pulp Fiction, Quentin 
Tarantino has been the darling 


of moviedom’s  guns-and-violence 
genre—and he gets the star, er, God 
treatment at THE SHRINE. There is a lot 
to like about the site, which captures 
the director’s startling and often brutal 
outlook on life. Best are the odd facts 
from Reservoir Dogs: “When the 
captured policeman is getting his ear 
cut off by Mr. Blonde, the camera pans 
to the left and focuses on a doorway. 
Above the door are the symbolic 
words ‘Watch Your Head.’” 
web.syr.edu/~abjornho/shrine.html *¥& 4% + 
—TW. 


rrior, Xena. 


TELEVISION 


Ah, the image of a sword-wielding woman 
warrior! If you’re a fan of the buxom XENA: 
WARRIOR PRINCESS and her mate, 
Hercules, this is a must. Some real-life 
research on ancient Greece is thrown in for — 
good measure. Xena is incredibly popular on 
_ the Net, and there is an array of fan sites, but 
none are as Slick as this official page. We 
especially enjoyed the segment on the 
composer of Xena’s music. 
www.mca.com/tv/xena/ wwe we 


Quick! Get a fountain pen, some — 
chewing gum, your tooth filling, — 
| anda match, and we'll be out of — 
} here in a jiffy! Yes, its MAC- — 

GYVER, the 80s master of low- 

tech high-tech. This thoughtful 
fan site has the theme song, an 
episode guide, a FAQ, some fan — 

fiction, and a list of the famous 

MacGyverisms, including the one — 
‘where MacGyver makes a heli- 
copter from construction debris. — 

www.cjnetworks.com/~mkelley/ 
maccywei kwh ss 


A well-designed site for KNIGHT RIDER 
includes a FAQ and the inside story of the 
80s series about the sleek talking car and 
the secret agent. _ 
www.wpi.edu/~rebezar/knight.html we & & 


The official site of BAYWATCH, America’s 
favorite outdoor adventure and jiggle show, 
includes lots of clips, a profile of David 
Hasselhoff, episode synopses from all 
seasons, and lots of photos of swimsuited — 
beauties. Some of the facts are simply stag- 
gering (and we're not talking measurements, 
either): Did you know that “Baywatch” airs. 
in more than 110 countries? 
baywatch.compuserve.com + xr 


We pity the fool who doesn’t check out THE 
A-TEAM HAWAII HOMEPAGE for everything 
on Mr. T’s B.A. Barracus and all the guys 
from the classic bang-and-smash 80s se- 
_ries. There’s info about the soundtrack, a 
newsletter, an episode guide, and images. 
www.poi.net/~dcover/ * wt + 
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Throwing a small party is no big deal. 
Throwing a rave for a few hundred of 
your dance-crazed friends can be 
more difficult. Learn all the nuts and 
bolts at HYPERREAL, from DJs to secu- 
rity guards, “smart bars” (no alcohol) 
to window coverings. Look up raves 
in your area in the Global Rave 
Informational Database or add an an- 
nouncement about one on the bulletin 
board. Make sure to drop by the 
archives for an interview with Richard 
James, aka eccentric artist-cum-idiot- 
savant rave DJ Aphex Twin, whose 
remixes include playing with sandpa- 
per and food mixers. An archive called 
Hold Your Own contains stories 
and reviews of what the average 
promoter goes through to make 
sure everyone is happy. 

www.hyperreal.com **%&%&*& 


Check out DIY at Hyperreal for the best 
advice online on how to throw your own rave. 


With so many pages full of informa- 
tion, NIRVANET won’t leave you unful- 
filled. Think of Nirvanet as your en- 
cyclopedia on music, DJs, rave flyers, 
and everything you have ever wanted 
to know about techno music and cy- 
berculture. But it’s more than that: it’s 
a virtual tour de force. Click on Radio 
to listen to unique sounds on the 
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NirvaNet—the authority on techno music— 
is also available in Spanish and French. 
Nirva “jukebox,” or visit the Techno 
Spatial Ballroom. If you have the 
technology, join in the daily CU- 
SeeMe conference with fellow travel- 
ers in Finland and France. You will 
need to load some plug-ins to keep up 
with this fancy footwork, so stop by 
the Tools page first. 

www.nirvanet.com %¥% %& %& 


You only have to listen once to levi.com’s 
FLY ZONE to understand why DJs enjoy 
being vinyl-spinning artists. Dancers are 
at the mercy of the transition from one 
song to the next, and it’s up to the DJ to 
listen for a parallel beat. Read interviews 
with DJ Emma and DJ La Di Da. 
www.eu.levi.com:80/fly-zone/vol1/iss2/ 
KKK 


Relive the history of The Prodigy, 
from its humble beginnings as a DJ 
and three go-go dancers to a chart- 
busting techno band at THE PRODIGY: 
EARTHBOUND CENTRAL. 
indigo.ie/~eblanadd/prodigy/ ®**&& x 


When brothers Phil and Paul Hartnoll 
of ORBITAL play records, they make 
beautiful electronic music together. 


Find out what all the buzz is about in 
the News section, or visit the 
Merchandise area to order a custom- 
designed Orbital tank top. 
www.rise.co.uk/orbital &%& & + 


Don’t know the difference between 
dance and trance? Have trouble keep- 
ing up with the speed of jungle? Find 
out all you will ever want to know about 
rave sounds at THE MUSIC CONNECTION, 
where you will find links to everything 
from ambient to hard-core techno. 
www.finet.nl/~Ostuyver01 %&& #& +r 


Take an informal tour within the 
world of techno at the MIXMASTER 
MORRIS’ GUIDE TO THE TECHNOCRACY. 
New fans will like the extensive link 
list to the best rave sites online, with 
an admitted bias toward smaller 
labels. You also can sign up for mail- 
ing lists to talk with ravers in 
Australia, the United States, and 
England. A great starting point. 
www.southern.com/MMM/technomusic/ 
techno.html *¥& Is" 


If you are in London and you want to 
rave until the 
sun comes up, 
CLUBIT UK tells 
you about the 
clubs worth the 
cover and the 
ones to avoid 
like a bad disco 
hangout. Read 
complaints 
about clubs 
from ravers or talk to the club kids in a 
heavily trafficked forum. 
www.0171.com/ciuk/index.html *®& ts 


Levi.com’s Fly Zone, 
Respect: “Rave is an 
expression of our times. ” 


alt.rave 


alt.music.techno 
uk.music.rave 
alt.music.makers.electronic 
rec.music.hip-hop 
rec.music.funky 
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For sheer quantity of tricks, the hands- 
down winner is INFOSPACE’S PEOPLE 
SEARCH. Similar to other online white 
pages, you type a person’s name (and 
city and/or state of residence, if 
you know it) and 
get a list of names, 
phone numbers, 
and street address- 
es. But this site 


residence, WorldPages automatically 
draws a map of its location. Its key- 
word queries let you search for specif- 
ic types of businesses, such as Japanese 
restaurants in Billings, Montana. We 
found, however, that such searches 
often listed businesses that were only 
tangentially related to our keyword. 
WorldPaces 
doesn’t list e-mail 
addresses or offer 
gimcracks (such as 


7 : an “autodialer”), 
also features a cool ee but 46: ise sal 
“autodialer” func- WORLD P, AGES the most thorough 
tion: Clicking on a re te = , eh. site for finding 
found phone num- ~? ie” 0a , businesses all over 
ber down oads and World’ SIC Search Link to Us! the world 
plays the dial-tone | Directories www.worldpages.com 
your phone’s | #2 : \ . 
mouthpiece in “i eee ees sae | BIGBOOK doesn’t 

AboutUs... Travel& News & 


front of your PC 
speakers dials the 
number for you. Click on a found ad- 
dress and you will see a street map with 
the location pinpointed. Nearby busi- 
nesses are listed so you can go out for a 
bite after you get where you are going. 
You can look up e-mail addresses here, 
too, and it will launch your e-mail pro- 
gram with the person’s address in the 
“To:” slot. There are business listings 
here as well, but they don’t perform as 
many tricks. Our only gripe is that you 
must go through too many pages before 


you find e-mail addresses. 
206.129.166.101/people.htm! sexe 


While WORLDPAGES isn’t fancy, it 
claims to have 170 million personal 
and business listings worldwide. 
When you find a U.S. business or 
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Places 


have the worldwide 
sweep of World- 
Pages, but you can store business list- 
ings you find in your personal, 
password-protected address book. 
Another potentially useful feature is 
that you can rate what you like and 
don’t like about specific businesses so 
others can read your review. This will 
be highly useful when enough people 
participate. BigBook also draws maps to 


Business 


AT&T’s Specialty Directories: find 
toll-free numbers for travel or gifts. 


Within Travel on 


ditect yous. 16 
found businesses. 
www.bigbook.com 

kkk 


Sometimes you 
just, Have 
stop searching in 
cyberspace and go someplace in the 
real world. When that happens, check 
ZIP2 for not only addresses, phone 
numbers, and maps, but also door-to- 
door directions for getting there. 
Even more interestingly, it will show a 
list of similar companies within the 


area. However, it only provides these . 


directions for about half the states. 
Www.zip2.com % wwwx 


Want to save a buck by using a 
toll-free number? The simplest way to 
find it is the AT&T TOLL-FREE INTERNET 
DIRECTORY. It found toll-free numbers 
for all the companies we asked for, 
although it often only provided one 
such number—usually the main 800 
or 888 number—even if the company 
had many. Still, we found this site 
fast and simple. 
www.tollfree.att.net/dir800/ *&%¥& w+ 


You finished that thank-you note to 
Aunt Millie, you have her street 
address but—dang!—you can’t find 
her zip code? Those well-adjusted 
folks at the U.S. Postal Service have 
the answer: USPS ZIP + 4 CODE LOOKUP. 
Enter the street address, city, and 
state and—voila!—the Postal Service 
comes through. 

www.usps.gov/ncsc/lookups/lookup_zip+4.html 


The e-mail address 
finder at YAHOO! is 
faster than Info- 
Space’s. Click on 
an address and it 
automatically loads 
your default e-mail 
software with the 
address in the “To:” 
field. On the down- 


side, searching for 


AT&T’s Specialty 
Directories, you'll 
find tips, maps, 
weather, parks, etc. 
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common names can cre- 
ate a long list and Yahoo! 
provides no help, such as 
listing each person’s city, 
to determine which Susan 
Smith or John Jones is 
the right one. /Ed. Note: 
YIL és a Ziff-Davis publica- 
tion in partnership with 
Yahoo!. In cases like this one, 
ratings are decided indepen- 
dently by the reviewer.] 
www.yahoo.com/search/ 
people/email.htm| **& wr 


PHONEBOOKE doesn’t have its own search 
engine, but it does provide a convenient 
all-in-one-place front end to the better 
people- and business-finders on the 
Web, most of which are described else- 
where in this review. After you launch 
the search from Phonebooke, it dis- 
plays the site you are searching in a sep- 
arate frame. You can also plug in a 
phone number here to find its owner. 


www.phonebooke.com *#& wr 


Are you stuck with balky hardware or 
software and the vendor didn’t include 
a phone number in the documenta- 
tion? Jump to CNET’S PRODUCT FINDER 
for its still-growing list of high-tech 
companies. We didn’t find listings 
for many smaller companies, but if 
you need to track down a software or 
hardware vendor, this still is a 
good place to start. 
www.cnet.com/Product/?ctb.prod ®*#&¥rr~ 


Click on the city you want on the Zip2 Interactive Map, and find 
businesses listed by category—or “zoom in” for a closer look. 


Trying to find Aunt Millie’s hot new 
Web page? Your best shot is 
WHOWHERE?. In our tests it missed far 
more personal pages than it found, but 
it is still the best personal Web page 
finder we came across. Handily, 
WhoWhere? affixes keywords to each 
page it lists and you can search on the 
basis of those keywords. Also, it pro- 
vides fast access to those currently on- 
line with two popular 
Internet phone systems 
Microsoft’s NetMeeting 
and Intel’s Internet 
Phone. If you use that 
software and click on 
a listed person’s name, 
you automatically con- 
nect to them. 


homepages. 
whowhere.com eke 
Speaking of Internet 


phones, FOUR11 doesn’t 
have the fancy maps and 
other niceties, but it 
does have the most 
thorough listing of 
Internet phone users. 
Besides those currently 
connected to NetMeeting and 
Internet Phone, it has live listings for 
current CU-SeeMe and Connectix 
VideoPhone users. It also has 
thorough white page listings and 
e-mail address search facilities, but 
doesn’t provide tools to ferret out 
which specific listing you want 
when it finds many. 


www.Four11.com *#&¥ry%r 


A law of nature is that 
when you write some- 
body’s phone number 
on a scrap of paper, 
the area code some- 
how disappears. When 
that happens, go to 
990-1212. It gives you 
an area code if you 
enter a city or state 
and includes country 
codes for you interna- 
tional jet-setters. You 


won't need this site often, but when 
you do, you'll be glad you have it 
bookmarked. It also serves as a front 
end for e-mail and phone number 
searches using some of the other 


services described in this review. 
www.555-1212.com *wxk ry 


In most ways, YELLOW PAGES ONLINE 
is useful but mundane—you search 


and it returns 
a list of found 
businesses. But 
it does have one 
neat and poten- 
tially useful 
trick, though: a 
search for the 
companies that 
produce specific 
brand names. 
Alas, this is a 
good idea that 
is poorly execut- 
ed. Searches for 
what we consid- 
ered well-known 
brands (such 
as Rice Krispies) 
turned up 
nothing. When the developers make 
the brand search capabilities useful, 
it will be a great site. 
ypo.com/search/ypocomp.htm * wk y+ 
We’re all busy people, which explains 
why mail-order catalogs have become 
so popular. But how do you find a 
catalog for, say, bird watching sup- 
plies? CATALOGLINK is a useful idea that 
needs to be fleshed out a bit. It 
enables you to sign up for dozens of 
catalogs in many categories. The 
only problem is that there aren’t 
enough catalogs listed—only a few 
dozen when we looked. 
cataloglink.com ®& y+ 
alt.missing-adults 
alt.missing-kids 


www.yil.com 


With a nod to the folks who first declared 
that not all Web sites are created equal, we 
present some of their more creative spawn, 
whose criteria go far beyond “cool.” 


The __ original 
and still the 
best, COOL SITE 
OF THE DAY is 
more than a 
mere list of 
Hoes. it 4s 
required daily 
reading for 
anyone __inter- 
ested in keep- 
ing up with what’s happening on the 
Web. Even if you don’t agree with the 


Coolness think. Newbies might 
want to check out the archives 


one-sentence review. There are also 
links to other Web sites for geeks. If 
you are not sure whether you qualify, 
follow the link to the online Nerdity 
‘Test, then come back to Geek Site of 
the Day so you can find “Death 
by Pong.” 

www.owinet.rice.edu/~indigo/gsotd/ ® &*& 4° 


The SHORT ATTENTION SPAN SITE OF THE 
WEEK is part of. the Centre for the 
Easily Amused site, a great place to 
look for a quick laugh. No commen- 
tary graces this page other than a silly 
Java applet, but the folks at the CEA 
have a knack for picking the wackiest 
sites. Hey, they found the Psychic Ant 


THE Unt, 


Ae" 
mS 


ae 


oa +76] do 
FLL On 6 <Zii- 


= 


as “egotistical” and then archived. Still, 
it is fun to take a tour of the sites listed 
here. Most honoree pages are from 
people who think they’re “all that 
and a bag of chips,” although some 
sites are really more extroverted than 
strictly egotistical. 

www. bibiana.com/ego.html ®**&¥s 


JAZZ SITE OF THE WEEK points to any 
and all Web sites relating to jazz. 
‘Traditional, bop, free, contemporary— 
they’re all covered here equally, with- 
out prejudice. The types of sites rec- 
ommended here are varied, too—some 
cover jazz musicianship, others cover 
listening to jazz, still others are 
archives of jazz photography or sound 
files. Each of the sites is briefly 
reviewed, so you will know what you 


COOL PET SITE OF THE DAY is part 


picks, it is worth knowing what the : . are going to get before you get it. 
original Arbiters of Online ll, (4 i} \a WS, www.jazzheads.com/site/ ®&¥<+r 


for a taste of the hip- 
pest stuff in Webland. 
These people now also 
give out a Cool Site of the 
Year Award. Check out 
the profiles on the nomi- 
nees for this award and for others such 
as Cool Web Designer of the Year and 
Personal Web Site of the Year. 
cool.infi.net Kk we 4 


At GEEK SITE OF THE DAY, the motto is: 
“Because I’m a loser, and you are too.” 
If your personal heroes are quantum 
physicists rather than sports figures, 
then Geek Site of the Day is for you. 
The sites recommended cover both 
geek culture (Geek Light Bulb Jokes, 
Guide to “Babylon 5” Aliens) and 
nuts-and-bolts issues such as TCP/IP 
networking and robotics, each with a 
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Pharm and the EVIL Little Brother 
Excuse Generator, didn’t they? 
www.amused.com/sass.html ®*&%¥ yr 


Like too many of “the rest” of these 
sites, EGOTISTICAL SITE OF THE WEEK 
doesn’t include commentary on its 
recommendations; they’re just branded 


CRAYON’S COOL ‘COOL SITE OF THE DAY’ 
SITE OF THE DAY spoofs the whole “cool 
Site of the day” concept. Ba-dum-pum. 

Crayon.net/about/cool.html) = 


of the Acme Pet: Guide to 
Pets on the Internet. Dogs, 
fish, cats, guinea pigs—all 
types of pets are covered, 
and the sites range from 
home pages for Fido to 
large pet-supply companies. 
www.acmepet.com/common/cool_pet.html 
KK 


With past honorees including 
SurgiNet and Prostate Online, THE 
COOL MEDICAL SITE OF THE WEEK isn’t 
the best browsing spot for hypochon- 
driacs. It is another site with good 
focus on the topic at hand, but little 
in the way of review or explanation 
of its picks. 
www.maxface.com/~wced/cmsotw.html 
KIT 


ASSOCIATED PRESS 
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All these sites update the news at least once 
a day. We give special emphasis to those 
that update even more frequently. 


CNN INTERACTIVE 
is the champ 
when it comes to 
depth, though it 
lacks the sheer 
quantity of the 


CNN Interactive offers 


in-depth news features Yahoo! Reuters 
and special reports. News Summary 
(see below). 


Each of CNN Interactive’s sections, 
such as news, sports, and entertain- 
ment, has between five and 10 current 
stories and roughly double that number 
of previously run stories. The writing is 
bright and thorough, and you will find 
in-depth special reports on the most 
attention-grabbing stories of the day. 
CNN updates this site regularly 
throughout the day. 

Www.cnn.com ®& wx 


In terms of quantity of frequently 
updated news, nothing matches YA- 
HOO! REUTERS NEWS SUMMARY. Plenty 
of sites offer Reuters’ stories, but 
none offer as many. Besides the top 
national and international stories, 
there are links to sections containing 
business, sports, entertainment, 
health, political, and high-technology 
news. Each section has about 10 
current stories plus several older 
stories. While the general news 
stories are updated roughly hourly, 


alt.current-events.usa 


the more specialized typically are up- 
dated only two or three times a day. If 
you don’t find specific news you want, 
there is a search engine. /Ed. Note: 
YIL is a Ziff-Davis publication in 
partnership with Yahoo!. In cases like this 
one, ratings are decided independently 
by the reviewer.] 
www.yahoo.com/headlines/news/ 
summary.html %&¥&w&¥ 


For those who prefer quality over 
quantity and constant updates, THE 
WASHINGTON POST’s site has evolved into 
a true winner. From the handful of top 
stories on the home page, you can jump 
to specific sections to read more stories 
and click on an icon for more stories still 


The Weather Channel updates its maps and radar every 
half hour—or visit Hows and Whys for “lingo” and history. 


from the print edition. The reporting is 
knowledgeable and thorough, with an 
emphasis on national events and 
particularly those that occur in the 
Washington, D.C., area. 
www.washingtonpost.com ®*%&% ¥ 


For business news, THE WALL STREET 
JOURNAL INTERACTIVE EDITION is without 
peer. This subscription-based site ($49 
per year, $29 for print subscribers) has 
most (but not all) of the print edition’s 
content, plus a few extras. For example, 
unlike the print edition, you can get live 


The Sci-Tech page on CNN Interactive is full of 
space travel and Internet-related news stories. 


securities quotes and view briefing books 
for businesses that include recent news as 
well as market-related information. But 
what makes this site so attractive is The 
Wall Street fournals famous combination 
of expert in-depth business news cover- 
age and its entertaining yet insightful 
features. There are relatively few updates 
to this site during the course of the day. 
WWW.wsj.com www ¥ 


Nobody does weather like the WEATHER 
CHANNEL. These people are positively 
obsessed. If you want the big weather 
picture (such as, “Rain in the 
Northwest, sunny in the 
South”), you can get it from 
the home page. If you want 
weather maps and radar, this 
site has ’em by the train 
load—and they are updated 
every half hour. It also pro- 
vides local weather reports, 
updated throughout the 
day. This is more than a 
useful site—it is also fun, 
although it is pokey with a 
modem connection. 
www.weather.com wt 


There are a lot of sites trying to knock 
it off its perch, but ESPNET SPORTSZONE 
remains the reigning champion of 
sports news. Beyond the front page, 
which is updated throughout the day 
with the top sports stories, there is 
great depth about all popular sports. It 
includes interviews, features, and even 
live feeds of certain news events, such 
as press conferences. For an extra five 
bucks a month, you get columnists such 
as Dick Vitale and more in-depth 


www. yil.com 
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information about teams and players. 
espnet.sportszone.com * ww x: 


THE NEW YORK TIMES ON THE WEB mirrors 
the print edition’s strengths and weak- 
nesses. Each day, it pro- 
vides a generous supply 
of national, internation- 
al, sports, business, and 
other news from the 
print edition. As you 
would expect from this 
august news organiza- 
tion, the articles are ex- 
pertly written—there is 
no finer reporting on 
the Web. However, like 
the print version, The 
Times site is ugly and 
frustrating to navigate. If that doesn’t 
bother you, and if you don’t need con- 
stant news updates, this site offers justifi- 
ably legendary daily journalism. 
www.nytimes.com * wes 


CNNFN (the financial network) doesn’t 
have the depth of The Wall Street 
Journal Interactive Edition, but it does 
feature solid business reporting and 
is updated more frequently. Like The 
Journal, it is a good resource for 
investors, with tons of company infor- 
mation and securities quotes. It also 


@vertisement 


> Tired of the 
frustruation of 


satel 


Find out the stats on 49ers QB 
Steve Young—and everyone 
else—at ESPNET SportsZone. 


has features about cutting-edge and 
other interesting businesses. 
www.cnnfn.com wikis 


YOUR HEALTH DAILY has little of its 
own content, but has tons of health 
news articles culled from many 
sources. As research results are re- 
leased and __ break- 
throughs occur, this is 
a one-stop source of 
health news. The site is 
updated constantly. 
yourhealthdaily.com 
KKK 


‘Trying to understand 
the latest congressional 
debates? The best site 
for political news is 
POLITICSNOW. Updated 
daily, this is a collabo- 
ration of well-known news organiza- 
tions such as Newsweek, the Los Angeles 
Times, and ABC News. The reporting 
is concise, thoughtful, and thorough. 
Www.politicsnow.com *® wr 


“ALLSPORT | 


MR. SHOWBIZ is updated daily with 
about a half dozen of the hottest 
movie, television, and music news tid- 
bits, along with some celebrity gossip. 
However, its focus is more on celebri- 
ty interviews, entertainment reviews, 
and features. As such, it is the 
most broad-ranging entertainment 
site on the Web, but it 
doesn’t have much 
breaking news. 
www.mrshowbiz.com 
KKK 

—D.H. 


— finding an 


apartment? 
Need to 


CNN Interactive’s World News 
section is updated throughout 
the day with breaking stories. 


“ advertise your 


- vacancy? 

Rent Net's 
easy-to-use na- 
tional database 
is visited 

by over 150,000 
people monthly. 
415-749-6447 


http://www.rent.net _ 


OTHER WAYS TO GET 


BREAKING NEWS 


_ Some news junkies would prefer to listen to 


news radio all day, which is impossible in 
many offices. There are, however, other 
ways to bring breaking news to your desk- 
top without taking time away from your job 
to use your trusty Web browser. 


PointCast Network is freely downloadable 
software that delivers “channels” of nation- 
al, sports, and weather news, along with 
information about specific companies. You 
tell it how often you want it to gather this 
data from the Web, and it works in the back- 
ground while you do other tasks. You read 
the news either within the PointCast inter- 
face or as a screen saver. It is a memory pig, 
but very handy. 
www.pointcast.com 


Off-line browsers use similar technology, 
which periodically downloads Web pages 
you specify. You could instruct the off-line 
browser, for example, to download some of 
the sites in this review every hour through- 
out the day. Then, at your leisure, you view 
the pages in your Web browser. We 
know of one free product of this sort 
FreeLoader—and many others are 
available commercially. Like PointCast, 
FreeLoader is sponsor-supported. 
www.freeloader.com 


If you really, really need a radio news hit, 
check some of the sites that use RealAudio 
for news feeds. National Public Radio makes 
some of its most popular programs, such as 
“All Things Considered,” available, and ABC 
provides hourly news feeds. You can access 
both from the RealAudio Web site. You will 
have to download the free RealAudio player 
there in order to listen. 

www.realaudio.com 


WIN 
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Nearly 300 banks have opened “cyber 
branches” that allow you to dial in to check 
balances, pay bills, transfer funds, and 
apply for loans, and many now are making 
those services available via Internet connec- 
tions. In fact, about the only thing you can’t 
do now is withdraw cash from your PC. 


Is it any surprise that the most Web- 
wise banks are from Silicon Valley? 
WELLS FARGO offers the same _ basic 
e-banking functions as its crosstown 
rival, Bank of America. But unlike B. of 
A., Wells also lets you download your 
account history directly from its Web 
site into Quicken, Microsoft Money, or 
a spreadsheet (B. of A. requires you to 
dial into a separate number for this). 
Wells also lets you order traveler’s 
checks, cashier’s checks, or foreign 
currency with a few clicks of the mouse. 
Still in school? Wells allows you to 
check on student loans and financial aid 
while allowing your financial aid admin- 
istrator to reissue a loan check or, alas, 
notify the bank of a loan cancelation. 
www.wellsfargo.com * ke» 


San Francisco-based BANK OF AMERICA 
lets you not only pay bills, transfer funds, 
and apply for a mortgage online, but you 
also can check the value of your home by 


* 


Bayshore Trust’s pitch: “A home of your own is everyone’s sweetest 
dream. Make it even sweeter with a mortgage from Bayshore Trust.” 


Bank of America offers a daily Money Tip on its 
home page, along with easy links to the rest. 


tapping a database that lists recent home 
sales in your area. B. of A.’s Web site 
sports a Build Your Own Bank feature 
which asks you to describe your interests. 
On later visits, you can go to a personal 
page featuring money tips, news, and 
links to tools and services that fit your fi- 
nancial profile. Bank of America charges 
$6.50 per month for online access after 
three months, and $5 per month for 
unlimited bill-paying; sign up for direct 
deposit of your paycheck, though, and 
the bank waives both fees. Watch this 
site, because B. of 
A. is also part of 
a group of banks 


developing the 
technology _ that 
one day will let 

AIR you speak to 

“SAVINGS a teller through 
a video link. 
www.BankAmerica. 
COM Kw Kt: 


When you call up SECURITY FIRST 
NETWORK BANK’s home page—which 
can take forever, given the elaborate 
artwork—you see a lobby that leads 
you to teller windows and the presi- 
dent’s office. Right now, that is as 
close to an actual lobby as Security 
First has, given its distinction as the 
first Internet-only bank. The e-bank’s 
low overhead enables it to pay high 
rates on CDs and provide free check- 
ing and bill-paying for a mere $100 
deposit. But Security First doesn’t 
have its own ATMs, and with many 
banks now charging outsiders up to 
$1.50 for each trip to their ATM, you 
can get soaked each month just pick- 
ing up a little pocket change. To its 
credit, First Security provides a list of 
banks around the country that still 
don’t charge to use their ATMs. 
www.sfnb.com ews 


BAYSHORE TRUST COMPANY, based in 
Toronto, promotes itself as the first 
financial institution anywhere to accept 
applications for loans of up to $15,000 
via the Internet. In fact, it promises to 
give most folks a thumbs-up or down in 


as little as 60 seconds—but you have 
to live north of the border to qualify. 
Bayshore’s surreal graphics, with bank 
vaults floating dreamily underwater, 
left us a little seasick, however. 
www.bayshoretrust.com ®& tr 


Any bank employing actor Pat Morita 
as its pitchman has to be more than just 
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www.yil.com 


a bunch of stuffed shirts. Morita guides 
you through FIRST HAWAIIAN BANK’s 
Web site, where you can apply for its 
Hawaii Advantage credit card, though 
the bank’s bill-paying services still are 
available only via dial-up connection. 
www.fhb.com ®& +r 
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While SALEM FIVE CENTS SAVINGS BANK 


doesn’t offer online banking yet, it does 
offer special Web-user-only rates on 
some CDs. The Massachusetts bank 
also offers an e-coupon on its site 
good for $100 off the closing costs of a 
mortgage for home-buyers who apply 
via the Net. And for those who dream 
of summering at the Cape, Salem also 
links to another site that lets you search 
listings for vacation rentals, as well as 
homes for sale, across New England. 
www.salemfive.com ® & x7 


Not only can you bank at the 
Rockefellers’s bank, but you also can 
share their affection for fine art. CHASE 


You'll find all the trimmings of a festive bank 
lobby—but no lines!—at Security First Network. 
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WEB-SAVVY FINANCIAL SOFTWARE 


Until now, you had to be a glutton for pun- 
ishment to use a home-budgeting program 
such as Quicken or Microsoft Money, which 
required you to tediously record every 
check and charge card transaction into the 
program. But the Internet is changing that. 
Now, with a few clicks of your 
mouse, you can painlessly 
transfer data from your 
bank’s Web site into 
Quicken or Money, * 
which then convert 
the data into a detailed 
accounting of your finances. If you 

just want a checkbook program, Microsoft 
Money will fit the bill. But if you are looking 
for a financial planning package, Quicken 
may be your best bet—as soon as it comes 
into the Internet era. 


A latecomer to the budgeting software biz, 
Microsoft is making up for lost time. Its new 
Microsoft Money 97 program not only sup- 
ports Quicken’s widely accepted QIF standard 
for electronic financial connections, but also 
uses Microsoft's new Active Statement 
Technology. The difference isn’t trivial: 
Quicken’s cranky old QIF format, which still 
requires a dial-up connection, takes more 
Steps to download account data from your 
bank, and if you update your account fre- 
quently, there is a chance you'll get duplicate 
entries. By contrast, Microsoft’s ACT standard 
allows banks to transfer data seamlessly and 
post transactions in real-time via the Internet, 
while transactions via Quicken generally are 
posted the next day. The new version of 
Money also sports a revamped interface and 


MANHATTAN’s Web site doesn’t yet allow 
online banking—you still have to use 
a dial-up connection to access your 
account—but it does allow you to view 
holdings from the bank’s 15,000-work 
collection of art. But online banking 
with Chase isn’t free: The $2.95 month- 
ly fee is good for only 12 dial-up ses- 
sions. The bank charges 50 cents for ad- 
ditional sessions, and for each bill it pays 
electronically. Hey, the Rockefellers 
didn’t get rich by giving things away. 
www.chase.com w¥or5" 


new automation features that let you set up 
and then navigate the program more efficient- 
ly. It is also easier to switch between the on- 
line banking screen and electronic checkbook 
register. Money still lacks Quicken’s robust 
financial planning capabilities, but its jump in 
Internet banking makes it the program 
to beat, if only for now. But don’t 
take our word: you can 
were COWNlOAd a 90-day 
..// trial version _of 
Money97, or just walk 
through an_ online 
demo, at Microsoft's Web site. 
www.microsoft.com/moneyzone/ 


Microsoft has raised the stakes for Intuit, the 
makers of Quicken, but perhaps not for long: 
Intuit promises it is soon to release a new 
data-transfer standard of its own, called 
OpenExchange, that it vows will allow you to 
exchange data files not just with your bank via 
the Internet, but in time with your financial 
planner, accountant, and attorney. If Intuit 
delivers as promised, that will make its new 
Quicken 6 for Windows the perfect home- 
budget program. Some changes to the new 
version may force long-time users to relearn 
the program, but in time they will agree that 
it is easier to navigate from one part of the 
program to another. And Quicken has beefed 
up its strong advice features, with improved 
audio and video tips on the Deluxe CD-ROM 
version. What’s more, Quicken 6 now lets you 
export data to other Intuit finance programs, 
such aS Quicken Family Lawyer, Quicken 
Financial Planner, and Turbotax. 
www.intuit.com 


Given how FIRST UNION rushed to 
trademark the term “cyberbanking” 
last year, you would expect the big 
East Coast bank to be on the cutting 
edge. But First Union appears to be 
lost in cyberspace: The bank only lets 
you gather general bank information, 
as well as job listings, make a credit 
applications, and read the forecasts 
of its staff economists. What’s the 
holdup, guys? 

www.firstunion.com * x15" 
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What makes ESPNET SPORTSZONE the 


top megasite in college hoops coverage 
and a hair’s breadth better than the 
impressive SPORTSLINE USA? One word: 
personality. Sure, the $40/year ESPNET 
has the requisite daily news, features, and 
stats, but it also feels like a place. The 
schmoozing on the chat board is fast, 
furious, and fun, with literally hundreds 
of posts per hour. If you are a glutton 
for punishment, there is even a Dick 
Vitale column, baby! One caveat: unlike 
Sportsline, ESPNET has no direct link 
to the women’s game from the main 
college hoops page. 

espnet.sportszone.com **&& 
www.sportsline.com 
KKKI 


AUDIONET provides live 
RealAudio broadcasts of 
dozens of college games 
from 23 conferences, 
with a big emphasis on 
the women’s game. It is a 
must for any serious fan. 
Jump to schools’ individ- 
ual home pages from 
here for stats, player 
profiles, and records. 

www.audionet.com/schools/ 
basketball.htm **&%& 4% 


THE COACH’S EDGE is an addictive, ani- 
mated site that lets you look over the 


STATS & SCORES 


Journal of Basketball Studies: 
cmr.sph.unc.edu/~deano/bball/index.htm| 
S$t@tman: statman.com 

Nando: www.nando.com/SportServer/ 
basketball/col/ 


ESPNET SportsZone offers the 
latest stats on college greats. 


coach’s shoulder at the top plays run by 
the best teams. The Kansas Jayhawks 
overview, for example, included three 
different plays designed for different 
shooters in different sets. You also will 
find articles from the national coach’s 
journal. There were only a few teams 
given the full treatment at press time, 
but the site shows enough promise to 
merit a high draft pick. 
www.coachesedge.com *&*& & ¥° 


BIG EAST HOOPS contains plenty of 
chatty writing on some of the top 
rivalries in the game by veteran 
sportswriter Charlie McCarthy. With 
a lively, opinionated 
column and an enter- 
taining “whatever hap- 
pened to...” Section, 
as well as impressive 
depth for every team, 
this site knows how 
to dish. Plus, you can 
tenets to the 
conference tourney. 
www.bigeast-hoops.com 
KKK 
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win 


With the introduction 
of a national pro league, 
women’s basketball is 
really hitting the big time, and the 
college game is getting more attention 
than ever before. FULL COURT PRESS is a 
good place to get the inside scoop. It is 
a $30 yearly subscription service, but 
plenty is offered for free. 
www.fullcourt.com ®& w+ 


HISTORY OF COLLEGE BASKETBALL uses 
Java to create an interactive journey 


through the past. We particularly 


Click on part of the court at Big East Hoops to 
get schedules, columns, contests, and more. 


enjoyed the Top 100 players section, 
replete with statistics galore from 
Number | (Lew Alcindor) to Number 
100 James Worthy). 
www.businesscents.com/cci/index2.htm 
KKK 


THE COLLEGE BASKETBALL PAGE is a 
super links site that is simple and 
tailor-made for 
fans. Includes sec- 
tions on recruiting, 
broadcasts, publi- 
cations, and more. 
www.cs.cmu.edu/afs/ 
cs.cmu.edu/user/wsr/ 
Web/bball/bball.htm| 


KKK 

Dig’ into. «athe 

library at the 

NATIONAL COLLE- ESPNET’s women’s 


GIATE ATHLETIC AS- 
SOCIATION, where 
you can order (but 
not research) rules, topics, and history 
online. The men’s and women’s cham- 
pionship section provides a more sober 
look at March Madness, and the statis- 
tics section is vital reading, with tour- 
nament numbers dating back to 1939, 
when Jim Hull of Ohio State led all 
scorers with a 19.3 PPG average. 
www.ncaa.org ®*wIr vx 


hoops is thorough, 
but harder to access. 


www. yil.com 
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A snowboard trick is easier to learn 
when someone shows you how first. 
MOUNTAIN ZONE has an animated image 
library of tricks performed by some of 
the world’s greatest riders. Watch pro 
Todd Richards pull off a perfect 720 
spin and Jeff Brushie as he wows a 
crowd with his McTIwist. Hard-core 
“shredders” can look up snow reports 
updated twice daily and follow the 
racing season schedules of both 
the International Snowboard and the 
International Ski federations. 
www.mountainzone.com/snowboarding/ 
snowboarding.html ®&*&»& 


The first and only women’s snowboard- 
ing magazine, FRESH & TASTY makes 
certain that professional female riders 
such as ‘Tina Basich and Shannon Dunn 
get the recognition they deserve with 
interviews and profiles. The magazine 
has tips on how to protect your board 


rec.skiing.snowboard 
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from theft and how to become a 
professional snowboarder. 
www.inch.com/~fatmag/ *%%&¥&*& 


Take an introductory crash course 
in powder riding at the TRANSWORLD 
SNOWBOARDING site. Master moguls, 
carve turns, and treat injuries like a 
pro. You also can make your mark 
on the message wall and find the 
right equipment to fit your needs 
in the Buyer’s Guide. 
www.twsnow.com/hi_main/main.html 
KKK 


Forget the Rockies—head for the 
Great Lakes. Paying tribute to the 
boarders in Illinois, | Wisconsin, 
Michigan, and Indiana, MIDWEST 
SNOWBOARD ACTION doesn’t think you 
need a mountain to ride a snowboard. 
Brush up on U.S. Amateur Snowboard 
Association moves, such as a 180 
Noseslide and an Andrecht Layback 
Air, in the Tips and Tricks section. 
Register to win free lift tickets and get 
the scoop on local competitions and 
events. The Midwest resorts and shop- 
ping guides will help you decide on 
which board to buy and where to use it. 
www.igstate.com/msa/ *&&¥& 4 


The THOUGHTS ON EQUIPMENT 
FOR THE FIRST-TIME SNOWBOARD 
BUYER page explains which 
boards are ideal for 
freestyle tricks, rac- 
ing, and all-around 
riding. And since 
there are more 
than 200 dif- 
ferent brands 
of snowboards 


from which to choose, it may be difficult 
to know which is the best for a beginner 
without expert advice. Buyers can 
read observations here on _ boots, 
bindings, clothing, and industry trends. 
The author of the site, David Schutz, 
compares and contrasts snowboarding 
or Alpine skiing throughout the guide 
to help skiers make an easier transition 
to the board. 
www.monmouth.com/~dschutz/equip.html 
KKK 


Not all colored snow is bad. REDSNOW 
proves it by showing you how to im- 
prove riding techniques and customize 
your soft-boot bindings. 
www.webtree.com/users/gilbert/html/ 
snow.htm wwe wy: 


Fresh & Tasty magazine celebrates female 
boarders with profiles, photos, and interviews. 


’ 


The snowboarding community isn’t 
only located in the United States. At 
the Finnish site, SNWBRDR’S SNOW- 
BOARDING PAGE, riders can chat with en- 
thusiasts from Finland, the U.S., 
Canada, Argentina, and other coun- 
tries. Even though some of the sections 
(such as the events page) are not 
in English, the snowboard | slang 
summaries make up for it with interest- 
ing definitions for “egg beater,” “yard 
sale,” and “barney.” 

www.snwobrdr.com wk kr 


HECKLER SNOWBOARDING PAGE inter- 
views the biggies in boarding, 
such as pros Wendy Powell 
a. and Doug Austin. 
bird.taponline.com/ 
heckler/snowpage.html 
WH 


ZDNet TM http://www.zdnet.com 


World Wide Web Edition 


IT’S LIKE ASKING 
TOM BROKAW TO SKIP 
ALL THE STU F 
YOU DON’T CARE ABOUT. 


ZD Net. The ultimate computing resource online. 


ZD Net, the home page of Inter@ctive Week and eleven other leading Ziff-Davis 
computing magazines. (And, BTW, the winner of GNN’s “Best of the Net” 
award) is used by hundreds of thousands of true individuals. So we created 
Personal View, a part of ZD Net that’s customized just for you. Just tell us the 
things that interest you most, and you'll get up-to-date news and information 
every time you log on. Coolest of all, it costs nothing. Zip. Nada. It’s free. 


Finally, something on your personal computer that’s actually—well—personal. 


If you already have a 35mm SLR and 
want to know how to take better 
pictures, check out the encyclopedic 
NEW YORK INSTITUTE OF PHOTOGRAPHY 
site, full of tips on techniques such as 
composing perfect calendar land- 
scapes, avoiding camera shake, using 
filters to take better action shots at the 
Little League field, 
and advice on 
whether or not to 
let the guy at the 
airport X-ray your 
camera at the gate 
(don’t). They also 
offer a contest, a free 
international job_ referral 
service, and a promise to tell us how 
to photograph Comet Hale-Bopp 
when it flies past this spring. 
WWW.NYIp.cOM wwe w& 


If you find yourself so caught up in 
mastering your camera’s bells and 
whistles that you forget about taking 
beautiful shots, we’ve got the site for 
you. You know that old family photo 
album where everyone looks like a 
movie star thanks to the soft, blurry 
edges? Snapshots taken with toy 
cameras replicate that look, and the 
cameras are cheap and easy to find. 
With a low-tech tone, Jonathan C. 
Winters’s TOY CAMERA PAGE takes the 
most inspired, engaging, and poetic 
approach to picture-taking, with a lot 
of enthusiasm for snapshots. 
www.concom.com/~winters/toy_home.htm 
KKKK 


Philip Greenspun’s masterful 
PHOTO.NET is an opinionated guide 
and a very useful resource. Unique 
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features here include a discussion 
forum for experiences with merchants, 
a Classified section for trading equip- 
ment, and a stolen-equipment registry. 
You will find advice on everything 
from different formats and equipment 
(point-and-shoot to 4" x 5" view cam- 
eras), studio lighting, and pinhole pho- 
tography, to the most basic facts, such 
as how to store your negatives and how 
to leave the aperture open to get pic- 
tures of star trails. The vast set of links 
comes with a search engine. 
swissnet.ai.mit.edu/photo/index.html 
kkk 


BENGT’S PHOTO PAGE is a good launch- 
ing point for any photography-related 
search. It is well-organized, so it is 
easy to track down special techniques 


Visit the New York Institute of Photography’s 
section on tips for capturing the season. 


and professional tips on photograph- 
ing artwork, as well as finding jobs, 
contests, newsgroups, clubs, e-zines, 
and some great exhibitions of photo 
works around the Web. 
www.algonet.se/~bengtha/photo/ * *& *& * 


Don’t miss the Women Come to the Front 
exhibit of women journalists, photographers, 
and broadcasters at American Memory. 


KODAK offers a guide to basic camera 
care, remedies for problem pictures, a 
guide to taking better photos, and the 
most complete glossary of photograph- 
ic terms we found online, including a 
lot of jargon you will need while shop- 
ping for a new camera or just muddling 
through Photography 101. 
www.kodak.com *® %& %& x 


DARKROOM ON-LINE, “Offering Dark- 
room Tips, Techniques, How ‘To’, 
and Questions and Answers for the 
professional photographer and dark- 
room enthusiast,” gives advice on how 
to build a homemade contact printer 
and on home darkroom construction. 
BLACK AND WHITE WORLD is another 
useful site for darkroom construction 
tips and processes for filling in the 
shades of gray. 

www.sound.net/~lanoue/ %& & wks 
gramercy.ios.com/~mresnick/ 
bwresources.html %& %& ws 


THE PINHOLE PAGE has the most precise 
information on this special brand of pho- 
tography, including examples, history, 
instructions, and a huge set of links. 
everest.hunter.cuny.edu/~rwheeler/ 
pinhole.html| *&w& +x 


For those of you interested in taking 
in the wider view, PANORAMIC IMAGING 
ZONE has a wealth of information 
on panoramic cameras. 

Ourworld. ee eel aoe 
index.htm * 


HYPERZINE is a consumer’s guide to all 
the latest technology in photography, 
video, and digital imaging. It offers 
buying and shooting tips as well as 
product reviews. 

www.hyperzine.com ®&®& xs: 


Secrets of the Dark Chamber: “152 outstanding 
& rarely seen examples of early daguerreotypy. 


For bare-bones answers to basic 
questions, visit TEN TIPS FOR GETTING 
BETTER RESULTS IN PHOTOGRAPHY, from 
Graphique, “your online photo guide”; 
and BASIC PHOTOGRAPHY GUIDE, which 
outlines the terms with which a poten- 
tial photographer needs to be familiar. 
www.halcyon.com/denise/phototips2.html 
dees 
www.bath.ac.uk/~masres/photo/manual/html 


Here’s a novelty service: for not much 
more than you would ordinarily pay, 
SEATTLE FILMWORKS will develop your 
film, let you view your shots online, 
then send them back to you on a floppy 
or as prints. 
www.filmworks.com Wxs¥ 
—E.S. 
(Original reporting by Lamont Wood.) 


TIMELINE OF FILM AND PHOTOGRAPHY is an 
gaelic ee of ideas anid alae 
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The Prints “a > halbadie: action of AMERICAN 
MEMORY, a collection of historical imagery at the 
Library of Congress, is mildly confusing to navigate 
but endlessly educational and lush. See Houdini with 
a circus bee and a een ies Kitt. 

Icweb2.loc.gov/ammem/phcoll.new.htm! 

INTERNET PHOTO MAGAZINE JAPAN is an 
interesting monthly that aims to highlight the work of 
pros and amateurs alike. Plus, an open call for 
Submissions and a cool set of links to Japanese sites 


written in English are featured here. 


ajieys ind ma) a html 


siele aiid 


Wwww.impre ess.co.jp/phot 


SECRETS OF THE DARK CHAMBER: THE ART OF 
THE AMERICAN DAGUERREOTYPE is the National 
Museum of American Art’s storehouse of gorgeous 
pictures and quotes from nineteenth-century texts 
about ‘this revolutionary new art.” THE 
DAGUERREIAN SOCIETY has a gallery of some con- 
temporary eee — this medium alive. 


WWW.N Mada orets/sec srets htm i|/ 


inc.edu:80/dag/ 
Los “ANGELES COUNTY MUSEUM OF ART’S 
PHOTOGRAPHY EXHIBITION has photographs and 
short essays on the work of masters Alfred Stieglitz, 
ae Weston, Robert Frank, and others. 


www.lacma.org/Masterpieces/Photography.htm 
PULITZER PRIZE WEB SITE has a few winning 
eee eee amazing images on display. 
WWW .PU J lit (Zé 
Proteselecal Weatiet documenter Warren Faidley’s 
photos of the month at STORM CHASER are 
phenomenal, such as an automobile about to be 
pecs by an ocean wave, tornados, and the like. 
AW int direct.con Yi WW WW / /stc orm5/ 
PHOTOCOLLECT displays and sells images that range 
from the obscure to the renowned. 


photocollect.com/home.htm 
THE CAMERA CLUB OF NEW YORK has links to 
various clubs around the world and some great pho- 
tos online. Don’t miss the link to beautiful historical 


photos at the TothTron paeeile Home Page. 
www.users.interport.net/~tothtron/ccnyhome.htm| 
LONELY PLANET: EYEWITNESS ee some hints for 
taking photography on the road, and a slide show that 
rivals the beauty of that stack of National Geographics 


sitting in your basement. 
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www.yil.com 
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PHILIPS 


WebTV 


Philips Magnavox WebTV” provides easy-to-use, 33.6K bps (V.34bis) modem augmented with Lineshare™ technology 
affordable Internet access wherever there is a PhosphoRam™ on-the-fly image decompression technology minimizes 
television and a standard phone line. No memory consumption 1.8GB per second WebT'VPort™ expansion 
computer skills or special computer equipment connector ¥ ISO SmartCard™ slot: supports ISO-compliant 

are necessary to use WebT'V. It ships complete Visa/Mastercard, cash card and ATM smart cards “ Base memory 
with a set-top box, connecting cables (A/V cables, configuration: 2MB SGRAM, 2MB flash ROM and 2MB mask ROM 
RJ-11 phone line and splitter) and a standard WebTV browser—compatible with HTTP, MIME, HTML 3.0 and 
remote control which allows you to instantly virtually all Netscape Navigator™ 3.0 and Microsoft Internet Explorer™ 
switch back and forth between traditional tele- 3.0 extensions 

vision programming and Internet browsing or 
electronic mail functions. Even novices can 


attach the Philips Magnavox Internet Unit to eo WOON oe CDW 76421 
a TV and telephone line, register with the ACCESGGEHRIES a ee ae 
WebTV network online service and begin ete 
exploring the Internet—all within 15 minutes WebTV keyboard Zot os SRS BNEASE PMG RN shah ea) MRACB ME RCo Shee BPE CDW 76427 
of opening the box. WebTV RF Modulator ........sccsssssssssssssssssssssseseeee CDW 76428 


Practical = PRACTICAL 
PERIPHERALS. 


anternie® Kit 
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LOGITECH 


@ Data: V.34 1 (33.6 6K x bps), 
downwards compatible 
@ 14.4K bps send and receive 
fax @ V.42 and V.42bis error correction and data compression 
@ Asynchronous only operation @ Software: QuickLink II for 
Windows’ and MS-DOS, MindQ Internet Online, Quarterdeck" 
WebTalk™ and McAfee VirusScan @ Access providers and Web 
browsers 


Surfman 


Internal CDW 75843 


External CDW 75844 


Logitech® Surfman™ controller includes everything you (f) Hayes 


need to travel the Internet: a cool cordless controller and 

NETCOM Internet access with Netscape Navigator” 

software. Just plug the receiver into you computer, sit back and 
control Internet sessions anywhere in a 6-foot range; you don’t even 


tal leslie 


eotiden. 


have to point Surfman at the computer. Only Surfman offers the __ @ ACCURA™ 336 faxmodem 
CyberJump’ feature to make surfing even easier—click the middle __ Quarterdeck Internet 


button and have instant access to the most popular web commands. _ Suite 2 @ Quarterdeck WebTalk 
ee ee ———————————————— @ VoiceView Talkshop @ Spry Mosaic # GNN Internet browsers 
@ Smartcom Message Center LE @ Hayes Bonus Bundle 


Internal CDW 74823 


External CDW 74822 


CDW° TELEPHONE 
BUY WITH CONFIDENCE [Aj ASDAQG HOURS 
cDw® IS A NASDAQ TICKER SYMBOL COWC i ie 

eat Be TRADED COMPANY D & Brated 5A1 gr ean weap ts 

Duns 110-762-7952 


www.cdw.com 


Tech Support for Customers 
Monday-Friday 8am-99m CST 
Saturday 9am-5pm CST 


INTERNET & BEYOND 


FrontPage 97 
with Bonus Pack 


HEE 


| 


Designed for 


* +69 


ne 


“9 
+88) 


Microsoft 


Windows 95 


For Windows 95 and 
NT Workstation 


Bonus pack includes: Microsoft Internet 


% 
CLE oF see 


Publisher 97 


For Windows 95 


20 PageWizard design assistants including 


i Explorer, Microsoft Personal Web Server, Create: glee a ele ane Wis 

-— Microsoft Web Publishing Wizard, Internet ii 

= 4 First-time help and tip pages #“ 100 new 

i Mail and News and Image Composer # Use Peed ei at E Jed des 
o wizards and templates to build entire web sites, gapinante: ae ee i" sin e ae 
4 frames, forms, discussion groups and more “ Drop fee = eallery now includes web content Au 


yh 


design checker #&% New custom borders 

5,000 clipart images, 150 fonts, 150 borders 
and digital stock photos “ New Clip Gallery 

New Clip Gallery Live: online clipart and 
other media sources “ Automated design tools: 
text and object rotation, fancy first letters, word 
art, gradient fills # Microsoft Publisher com- 
panion #% Outside printing assistant 

New mail merge &% Web publishing Wizard 


in WebBot™ components for sophisticated, interactive 
functionality such as full-text searching and data- rO 
base connectivity “ Include your Java™ applets, 
Microsoft® Visual Basic" script, browser plug-ins, 
ActiveX” controls, marquees and background sounds with the click of your 
mouse % Develop content collaboratively and host your web site on any popular 
server or with an Internet service provider 
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Internet Explorer Starter Kit 
For Windows 95 and NT peseeel 


iaae 

“te . 

Microsoft 

Windows 95 
CDW 75725 


—*After $10 mail-in manufacturer rebate. Offer ends 6/30/97. 


CDW 66441 


OPAL 729099 
f j / ) 
CDW 73222 


Network Value Pack......... 


icrgsoft 
‘| i 


Ineludes: Windows NT server V4.0, Internet 
Information Server + 10 client access licenses 


MACROMEDIA QuickSite” 


DeltaPoint 


Backstage For Windows 2 

Desktop Studio ee | 
ries P Award winning Pa | 
V1.0 web page : ) 
and Ee sanagorsont y 


DeltaPoint QuickSite 

speeds the construction of web sites and 
streamlines site management for you through 
helpful Wizards, automatic HTML code genera- 


RAC " KOT AGE | DELTAFOINT tion, automatic page link creation and database 
DAUR LANE | All the web is your stage...and technology. When you are ready to publish your 


site on the World Wide Web, one click activates 
“Install Site” which creates the HTML files and 
builds the links; creates a publishing package 
with all the files; logs you into your web server 
and transfers the package to the proper location 
automatically. 


you direct the action with Macromedia 
Backstage Desktop Studio V1.0, the most. 
powerful tool for building dynamic web 
sites. Backstage combines seamlessly 
integrated components in an advanced 
web design, development and 
management package. 


fx Bucs 95 asd Silos ST" 


wie 


TL 


iS acinaigaennt teres 


Design exciting multimedia sites with the Backstage Designer, an [Pcconputing| PCWEEK NALYST’S 
elegant WYSIWYG HTML authoring environment. Insert customizable a. oI a ro) rTxX CHOICE 
—~ —~ — — Pr es 0 pt CA ee ee et os Ce P | MAR. 11, 1996 


Backstage Objects, such as database connectivity, formstoe-mailand —s_— was 
discussion groups, to enhance site sophistication and functionality without © 
any programming or scripting. Backstage Desktop Studio works in 
conjunction with your web server to generate a dynamic, browser-optimized - 
web experience. Control your growing web site from any Internet connec- 

tion with Backstage Manager, a project-level management system. The ture for design tools and CGI development 

perfect solution for professional and personal use, your web site willbea Image map support pecs 


hit with Macromedia Backstage Desktop Studio. “Web Value Pack includes: Virtus" Website 

Builder, DigitalStyle* WebSuite V1.1, Little 

Men Studio", 5 web site templates, 10 

pre-designated 3-D models from Virtus"; Fax receipt to Delta Point 
at 408-648-4025 to receive Value Pack. Offer ends 2/28/97. 


Complete online HTML reference 

Page status for web pages in different states of 
completion A Great for large web sites-filters by 
web page type or status A Open architec- 


Backstage Designer Plus............................05 CDW 68845 
¥v Easy way to create multimedia web pages W For Windows 95 and NT _ 


Ss 


Internet connectivity requires access services from an Internet access provider. 
Contact your local access provider(s) for rates, terms and conditions. 


800-341-4239 


DUCOVER 


bOLi 9000 SOOO Rs 
a 
21 ene ne] 


3 Charges ai 

billing address: Freight is calculated: as the carriers acteal freight charge plus-insivance and packaging Malena. the best of 
inSwrANCE 1S 6.35% (60035): of the order total: Packaging matenals wil not exceed $4.06 for single package: shipments-or 
36:00: for-mutt-package shipments: Before returning any product, you must obtaiy an RMA number: Non-detéctive retiims are 
Subject to-a restocking tee. Software. chips and other electronic components are not retumiable; Allow-40 business days for 
Shipping: when paying by personal-check. Ait pneing subject to-change: For all prices; products-and offers; CDW reserves the 
Aight to-rhakes adjustments: due to-changing market conditions, product wiscontinumion: manulasturer pace changes errors in: 
advertisements or other extenuating circumstances.-AR trademarks and: registered tradeitiarks are the sole praperty-of their 
FESPECHVE OWENS. 


www.cdw.com 
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The AMERICAN CANCER SOCIETY site high- 
lights recent research, statistics, publica- 
tions, and prevention, making it the best- 
rounded site of choice for victims and 
families afflicted with cancer. Of particu- 
lar note are the pages on the ACS’s 
biggest PR campaign, the 
Great American Smoke- 
out, which include sound 
files of celebrities speak- 
ing out against smoking, 
as well as links to contacts 
for folks who want to 
keep up with tobacco- 
related issues. 
Www.cancer.org Kk w&*& 


A familiar pink ribbon 


graces the BREAST 
CANCER INFORMATION 
CLEARINGHOUSE, a site 
for breast cancer 
patients and their 
families. | Prevention, 


diagnosis, treatment, and survival are 
all covered here through a searchable 
database and a subject-oriented index. 
Upcoming events and conferences 
also are included here. 
nysernet.org/bcic/ ®¥&w&¥ 


Testicular cancer is one of the most 
common cancers in young men. THE TES- 
TICULAR CANCER RESOURCE CENTER MAIN 
PAGE covers all the bases, from the self- 
exam that all men should learn to various 
forms of treatment. Chris Brewer, the 
man behind this site, is a testicular cancer 
patient himself, so this page includes and 
is inspired by his own story. There is 


94 
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At HelpCureKids Web, don’t 
miss Dr. Owen’s Patient Story. 


even, believe it or not, a page of humor. 
www.acor.org/diseases/TC/ ®&& wT 


Gynecological cancer is one of many 
groups of topics covered in the 
megasite ONCOLINK, the University 
of Pennsylvania Cancer Center 
resource. There is detailed technical 
information here for patients and 
physicians. There are 
also links to useful docu- 
ments on topics such as 
Pap smears and the ef- 
fects of caffeine intake. 
oncolink.upenn.edu 
KKK 

CANCERNET is part of 
the National Cancer 
Institute site. It contains 
a wide range of informa- 
tion for patients, health 
care professionals, and 
researchers. Navigating 
here can be difficult, 
simply due to the vol- 
ume of information. 
The Kids’ Home section features pic- 
tures, poems, and stories from young 
cancer patients, as well as some informa- 
tion for parents of children with cancer. 
WWWICIC.NCi.nih.gov Ww wy 


At the MELANOMA PATIENTS’ INFORMATION 
PAGE, you can request specific data and 
share your experiences with others. 
There is also a searchable medical dic- 
tionary and a handy “glossifier” feature 
which appends a hypertext glossary of 
medical terms to any URL you enter. 
www.sonic.net/~jpat/getwell/getwell.htm! 
KIKI 


The Breast Cancer Clearinghouse: 
info from prevention to treatment. 


ARE 


Making Strides 


AGAINST BREAST CANCER 


The American Cancer Society site lists events 
such as the Making Strides fund-raiser. 


THE BREAST CANCER COMPENDIUM 
site is organized like an online magazine. 
Many of the “articles” are just pointers to 
other sites, but there is some useful 
general information here. The site focus- 
es on new treatments, clinical trials, 
and research news. 
www.microweb.com/clg/index.html| ®*&*& + 


CANCERGUIDE: ALTERNATIVE THERAPIES is 
a series of no-nonsense, text-only 
pages in which Steve Dunn covers 
a variety of “alternative therapies” for 
cancer, such as bovine cartilage 
therapy, shark cartilage therapy, 
Gerson therapy, and others. Some 
are debunked, while others are 
conditionally recommended. 
cancerguide.org/alternative.html| w& Xx 


THE PROSTATE CANCER INFOLINK is 
a good place to start if you are looking 
for info on detecting and treating 
one of the most common forms of 
cancer in men. 

www.comed.com/Prostate/ ®#& t+ 


HELPCUREKIDS WEB is brought to you by 
the National Childhood Cancer 
Foundation, a nonprofit organization 
supporting pediatric cancer treatment 
and research. Here you can _ find 
inspirational stories from various 
celebrities, along with general informa- 
tion about the foundation. 

www.nccf.org Wwe tt 


—R.B. 
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Can’t find that 


all-important 
VBRN300.DLL file? Did you acciden- 
tally delete all of your favorite share- 
ware games? Searching for a particular 


utility? FILEZ makes 
your file search as 
painless and_ effi- 
cient as possible by 
checking thousands 
of servers and more 
than 60 million 
entries to hunt 
down your selec- 
tion. Narrow your 
search parameters 
to Mac, Windows, 
Newton, fonts, graphics, or sounds, or 
search on a specific server or only in 
.com domains. The site also provides 
instructions for adding the Filez search 
form to your own Web page as an 
added value to your visitors. 
www.filez.com *%& %&% & 


SHAREWARE.COM is CNE'T’s entry into 
the shareware arena. A front end for 
searching an array of software archives, 
Shareware.com is a great resource if you 
are looking for a particular file. It’s not 
as great, however, if you’re trying to 
browse for a type of file without a partic- 
ular application in mind, though it does 
cover multiple platforms, as do the 
heres CNET 
to the more experienced 
user. Information about 
individual files includes 
estimates of download time 
at various modem speeds. 

www.shareware.com ® 


others caters 


Not only does the ZD NET 
SOFTWARE LIBRARY contain 


Stroud’s CWSApps List: “the latest 
and greatest software on the Internet.” 


JUMBO 
Get the scoop on good 
shareware downloads in 
Jumbo!’s 73 chat rooms. 


more than 10,000 programs, but the 
librarians here have reviewed and rated 
each one. The information page for each 
contains a review, a rating, system 
requirements, purchase information, the 
program’s version number, the number 
of downloads to date, and the size of the 
compressed file that 
you will be down- 
loading. You also 
will find roundups 
of certain types 
of software, e.g., 
HTML editors and 
action games. If you 
just want the best, 
check out the win- 
ners and contenders 
from Ziff’s annual 
Shareware Awards or the monthly list of 
‘Top Downloads. /Ed. Note: YIL is a 
Ziff-Davis publication in partnership with 
Yahoo!. In cases like this one, ratings are 
decided independently by the reviewer.] 
www.hotfiles.com wi %& 


Whether you need a Winsock utility for 
Net access, VRML, or just a plain old 
e-mail program, STROUD’S CONSUMMATE 
WINSOCK APPLICATIONS has got it. The 
site’s layout makes finding the right 
program a snap, even if you have trouble 
figuring out whether Internet Phone is a 
telephony application § or 
an IRC program. ‘The 
only problem is that 
the reviews, besides being 
tiny, are not critical. 
Stroud does us all a great 
service, and the applica- 
tions all have links to their 
home pages if you need 
technical support. Still, it 


a> 
CHAT! 


that wasn’t brimming with praise. 
www.stroud.com wa at: 


JUMBO! is one of the Web’s most compre- 
hensive shareware archives, with a struc- 
ture that’s easy to either browse or 
search. One of this site’s most thoughtful 
features is its Jumbo! Starter Kits: little 
software packages that include decom- 
pression and anti-virus programs as well 
as instructions for installing software 
under DOS, Windows, Macintosh, and 
UNIX. environments—everything you 
need to go from newbie to shareware 
junkie. Jumbo! does have its drawbacks: 
the slightly skimpy descriptions given to 
each entry, its sometimes pokey speeds, 
and an overabundance of ad banners 
(four on one page?!)—but on the whole 
it gets high marks in our books. 
WWw.jUMbDO0.cOM Www sx 


Offering approximately 90,000 pack- 
ages, THE VIRTUAL SHAREWARE LIBRARY 
is an excellent utilities resource for all 
operating systems. An _ important 
feature of this site is the Shareware 
Search Engine (SHASE), a program 
that searches for utilities based on 
user-specified criteria. Simply fill out 
a form specifying the archives, 
keywords, and dates on which to 
search. Within seconds, you will have 
a list of utilities at your fingertips. 
Included with each listing are 
estimates of download times and 
sources ranked by reliability. 
castor.acs.oakland.edu/cgi-bin/vsl-front 
KKK 

—S.B., SE, SV DLW. 


alt.comp.shareware 


www. yil.com 
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PHOTODISC (2) 


The Web has plenty of pretty pictures 
of astronomical objects, along with 
serious data archives from telescopes 
and satellites, but NASA’s sites stand 
out as the best. THE NASA HOMEPAGE is 
the mother ship to the numerous Web 
sites maintained by individual NASA 
centers. If you’re interested in space 
and astronomy but don’t have a specific 
goal, just head here and work your way 
down. You can find, for instance, a map 
to all the various NASA centers which 
in turn have their own Web sites, as 
well as pointers to NASA Web sites or- 
ganized by subject. Our favorites: the 
Kennedy ‘Space ‘Genter, «the = Jer 


the 


Propulsion Laboratory, and 


Goddard Space Flight Center. 
www.gsfc.nasa.gov/NASA_homepage.html 
KKK 


STUDENTS FOR THE EXPLORATION AND 
DEVELOPMENT OF SPACE is an indepen- 
dent, student-based organization that 
promotes space exploration. Here you 
can find info on possible future space 
stations, telescopes, galactic object 1m- 
age databases, and a greatest hits 
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collection of Hubble Space Telescope 


images. It is also home to the continu- 
ally updated tour de force of hypertext 
learning tools about our solar system, 
called The Nine Planets. 

www.seds.org ®&w&¥r 


NATIONAL SPACE SCIENCE DATA CENTER 
PHOTO GALLERY is a good basic re- 
source for folks who don’t want to 
wade through a lot of tech- 
nical info. There are pho- 
tos of planets, nebulae, 
galaxies, stars, spacecraft, 
and even the “black hole 
candidate in the spiral 
galaxy M87.” 
nssdc.gsfc.nasa.gov/photo_ 
gallery/PhotoGallery.html 

KK IKI 


The SPACE TELESCOPE 
ELECTRONIC INFORMATION SERVICE site 
houses public Hubble Space ‘Telescope 
pictures. The more technically minded 
can find specs on the HST and its on- 
board instrumentation here. 

www.stsci.edu/top.htm! %&%&¥& ¥ 


‘The VIEWS OF THE SOLAR SYSTEM site is an 
educational tour which includes bits on 
the history of exploration of our solar 
system (including Russian, European, 
and Japanese missions), along with stats 
and photos of the planets. After you have 
been here, you will be an expert. 
bang.lan|.gov/solarsys/ ®& ®& 4° 


EVIDENCE OF PRIMITIVE LIFE FROM MARS, 
more controversial than the “face on 
Mars” hubbub, is the most exciting story 
ever to come from the legitimate space 
exploration field. This site has videos of 
the possible microscopic fossils and info 
on past and future Mars missions. 
rsd.gsfc.nasa.gov/marslife/ &*& *& + 


SEARCH FOR EXTRATERRESTRIAL INTELLI- 
GENCE (SETI) INSTITUTE has nothing to do 


with UFOs! You can, however, learn all 


about current SETI projects to find 
signs of extraterrestrial intelligence and 
about its take on the recent “life 
on Mars” discovery. 

www.seti-inst.edu/ **& wy 


The VIRTUAL TRIPS TO BLACK HOLES AND 
NEUTRON STARS PAGE takes you there via 
the magic of MPEG movie clips. This 
page was designed to be understandable 
to students from grade school to 
graduate school, and includes a hyper- 
text version of a paper describing the 
visual distortions caused by black holes 
and neutron stars. 
cossc.gsfc.nasa.gov/htmltest/rjn_bht.htm| 
KIS 


The PDS MARS EXPLORER FOR THE 
ARMCHAIR ASTRONAUT site is part of the 
Planetary Data System Imaging Node, 
a fancy name for an archive of images 


suitable for high-end digital processing 


Evidence of Primitive Life includes info about 


the Martian meteorite believed to house fossils. 


and other uses. At this site, you 
can point, zoom, and pan to explore 
“maps” of Mars. They are generated 
from data acquired during the 
Viking missions. 
www-pdsimage.wr.usgs.gov/PDS/public/ 
mapmaker/mapmkr.htm ®&*&¥e + 
—R.B. 
(Original reporting by Lamont Wood.) 
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WALT DISNEY RECORDS features all the 
songs from the movies you love, from 
Snow White and the Seven Dwarfs to The 
Lion King. Download classic clips that 
will enthrall you and the kids, including 
“A Spoonful of Sugar” from Mary 
Poppins and “Some Day My Prince Will 
Come,” performed by ‘Tanya Tucker, 
from the Country Disney album. And with 
the addition of the online Disney store, 
you can have it on your CD player or 
cassette deck in a couple of days, or, if 
you. like, in the form of a sing-along, 
read-along, or soundtrack. Kids will need 
parents’ help to find the tiny links (bigger 
buttons for little fingers, please). For all 
kids, young and old. 
www.disney.com/DisneyRecords/ %&%&¥& ¥¢ 


Singer-songwriter-artist-free spirit JACK 
WILL has created a kid-friendly site with 
big comfy icons 
perfect for small 
hands. This is a 
site that kids four 
years and older 
can use without 
much parental 
help. There is a 
monthly “name 
the * character” 
contest with 
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eevision Online 
Songbook! 


Whierts 
New? 


Visit the Gallery at The Judy and David Page 
for a viewing of fans’ artwork—or send yours. 


prizes that include tapes and t-shirts. 
And here’s something new: on the 
Midi page, you will find online voice 
warmups for little ones that teach 
breathing techniques. The big hit? 
Karaoke sing-alongs to Will tunes, such 
as “I’ve Got Sticky Fingers.” 


www.io.org/~jackw/top.htm *& wesc 


MR. STIX’S ELECTRONIC TREEHOUSE is 
a truly interactive site with lots for 
kids aged four and up to do. The 


Fun Centre offers a lyrics data- 


Se 


? 
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Canadian performers JUDY AND 
DAVID offer their online songbook, 
lyrics, and coloring sheets related to 
their songs. There is not enough 
music on the site, but if you get the 
tapes, it is a wonderful place to visit 


The Karaoke section on Jack Will’s site shows 
the lyrics, so kids can read and sing along. 


base, a Domino Drum that kids 
can “play” online (not quite in 
real time, though), and sections 
for making instruments and 
helping Mr. Stix to write a 
song. An e-mail newsletter on 
musical happenings will bring 
the youngsters back for 
more, as will the party games 
archive, interactive stories, 
and clubhouse feel of this 
foot-tapping site. | 
www.interlog.com/~brucem/ ~ 
KKK » 
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while you’re listening. Parents will 
need to help the youngest read the 
descriptions, but it is fun for three- 
to 10-year-olds. 

www.i0.org/~jandd/ %w&¥ex< 


Colorful icons at JUMPING BUTTONS 
allow kids to explore a music-filled 
world—and to contribute their own 
creations. You will find music by kids 
from around the world, as well as orig- 
inal stories. Great for six- to 12-year- 
olds who are into self-publishing. 
plaza.interport.net/kids_space/navi/step.htm| 
¢ totes 
They say you can’t teach } The Village 


rhythm. Wrong! STOMP, _~ at Jumping §PITTER PATTER MUSIC is a collec- 
a company of musicians, P Buttonshas tion of kids’ music for toddlers 
uses everyday objects ge linkstokids’ through middle-schoolers, with 
to create superb sounds ¢ homepages. musical types ranging from 


and turn kids on to the 

music around them, adding new mean- 
ing to a finger snap 
and a footfall. A 
small but inspiring 
site for four- to 12- 
year-olds, — which 
calls: for’ a little 
parental help for 
the younger set. 
www.usinteractive. 
com/stomp/home. 
html wwe wy 


lullabies to rock and reggae. 
www.asis.com/pitter/ * sr 


Click on a classical instrument at 
RENAISSANCE CONSORT to hear how it 
sounds in this simple and _ effective 
Japanese site. Click on the bass viola, for 
instance, and get more pictures and 
a sound clip. It could be improved, how- 
ever, with a description of how the 
instruments mesh to create the piece. 
www.hike.te.chiba-u.ac.jp/cons1/ *® wise 
—TW. 


www.yil.com 
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Kinkakuji (Golden) Temple at Kyot 


JAPAN NATIONAL TOURIST ORGANIZATION 
hosts the definitive travel site for Japan, 
combining logistical and cultural infor- 
mation. Whether you are looking for a 
package tour, visa and airline informa- 
tion, hotel reservations, or sight-seeing 
ideas (and directions!) for a particular 


city or travel season, JNTO has it all. 


0 is a 
featured image at the Japan Information site. 


Highlighted listings of museums, festi- 
vals, and other special events will help 
you plan, as will lists of resources from 
temples that offer guest accommoda- 
tions to the latest video game show- 
room in Shinjuku. 

www.jnto.go.jp/ K***® 


Perhaps the most exciting thing about 
traveling in Japan is the culinary experi- 
ence. If food presentation is an art, then 
TOKYO MELTDOWN is its gallery. Along with 
restaurant reviews and specialty cuisine, 
you will find descriptions of regional spe- 
cialties—such as octopus tentacles— 
which might surprise the hunger right 
out of you when they are served. The site 
also features good guides to music, art, 
transportation, and entertainment. 
www.twics.com/~robbs/tleisure.html| 
KKkKK 


‘Taking the kids? Or just want them to get 
to know Japan from the perspective of a 
child? ‘Try KIDS WEB JAPAN, an 
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excellent introduction that appeals to all 
ages. It is also among the best-designed 
Web sites we have ever seen. History, cul- 
ture, and attractions are explained using 
kid-friendly artwork and text. Foreign 
children can meet Japanese children here 
before their travel adventure begins. 
jin.jcic.or.jp/kidsweb/ *® *&*&* 


JAPAN INFORMATION offers links to 
Japanese government agencies, airports, 
and train systems in addition to the req- 
uisite maps for tourists. You also will find 
photos of famous landmarks and cultural 
icons, as well as a good introduction to 
folk arts including origami (paper fold- 
ing) and zkebana (flower arranging). A 
thorough if bare-bones guide. 
Sunsite.sut.ac.jp/asia/japan/ &®*k&* 


IRASSHAI means “welcome.” You will 
hear this word every time you walk 
into a store or restaurant in Japan. 
Helpful practical information at 
Irasshai includes a collection of price 
comparisons, information on getting 
around various cities, an etiquette 
guide, and a current weather map. 
www.ceismc.gatech.edu/irasshai/culwww/ 
trav.htm w&e& wy 


Thinking about attending the 1998 
WINTER OLYMPIC GAMES in Nagano? 
Inside sources report that it is already 
nearly impossible to get tickets to the in- 
door events and that attending the out- 
door events will take careful planning, 
some luck, or a lot of money. See pre- 
views, pics, and (eventually) results here. 
www.nagano.olympic.org ® wk wT. 


To keep abreast of the news, check out 
the two Japanese English-language 


JNTO: Nagoya Castle is one of the highlights of 
the city, where the modern and traditional meet. 


newspapers online: MAINICHI NEWSPAPER, 
featuring Japanese and world headline 
news presented with a typical Japanese 
aesthetic sensibility; and ASAHI NEWSPA- 
PER, headline news in a more traditional 
presentation. Business travelers to Japan 
will appreciate ASIAN BUSINESS WATCH. 
www. mainichi.co.jp/index-e.htm! *&*& &s< 
www.asahi.com/english/english.html % ¥& y+" 
www.asianbusinesswatch.com/darrel/ 
KK 


Don’t overlook the JAPAN FILE, a collec- 
tion of vignettes written by foreigners 
about their experiences in Japan. These 
stories are entertaining and helpful. 
www.kto.co.jp/ ®ws1% 

—R.K. 


PRACTICAL AIDS 


Jeffrey’s Japanese-English Dictionary: 
Fast, easy to use, and reliable. 
www.wg.omron.co.jp/cgi-bin/j-e 

The Japan Web Guide: Find cybercafés and 
technology centers. 
www.gol.com/jguide/index.html 

Computing Japan magazine: Find ISPs. 
www.cjmag.co.|p/ 

Information Resources for Disabled 
Persons in Japan: Schools, medical re- 
sources, sports, helpful technology. Great! 
www.dais.is.tohoku.ac.jp/~iwan/japanese_ 
res_eng.html 


SOFTWARE = SERVICES Accessories—OnLine Services 


One Life, 
One Love, 


COMPUTE 


CHECKS 


Laser/Inkjet 


Continuous Checks and Check Savers Also Available. 


}One Rose... 


a simple, but elegant expression of 


As Low as $2 | 9 lasting love. Send the best, just $9.95.* 


CALL: 1-800-239-4087 


FAX ORDERS: 1-800-774-1118 


(PLEASE CALL FOR A FAX ORDER FORM) 
MC, VISA & AMERICAN EXPRESS ACCEPTED 


Internet: http://Awww.hotnew.com/checks/ 


“price includes next day delivery 


P.O. Box 13387 * Birmingham « AL 35202 PO9K04D6 * YAHOO P.O. Box 3000, Denville, N.J. 07834-3000 Signature I 
or call: (800)783-4903. Must be 21+. 1 certify | am 21 years of age or older) (Date of Birth) - 


E-Mail: info@checks.hotnew.com Tr fa “435 hh AT 
; 1 
O R (@) 
Vv QUICKEN dll lo Mpa AWE / 
¥Y SIMPLY MONEY fe 0 I { ~ . 
Y MICROSOFT MONEY O} C X 
v MANY MORE rs “0000000002 “000« 000" & —_l yy yy ae A ‘ ot mel ~~ oa 7 bet 
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It has a. lot in common with our old Internet service. You 
still pay just $19.95/month. You still get unlimited 
28.8kbps access. You still enjoy Unlimited 24/7 Tech 
Support with real live tekkies. But InternetPlus” also fea- 
tures some very significant enhancements. 


For openers you get the brand new Netscape” 3.0 
browser free. 


If you’re ready for InternetPlus” 
call us any time of the day or night. 


ENJOY A FREE MONTH OF UNLIMITED LONG DISTANCE AND INTERNATIONAL PHONE CALLS! 


Get combined InternetPlus and IDT’s deep-discount long distance phone service. You'll save a bundle compared to ATST, MCI or Sprint. PLUS you’ll get a rebate 


You also get NetzPhone”, IDT’s proprietary software 
which allows you to bypass the phone company when 
making long distance or international phone calls. (This 
too is included free.) 


IDT also includes INDIVIDUAL” the amazing newsfeed 
that lets you customize your home page with 30 selec- 
tions from a menu of over 2000 possibilities. 


check for a full month of calls. (There’s no limit). For complete details speak to an IDT customer service associate. 


(800) 373-9438 


And finally, you get unlimited time to enjoy the mind- 
boggling Interactive Games from 2AM" free. 


In other words, IDT’s InternetPlus’ is for people who are 
ready to use the net for all it’s worth without having to 
stop, slow down and get frisked by 
some online service. 


INTERNET Pllc 


O9:9:6: KD T CORP: IDT 1S A TRADEMARK OF IDT CORP. ALL OTHER TRADEMARKS ARE THE PROPERTY OF THEIR RESPECTIVE OWNERS. 
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How happy is the average Nethead? 


HappyNet keeps a constant record of the world’s 
emotional temperature. You cast your vote on how 
happy you feel (“all things considered, right now”). 
Most days, the Net as a whole registers between 6 
and 7 on a scale of | to 10. 

www.happynet.net 


Stupid Web Trick “445 


Thought the Scratch ’n’ Sniff Web page couldn’t be outdone? ‘Take a look 
at Al’s Amazing Web Mirror. Make sure to hold your face real close to the 
monitor while you’re viewing the main attraction: a shiny black page. 
kairos.dsa.ugam.ca/ay/webmirror/ 


Who's the leader of the club that’s made for you and me? 


After years of searching for the hidden Ninas in Al Hirschfeld’s caricatures of 
artists and entertainers, we’ve found a new hobby, thanks to T-R. Shaw. It seems 
that those famous Mouse ears are subtly woven into the design and decoration of 
numerous Disney products, rides, movies, and parks. Report your spottings of 
“hidden Mickeys” here, and stay tuned for hidden Donalds, Goofys, and Minnies. 
www.oitc.com/Disney/ 
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Believe it...or don t Z 


No longer shocked, amazed, or horrified by the Guinness Book-esque | oS * BIZA RRE 


% 
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“Ripley’s Believe it Or Not”? Check out Ovi’s World of the Bizarre, 
chronicling weird crimes (three men robbed a Liverpool post office 
armed with a gun and a tombstone), unimaginably twisted but stupid acts 
(a Bosnian Serb fired a bazooka at his wife but instead hit his own house), 
and urban legends (toilet clog turns out to be a boa constrictor). 
www.ovis.com 


You go, girl 


Lucy and Ethel, Laverne and Shirley, Thelma and Louise, and 
now...Xena and Barbie?! Catch up with the wacky adventures of 
this year’s unlikely dynamic duo—“Warrior Princess” and 
“Warrior Victim”—as they battle twin demons in the Land of 
Clip-Art: ferocious monsters and bad hair days. 
ourworld.compuserve.com/homepages/racoon/xena.htm 
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Here’s your handy, tear-out site address guide to the URLs in this issue. 
For the complete list, including updates, see our Web site at www.yil.com. 


Click! and Yippee!/Ya-Hooey! (pages 12-18) 
See our online address guide (www.yil.com) for the list of sites 
mentioned in Click! and Yippee!/Ya-Hooey! 


For Starters (Page 20) 


O Mona Lisa www.paris.org/Musees/Louvre/Treasures/gifs/Mona_Lisa. | 


jpg or mistral.culture.fr/louvre/francais/musee/collec/monna.htm 
O NASA Jupiter Photos www.jpl.nasa.gov/sl9/top20.htm! 
O The Dilbert Zone www.unitedmedia.com/comics/dilbert/ 
O Microsoft Image Bank www.corbis.com 
O Arts and Humanities www.yahoo.com/Arts/ 
O Comic strips www.yahoo.com/Entertainment/Comics_and_ 
Animation/Comic_Strips/ 


For Surfers (Page 22) 

O Beginner’s guide to encryption and PGP = www.arc.unm.edu/ 
~drosoff/pgp/pgp.html 

O Anonymous e-mail information §www.well.com/user/abacard/ 
remail.html 


For Searchers (Page 24) 

O Bartlett’s Familiar Quotations www.columbia.edu/acis/bartleby/ 
bartlett/ 

O The Kerrie DeGood Quotes Page www.fn.net/~degood/quotes.html 

O The Literary Hyper-Calendar www.yasuda-u.ac.jp/LitCalendar.htm| 

O Book of Toasts www.cipsinc.com/wedding/speech/toasts.htm 

O Love and Marriage www.umd.umich.edu/~yakkow/luv.html 

O Love & Marriage Quotes osiris.colorado.edu/~brumbaug/ 
wedquote.html 


Cool Tools (Pages 27-28) 

O SpaceTec IMC Corporation www.spacetec.com/WEB_SITE/ 
PRODUCTS/360/frames.htm! 

O Global Village www.globalvillage.com/external.htm! 

O US Robotics www.usr.com 

O One & Only Internet Personals www.one-and-only.com 

O Microsoft FrontPage 97 www.microsoft.com/frontpage/ 


O Adobe PageMill 2.0 www.adobe.com/prodindex/pagemill/main.html | 


O Claris HomePage www.claris.com 


Showbiz on the Web (Page 31) 
O E!’s 0.J. Web page www.eonline.com/oj/ 
O Danni’s Hard Drive www.danni.com 

O Writers Guild of America www.wga.org 
O The Spot www.thespot.com 


Roger Ebert: Critical Eye (Page 34) 
O Hawaii International Film Festival www.hiff.org 


Angela Gunn: Dot.Dot.Dot.Com (Page 37) 
O Web Sites That Suck www.webpagesthatsuck.com 

O iChat www.ichat.com 

O Spang www.spang.com 

O AboutWork www.aboutwork.com 

O Bandit 105.5 www.bandit.se/main.stm 

O Snow Skating www.sleddogs.com 

O Be Home www.behome.com 

O Floppies For Kids} =www.usacitylink.com/disks 


Nathaniel Wice: Slackers & Hackers (Page 39) 
O First Presleyterian Church of Elvis the Divine chelsea.ios.com/ 
~hkarlin1/welcome.html 


O The Oracle of the Plywood Elvis www.alpinet.net/~clarity/plywood/ ? 


O The Society for Keanu Consciousness www.empirenet.com/ 
~jahvah/skc/skc.html 

O The Church of Beavis Christ www.cfw.com/~steven8r/church.html 

© SubSITE  sunsite.unc.edu/subgenius/ 

O Schwa _ www.theschwacorporation.com 

O Anton LaVey’s Satanists webpages.marshall.edu/~allen12/ 
index.html 

O The Church of Scientology vs. The Net www.cybercom.net/ 
~rnewman/scientology/home.html 

O Church of the Profit($) www.epix.net/~jlferri/profit.htm! 


Robin Williams Interv-Yoo (Pages 40-48) 

O The Well www.well.com 

O Cretin’s, Inc. www.nembley.com 

O Pythonline www.pythonline.com 

O Christ in the Desert: the monastery in Santa Fe www.christdesert. 
org/pax.html 

O Gregorian Monks www.music.princeton.edu:80/chant_html 

O Angry.org www.angry.org 

O Walter Miller’s Home Page pages.prodigy.com/Hell/walter/ 

O Walter Cronkite Spit in My Food www.dnaco.net/~timh/walter1 .html 

O Suck www.suck.com 

O Don’t Ask wiseacres.prodigy.com/word/dontask.htm 

O The ONION www.theonion.com 

O Cruel Site of the Day www.cruel.com 

O Tres Bizarre ucunix.san.uc.edu/~solkode/tres_bizar/ 

O Useless Pages www.go2net.com/internet/useless/ 


Incredibly Useful Sites (Pages 50-51) 

O Simply Savings www.simplysavings.com/aframe3.html 

O The Independent Reader www.independentreader.com 

O Fare Tracker www.expedia.msn.com/pub/faretrkr.hts? 

O Electriic Bill Calculator www.ue.com/meter/calculate.html 

O OneLook Dictionaries www.onelook.com/index.html 

O Sallie Mae Calculators www.salliemae.com:80/calculators/index.html 
O Ethnologue www-sil.org/ethnologue/ 

O Toiletology 101 www.toiletology.com 

O Learn2.com www.learn2.com 


Five-Star Award (Pages 52-55) 
© Women’s Wire www.women.com 


Mardi Gras (Pages 56-57) 

O The New Orleans Times-Picayune www.neworleans.net/carnpages 
O Carnival New Orleans Virtual Tour www.icorp.net/carnival/tour.htm 
O Party Central www.busting-loose.com/parties.htm 

O Chip’s Mardi Gras Links www.nashville.com/wws111/links.htm 

O Mardi Gras 1997 www.usacitylink.com/mardigr 

O Mardi Hearty! www.cookie.net/mardi!.html 

O The Mardi Gras Home Page www.mardi.gras.com 

O The Orpheus Krewe www.compucast.com 


Old Way / Net Way (Pages 58-59) 

O Subway Navigator metro.jussieu.fr:10001/bin/cities/english 
O The Store www.alfanet.it/tiestore/default.htm| 

O Accent on Accessories www.cybermall.co.nz/NZ/Accent/ 

O America’s Tie Catalog §www.al.com/shirt/tie.html 


African America Online (Pages 60-64) 

O The Seattle Times www.seattletimes.com/mlk/index.html 

O The King Center www-leland.stanford.edu/group/King/index.html 

O North Hagerstown High School’s E-mail Essay Project www.fred. 
net/nhhs/html/essays.htm| 
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O Buckman Elementary School artwork buckman.pps.k12.or. 
us/room100/timeline/kingframe.html 


O National Civil Rights Museum www.mecca.org/~crights/cyber.html | 


O Martin Luther King, Jr.: A Life Tribute pathfinder.com/Life/ 
mlk/mik.html 

O Webcorp: Voices of the Civil Rights Era) www.webcorp.com/ 
civilrights/index.htm 

O Gravity www.newsavanna.com 

O Damon’s Black House www.lasalle.edu/~williad2/ 

O The Black Health Net www.blackhealthnet.com/bhn/ 

O BlackWeb www.black-web.com 

O Turncoat www.mifwif.com/turncoat.html 

O Isis Plus www.netdiva.com/isisplus 

O NetNoir www.netnoir.com 

O Cafe Los Negroes www.losnegroes.com 

O Black College Sports Review www.black-sports.com 

O City of Refuge Community Church www.sfrefuge.org 

O Afro-Americ@ www.afroam.org 

O The Encyclopedia of African Music matisse.net/~jplanet/afmx/ 
ahome.htm 

O Universal Black Pages www.gatech.edu/bgsa/blackpages.html 

O AfroAm Fund www.ameritel.net/lusers/infotogo/afamfund.htm 

O Digital Sojourn www.digitalsojourn.org 


Touched by the Net (Page 70) 

O Diana’s Kitchen www.ebicom.net/kitchen/ 

O Don’t Panic Eat Organic www.rain.org/~sals/my.html 
O Just Think Foundation www.justthink.org 


New & Notable (Pages 72-73) 

O Forum One www.forumone.com 

O Job Hunting Online www.washingtonpost.com/parachute 
O Cosmopolitan www.cosmomag.com 

O Business Week www.businessweek.com 

O TotalINEWS §totalnews.com 

O Electric Minds www.minds.com 

O Floppies for Kiddies www.usacitylink.com/disks 

O Final Bell www.finalbell.com 

O Whole Family Center www.wholefamily.com 

O Family.com www.family.com 

O Buyer’s Index www.buyersindex.com 

O World Village Kidz www.worldvillage.com/kidz 

O Basement Bargains www.jemcomp.com 

O Albatross Specialty Bookstores www.albatrossbooks.com 
O About Work www.aboutwork.com 

O Online Newspaper Database www.mediainfo.com/ephome/ 


npaper/nphtm/online.htm 
O Blockbuster Entertainment www.blockbuster.com 


Guest Review: Restaurant Guides (Pages 74-75) : 


O Fodor’s Restaurant Index www.fodors.com/ri.cgi 
O Gayot’s/GaultMillau Restaurant Guides www.gayot.com 


Booksellers (Page 76) 
O Amazon.com www.amazon.com 
O Book Stacks Unlimited www.books.com/scripts/news.exe 


Action and Adventure Films (Pages 77-78) 

O The Long Kiss Goodnight www.longkiss.com/Front.sc/index.html 

O Mission Impossible: The Web Adventure mission.apple.com 

O Chain Reaction www.chain-reaction.com 

O MI6 Headquarters www.geocities.com/Hollywood/5727/ 

O Indiana Jones Archaeological Dig www.smartlink.net/~deej7/ 
indiana_jones.html 


Rave, House & Techno (Page 79) 
O Hyperreal www.hyperreal.com 
O Nirvanet www.nirvanet.com. 


Finding People & Businesses (Pages 80-81) 
O Infospace’s People Search 206.129.166.101/people.html 


Sites of the Day (Page 82) 
O Cool Site of the Day cool. infi.net 
O Geek Site of the Day www.owlnet.rice.edu/~indigo/gsotd/ 


Breaking News (Pages 83-84) 

O Yahoo! Reuters News Summary www.yahoo.com/headlines/news/ 
summary.html 

O CNN Interactive www.cnn.com 

O The Washington Post www.washingtonpost.com 

O The Wall Street Journal \nteractive Edition www.wsj.com 

O The Weather Channel www.weather.com 

O ESPNET SportsZone_ espnet.sportszone.com 


Banking Online (Pages 85-86) 
O Wells Fargo www.wellsfargo.com 
O Bank of America § www.BankAmerica.com 


College Basketball (Page 87) 

O ESPNET SportsZone_ espnet.sportszone.com 

O SportsLine USA -www.sportsline.com 

O Audionet www.audionet.com/schools/basketball.htm 
O Coach’s Edge www.coachesedge.com 


Snowboarding (Page 88) 

O Mountain Zone www.mountainzone.com/snowboarding/ 
snowboarding.html 

O Fresh & Tasty www.inch.com/~fatmag/ 


Photography (Pages 90-91) 

O Toy Camera Page www.concom.com/~winters/toy_home.htm 
O New York Institute of Photography www.nyip.com 

O Photo.net swissnet.ai.mit.edu/photo/index.html 

O Bengt’s Photo Page www.algonet.se/~bengtha/photo/ 


Cancer Care(Page 94) 
O American Cancer Society www.cancer.org 
O Breast Cancer Information Clearinghouse nysernet.org/bcic/ 


Shareware Collections (Page 95) 
O Filez www-filez.com 

O Shareware.com www.shareware.com 

O ZD Net Software Library www.hotfiles.com 


Astronomy (Page 96) 
O The NASA Homepage www.gsfc.nasa.gov/NASA_homepage.html 


Children’s Music (Page 97) 

O Walt Disney Records www.disney.com/DisneyRecords/ 

O Jack Will www.io.org/~jackw/top.htm 

O Mr. Stix’s Electronic Treehouse www.interlog.com/~brucem/ 
O Stomp www.usinteractive.com/stomp/home.html 


Japan (Page 98) 

O Japan National Tourist Organization www.jnto.go.jp/ 
O Tokyo Meltdown www.twics.com/~robbs/tleisure.html 
O Kids Web Japan _jin.jcic.or.jp/kidsweb/ 

O Japan Information §sunsite.sut.ac.jp/asia/japan/ 


Pretty Strange (Page 100) 

O HappyNet www.happynet.net 

O Al’s Amazing Web Mirror kairos.dsa.ugam.ca/ay/webmirror/ 

O Hidden Mickeys of Disney www.oitc.com/Disney/ 

O Ovi’s World of the Bizarre www.ovis.com 

O Xena & Barbie ourworld.compuserve.com/homepages/ 
racoon/xena.htm 


MICRON COMPUTING SOLUTIONS DELIVER 
AWARD-WINNING PERFORMANCE. 


SUPERIOR DESKTOP SOLUTIONS 


Millennia: P200 


© Intel 200MHz Pentium® processor 


© 1 6+it stereo sound & speakers 


© Took . minitower or vdecin 
© Microsoft® Mouse, 104-key keyboard 


Zg » S-vear/3-year Micron Power warranty 


EXCITING HOME SOLUTIONS 


Home MPC" P133 


@ Intel 133MHz Pentium® sage 


suleaeuasaneae, subtract $300 
maitseadeenoaaun subtract $100 


"1999 


Bus, lease $68/mo. 


12009 


3) ease $78/mo. 


With Intel 133MHz Pentium processor 
With Intel 166MHz Pentium processor 


¢ 16MB EDO RAM 
© 51 2KB pipeline burst cache, flash BIOS ¢ peta clay "DBdp (13.7" display) 


© 12X EIDE CD-ROM drive, 3.5” floppy drive _® Microsoft Works 95 CD 


; SB EOE “ dri 
RAM ° ard drive 
-e Microsoft Office (Ds 


¢ 64MB EDO RAM 

© Microsoft Windows® 95 & MS® Plus! CD © 3.1GB EIDE hard drive 

© 17" Micron 17FGx, .26dp (15.8” display) 
© Microsoft Offic CDs 


© Tool-free minitower or desktop 


6 


Bus. lease $99/mo. 


© 512KB pipeline burst cache, flash BIOS © Microsoft Mouse, 104-key keyboard 
e 16MB EDO RAM © Microsoft Windows® 95 & MS® Plus! CD 
¢ ].6GB EIDE hard drive © Quicken® Financial Pak includes: Quicken Deluxe 


© ]2X EIDE CD-ROM drive, 3.5” floppy drive 
© | 6-bit stereo sound & speakers 
© 33.6 fax/modem, speakerphone, voice mail 
© Microsoft® Phone telephony software 
¢ Internet ready: Free 1 month Spry™ Internet 
access, Microsoft Internet Explorer™ 3.0 
¢ America Online® & CompuServe® 
trial memberships 


Quicken Financial Planner™, Quicken Parents’ Guide to 
Money”, Quicken Family Lawyer™ and FREE 
Turbolax® coupon 

© Family Pak includes: ABC by Dr. Seuss, Thinkin’ Things” 
Collection 1, Earthworm Jim™ and Mechwarrior® 2 

© Microsoft Home Pak includes: Works 4, 0, Publisher 
Deluxe, Encarta® Encyclopedia, Monster Truck 
Madness”, CD sampler, plus more! 


© PCI 64-bit 3D video, MPEG, 2MB EDO RAM ==» S-year/3-year Micron Power warranty 


© 15” Micron 15FGx, .28dp (13.7” display) 


EXCEPTIONAL PORTABLE SOLUTIONS 
Millennia TransPort" 


© Intel 430MX PCI chipset 

© 256KB L2 pipeline ve cache 

© 8X modular CD-ROM drive 

© PCI graphics accelerator, 1MB EDO RAM 

© Pick-a-Point™ dual pointing devices integrate 


1899 


¢ 133 MHz Mobile Intel Pentium® processor © Motorola Montana 33.6 fax/modem 

e S-video and NTSC-video outputs 

© Headphone, microphone and line-in jacks 

© 2 infrared ports, one front, one back 

© Parallel, serial, VGA and 2 PS/2° ports 

© Dimensions: 11.7" x 9.4" x2. 0", weight: 6.9 Ibs." 


both pointing stick and touchpad © Nylon carrying case 
© Removable EIDE hard drive © Microsoft® Windows® 95 and MS® Plus! CDs 
© 3.5” modular floppy drive © Microsoft Office CDs 
¢ Intelligent modular bhiumon battery © Kensington” security lock ready" 


© | 6-bit stereo sound 
© Builtin stereo speakers and microphone 
© 2 type Il or one type Ill PCMCIA slots 


International Sales 


208-893-8970 


International Fax o : Tollfree from Mexico Tollfree from Canada 
208-893-7393 95-800-708-1755 800-708-1758 
©1996 Micron Electronics, Inc. All rights reserved. Micron Electronics is not responsible for omissions or errors in typography or photography. All purchases are subject to availability. Prices 
and specifications may be changed without notice; prices do not include shipping and handling. 30-day money-back policy does not include return freight and original shipping/handling 
charges, applies only to Micron brand products and begins from date of shipment. All sales are subject to Micron Electronics’ current terms and conditions of sale. Lease prices based on 
36-month lease. Intel, Intel Inside and Pentium are registered trademarks of the Intel Corporation. Microsoft, Windows, Windows NT and the Windows logo are registered trademarks of 


e 5-year/3-year Micron Power warranty 


t 6.9 lbs. includes 3.5” floppy and one battery. 
tt Lock secures both Millennia TransPort and MicronDock 


© Intel 200MHz Pentium processor 
© 512KB pipeline burst cache, flash BIOS 
© PCI 32-bit Ultra SCS! Fast-20 controller 
© 12X SCS! CD-ROM drive, 3.5” floppy drive 
© | 6-bit stereo sound & speakers 
© PCI 64-bit 3D video, MPEG, 4MB EDO RAM 
© Tool-free minitower or desktop 
© Microsoft Mouse, 104-key keyboard 
© Microsoft Windows 95 & MS Plus! CD 
g e 5-year/3-year Micron Power warranty 


Home MPC" P200 


© Intel 200MHz Pentium processor 
© 51 2KB pipeline burst cache, flash BIOS 
© 32MB EDO RAM 
© 2.5GB EIDE hard drive 
© 12X EIDE CD-ROM drive, 3.5” floppy drive 
© ]6-bit 3D Wavetable stereo sound card 
© Advent® AV270 2x25 watt stereo speakers 
¢ 33.6 fax/modem, speakerphone, voice mail 
© Microsoft Phone telephony software 
© Internet ready: Free | month Spry Internet 
access, Microsoft Internet Explorer 3.0 
© America Online & CompuServe 
trial memberships 


Millennia: P200 Plus 


With Intel 166MHz Pentium processor ...............00e004 subtract $100 


¢ 16MB EDO RAM 
© 26B Ultra SCSI hard drive 
© 15” Micron 15FGx, a (13.7” display) | 


© Microsoft Works 95 CD Bus. lease $92/mo. 


¢ 32MB EDO RAM 

© AGB Ultra SCSI hard drive 

© 15” Micron 15FGx, .28dp (13.7” wn’ F 
¢ 64MB EDO RAM 


© Microsoft Office CDs Bus. lease $109/mo. 
© 9GB Fast SCSI-2 hard drive 


© 17" Micron 17FGx, .26dp (15.8” display) 474 


© Microsoft Office (Ds Bus. lease $163/mo. 


With Intel 160MHz Pentium processor ..............00c..008 subtract $100 


© Tool-free minitower or desktop 

© Microsoft Mouse, 104-key keyboard 

© Microsoft Windows 95 & MS Plus! CD 

© Microsoft Office CDs 

© Quicken Financial Pak includes: Quicken Deluxe, 
Quicken Financial Planner, Quicken Parents’ Guide 
to Money, Quicken Family Lawyer and FREE 
TurboTax coupon 

© Family Pak includes: ABC by Dr. Seuss, Thinkin’ Things 
Collection 1, Earthworm Jim and Mechwarrior 2 

© Microsoft Home Pak includes: Works 4. 0, Publisher 
Deluxe, Encarta Encyclopedia, Monster 
Truck Madness, CD sampler, plus more! 


© PCI 64-bit 3D video, MPEG, 2MB EDO RAM 9 © Syear/3-yeor Micron Power warranty 


© ]7” Micon 17FGx, .26dp (15.8" display) 


¢ 32MB EDO RAM 


© 12.1” active matrix color display, 800x600 4000 
¢ ].3GB removable hard drive ! 


Bus. lease $136/mo. 


© 12.1” active matrix color display, 800x600 4 399 
© 2.1GB removable hard drive / 


Bus. lease $150/mo. 


© 48MB EDO RAM 


OPTIONS 
© With 16MB DIMM upgrade .............. add °349 
© With 2nd lithium-ion battery ............. add °199 


e With 2.1GB primary hard drive upgrade ..... add *100 
¢ With MicronDock™ multimedia in replicator . .add *299 


2899 


© With MicronExec™ desktop package ........ add °799 
e With car adapter.............0000000. add °89 
© With 3Com® ethernet 10BT PCMCIA......... add *149 
e With Samsonite leather bag ............. add °99 


© 900 E. Karcher Road, Nampa, ID 83687 


© Mon-Fri 6am-10pm Sat 7am-5pm (MT) 

© International Sales Hours: Mon-Fri 6am-7pm (MT) 
© Phone: 208-893-3434 © Fax: 208-893-3424 

© Purchase Order Fax: 208-893-8992 

© Technical Support Available 24 Hours A Day—7 Days A Week 
© Phone: 888-FIX-MYPC © E-mail: techsupport.meic@micron.com 


> Tollfree from Puerto Rico 
800-708-1756 


Microsoft Corporation. All other service marks, trademarks and registered trademarks are the property of their respective companies. 


MCR 
800-556-4391 


ON: 


= http://www.mei.micron.com 


ELECTRONICS, INC. 


Restos Science 


Micron’s Millennia ie. 
Flies High With 20€ | Millennia’s 


Less Trave 


Of Pentium Pro Pow sl 


COVER FOR YOURSELF WHY Mil 


ny PC maker can claim to offer a solution that covers your needs. But at Micron Electronics, we prefer to 
et our history and our products speak for themselves. We think you'll agree it’s an impressive story. 


Superior Manufacturing—A Micron Tradition 

Micron builds PCs with a legacy of excellence. Our manufacturing processes grew out of nearly two decades in the 
semiconductor business, where precision is measured in millionths of an inch, and quality in parts per million. We've 
built strategic relationships with companies like Intel, Microsoft and Novell. From this solid background, we're 
forging unbeatable systems you can count on today and tomorrow. 


Award-Winning Products 
In the past two years, leading industry publications have applauded Micron PCs with close to 
200 awards for product performance, customer service and support. This includes PC 
Magazines Best Products of 1995 and Editors Choice awards in several categories. Add 50 PC 
World Best Buy awards and you've got an impressive technology hall of fame. 


Recognized Service and Reliability 
After your purchase, the story continues. Just ask PC Magazine readers. They bestowed on us the coveted Readers’ Choice for 
Customer Service and Reliability in 1994 and 1995. And PC World readers rated Micron the best overall PC company for reliability and service in 1996. 


Micron Power« Warranty—An Industry First 


We support our reliability promise with the industry-leading Micron Power warranty. It backs the microprocessor and main memory for five years, an 
industry first. Add a three-year, parts-only system warranty and a 30-day money-back guarantee, and you can rest assured that you're in good hands. 


NEW FY 


PC Computing Farrag 


NOVEMBER 1996 NOVEMBER 1996 JUNE 25, 1996 JUNE 25, 1996 AuGusT 1996 DECEMBER 1996 DECEMBER 1996 DECEMBER 1996 READERS’ CHOICE FOR CUSTOMER FEBRUARY 1996 
MILLENNIA PROo2 400 PLus MILLENNIA PRO2 400 PLus MILLENNIA P166 MILLENNIA P133 MILLENNIA Best OVERALL Best SERVICE Best RELIABILITY SERVICE AND REUABILITY, Home MPC P90 


TraNnsPort P133 COMPANY 1994 AND 1995 


Micron’s Millennia 
Flies High With 206 
Of Pentium Pro Poy 


CRON KEEPS RECEIVING ACCLAIM. 


Outstanding Performance—Don't Take Our Word for It. 
Talk is cheap when you'te speaking for yourself. But when it’s from the mouth of an industry expert, it carries weight. Here are a few of many exam- 
ples of what they're saying about Micron PCs: 


Micron Home MPC™ “_.. the fastest weve ever tested... . as well as a marvelous 
family package... it wins our Top Rated award...” —Family PC, May 1996 
Micron Millennia™ “In short, Micron covers all the bases with this Best Buy” —PC World, March 1996 


Micron Millennia TransPort™ “_.. nearly a dead ringer for IBM's ThinkPad. . . 
but performs better and saves you about $2,500.” —PC Magazine, April 1996 


The Right System for You 


Micron makes a suite of outstanding solutions designed for the way you work or play. From exciting home systems to 
custom servers, superior desktop PCs to exceptional portable multimedia solutions, Micron always comes through with a system built to satisty. For 
details and prices, turn the page. 


Micron Power" 


* 5-year limited warranty on microprocessor and main memory 


ON 


ELECTRONICS, INC. 


800-556-4391 


* 3-year limited parts-only system warranty 

* |-, 2- or 3-year optional on-site service agreement for Micron desktop systems 
* 30 days of free Micron-supplied software support for Micron desktop systems 
* 30-day money-back policy 

* 24-hour technical support 


The foregoing is subject to and qualified by Micron’s standard limited warranties and terms and conditions of sale. 
Terms and conditions of sale my vary for specific configurations. Copies of the limited warranties may be obtained on 
our Web site or by calling Micron. 


http://www.mei.micron.com 
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ALSO INSIDE... 


Waster Your 


ELECTRONICS, INC. 


YAHOO! savINGS VOUCHER 


SAVE 51% OFF THE COVER PRICE 


Get Yahoo! Internet Life for as little 
as $1.46 an issue -- and save up to 51% 
off the cover price. PLUS, get the 
Ultimate Web Companion CD-ROM -- loaded 
with Web utilities, authoring software, 
plug-ins, timesaving hints and tips and 
much more! FREE with your paid order. 


Name 
Please Print 4SAJ9 
Company 
Address 
City. tt t—“‘CSOCC*C‘SStant@w@ = Zip 


LJ] 12 issues $19.97 - SAVE 44% 
LJ 24 issues $34.97 - SAVE 51% 
(J Payment enclosed. [Bill me later. 


IMPORTANT: Return this 
voucher to start your subscription 
and receive a FREE CD-ROM! 


TWELVE- 
ISSUE 
COVER $35.88 
PRICE 


YOUR 

TWELVE- 

ISSUE 919.97 
RATE 


BONUS Ultimate Web 
STATUS |Companion CD 


Annual newsstand price $35.88. Non-U.S. add 
US$16 per year; Canadian GST included. 
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